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Table 1. Details of questionnaire

questionnaire

Contents of questionnaire

(1)China ware (2)Wood (3)Metal (4)Glass

(1)Red (2)Yellow (3)Blue

(1)Green (2)Violet (3)Orange

(1)White (2)Red (3)Yellow (4)Orange (5)Green

el iwii@lfeslie—s

(1)Under 5 cm diameter (2)16~20cm diameter
(3)21~25cm diameter (4)Over 26cm diameter

(1)Noting

(2)Beelined light pattern

(3)Pictorial light pattern

(4)Beelined strong pattern - cold color
(5)Beelined strong pattern I - warm color
(6)Beelined strong pattern II - warm color
(7)Beelined strong pattern - achromatic color
(8)Pictorial strong pattern I - cold color
(9)Pictorial strong pattern I - cold color
(10)Pictorial strong pattern - green (mixed
color by primary colors)

(11)Pictorial strong pattern I - warm color

(1)Round (2)Round application I
(3)Round applicationll (4)Oval
(5)Oval application I

(1) Triangle (2) Triangle application I
(3) Triangle applicationll (4)Rectangular
(5)Square applicationI (6)Square applicationIl
(7)Square applicationIl
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I . 274 % 2%

T AE2A U 949 4008 F FFA 2009 F 19690 £ A
$ 2009 % 1879e] =4 %3 F3
A B FFe) ohd thiel FIE TR AU BANe, S

o) o)z} AT,

ZAFNAFALL] dukAL o A Gy u] &2 ] AS A 50.51%, o
2} 49.49%, Qe HALo= YA 25.67%, A 74.33% = AEZA
Aol glo], 4 HAS A FHFo] W] AIEHYS JHsAHAS WES

LIRS

Table 2. Sex distribution of respondents

ationali Korean Japanese
ubjec
Sex Number % Number %
Male 99 50.51 48 25.67
Female 97 49.49 139 74.33
Total % 196 100.00 187 100.00
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Fig 2. Sex distribution of respondents in Korea and Japanese
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Table 3. Age distribution of respondents

ationality Korean Japanese
Ages Number % Number %
Under 20 age 29 14.80 23 12.30
21~25 70 35.71 41 21.93
26~30 34 17.35 54 28.88
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31~35 29 14.80 37 19.79
Over 36 age 34 17.35 32 17.11
Total % 196 100.00 187 100.00
Fig 3. Respondent's age distribution chart
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Table 4. Ultimate education's distribution of respondents

Korean Japanese
Number % Number %

Educational
Under high school 37 18.97 46 24.60
College 79 40.51 25 13.37
University 45 23.08 75 40.11
Graduate school 11 5.64 23 12.30
etc 23 11.79 18 9.63
Total % 195 100.00 187 100.00

Fig 4. Ultimate education distribution of respondent
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Table 5. Additional education's distribution of respondents

ationality Korean Japanese
Subjects
Additional Number % Number %
education
Cooking 98 54.44 31 24.60
Chinaware 3 1.67 19 15.08
Design 15 8.33 19 15.08
Table setting
. 7 3.89 10 7.94
& Decoration
etc 57 31.67 47 37.30
Total % 180 100.00 126 100.00

Fig 5. Additional education distribution of respondent
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X

Table 6. Allowance distribution of respondents

Nationality Korean Japanese
Subjects
Allowance Number % Number %

(won/yen)

Under 200,000 29 14.87 21 11.23
210,000~300,000 62 31.79 38 20.32
310,000~400,000 36 18.46 42 22.46
410,000~500,000 22 11.28 48 25.67

Over 510,000 46 23.59 38 20.32

Total % 195 100.00 187 100.00

Fig 6. Comparison of respondent's allowance distribution

between Korean and Japanese
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ALY AFE XL dFAe F 1.02%, €& HAS$7} 73.79%
2 E33F Aol Z ZrFoAYE Y FEHC A= AU 4=
ol

Table 7. Residence area distribution of respondents

ationality Korean Japanese
ubjects
Residence Number % Number %
Seoul / Tokyo 89 45.64 93 49.73
Metropolitan area 69 35.38 45 24.06
Main city in
L 13 6.67 16 8.56
district
Satellite town in
. 21 10.77 24 12.83
district
etc 3 1.54 9 4.81
Total % 195 100.00 187 100.00

Fig 7. Residence area distribution of respondent
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Table 8. Image preference distribution by chinaware's changes

Nationality Korean Japanese
Subjects
Image Number % Number %
30 15.31 48 26.37
98 50.00 80 43.96
19 9.69 19 10.44
19 9.69 8 4.40
21 10.71 16 8.79
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9 4.59 11 6.04

Total % 196 100.00 182 100.00

Table 9. Adjective Expression distribution of respondent's

- choice
ationality Korean Japanese
Subjects
Epithet Number % Number %
Modern 40 22.41 6 3.37
Natural 25 12.76 46 25.84
Cute 3 1.53 13 7.30
Refined 16 8.16 60 33.71
Dynamic 1 0.51 2 1.12
Warm 23 11.73 7 3.93
Magnificent 10 5.10 8 4.49
Elegant 22 11.22 9 5.06
Mild 42 21.43 2 1.12
Light 0 0.00 1 0.56
Bright 8 4.08 12 6.74
As it stands 6 3.06 13 7.30
Total % 196 100.00 178 100.00

Au|2AF olulAE AL Fo hstel WA FEA 2ALe) FEAS
o1 g3te] BE AEAAL ghel #08A G Aoz vehgeh. 2o o

Aoz FFUL ‘BANA’ Fe Hol 7P woken, &9 ‘2
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Table 10. Preference distribution for chinaware's materials

Nationality Korean Japanese
Subjects
) Number % Number %
Material
China € 5
B 1 32 16.41 33 18.03
ware .
A
Wood @é«' : 65 33.33 79 43.17
Metal 52 26.67 34 18.58
o
Glass £ 46 23.59 37 20.22
Total % 195 100.00 183 100.00

pig

A7) A3 BA=e] A AME AN BFe Ao |

A A7 S (2HelE ok oWAE AAHAL o
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Table 11. Preference distribution for chinaware's colored by

red, yellow and blue color

ationality Korean Japanese
ubjects
Color Number % Number %
Red 96 49.74 77 42.08
Yellow 49 25.39 59 32.24
Blue 48 24.87 47 25.68
Total % 193 100.00 183 100.00
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Table 129 AAE uvike} oIk, P=0.5¢4 F9 AF=AL, 3ol
0.00392 Fo&s Btk & U9 AS F +7FA 19

W 5 839l FFA 27| vt Az FHHn, &I G4
A 1839 F 7HF 22 4 10590 22 AFAE Btk dr]€A=
Al GAA D] F3Ae AZE M FA RolA st Moz zAE A

Table 12. Preference distribution for chinaware's colored by

green, violet and orange color

Nationality Korean Japanese
ubjects
Color Number % Number %
Green 31 15.98 24 13.11
Violet 80 41.24 54 29.51
Orange 83 42.78 105 57.38
Total % 194 100.00 183 100.00

Table 12614 2% Y& 238 A7)o U3 AIZEs} T2 IS &
22 EE ARNAE ¥FU3} 42U 27 18.23%% 8.20%= FIA
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Table 13. Preference distribution for chinaware's colored by

5 colors
Nationality Korean Japanese
Subjects
Color Number % Number %
White 75 38.46 80 43.72
Red 53 27.18 35 19.13
Yellow 24 12.31 30 16.39
Orange 36 18.46 36 19.67
Green 7 3.59 2 1.09
Total % 195 100.00 183 100.00
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o2 dEFexs =FAF As wAIr ¥, 42U EF
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7PE =St ol obFE A Al s AT AdE 7HRA A7) 3
HEE 47|17 @3 Al &3] WEY Ao B Jn. wEpA 4
712 Aol W AEE &2 I A4, A AL, YL ALl
B AdS Wl AYsts A2 w4 AAlCl o3 FpA] wjde] glge= 4
71el= Aol sl A

PERES
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22 ko) WHEE o2 A7) Yolel gof, Avlel $AL we ¥ @
E omz7] A5 Y3 A5 zo|= Table 1494 BE= A} 2}
Table 14. Preference distribution for residue blank of
chinaware after placing cook
Nationality Korean Japanese
Subjects
Size of Number % Number %
chinaware (cm)
Under 5 cm

. 20 10.31 30 16.39

diameter

16~20cm

. 77 39.69 80 43.72

diameter
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21~25cm :
b 70 36.08 50 27.32
diameter o 08
O 26
ver ebem & | 27 13.92 23 12.57
diameter
N
Total % 194 100.00 183 100.00
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Table 15. Preference distribution for chinaware's pattern

Nati lit
ationality Korean Japanese
Pattern Num Num
% %
ber ber
Noting é 14 7.22 22 12.02
Beelined light | / s
(@R | 99 | 5103 | 79| 4307
pattern ‘\-.\ /’
Pictorial light
17 8.76 18 9.84
pattern
Beelined strong
pattern - cold 6 3.09 15 8.20
color
Beelined strong
pattern I - 11 5.67 1 0.55
warm color
Beelined strong
pattern I - 12 6.19 10 5.46
warm color
Beelined strong
pattern -
. 2 1.03 8 4.37
achromatic
color
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Pictorial strong
pattern I - 8 4.12 11 6.01

cold color
Pictorial strong

pattern II - 1 0.52 4 2.19

cold color
Pictorial strong

pattern - green

. 9 4.64 10 5.46
(mixed color by

primary colors)

Pictorial strong

pattern I - 14 7.22 5 2.73

warm color

Total % 194 100.00 183 100.00

3-5 Al7]9] e

2719 FEE d¥< V18R 3t 1 FEe] 833 I S4e w
of AEsgTh. P=0.5904 %9 ZZEYR, e 0.028% JFL 7
o2 & AUle Feel g Aol ofd A folsitn R,
Tl A< S40E Fu= 2 SHAE A SFA 19479 F
797 ez b wrle stleu, dFdely dEdely, SR :

Foluh €39 FEFS AT SHAV 2 AR 1=2A X3} 9
I AZEA ke FHo i AR Aol W] B HAdY TS
0e A57F g5 3% 1939F 729, 37.31%=% 71 =74 ¥4As
ot o2 ZAFEGY. ol I Aol Hey 1829 F 56, 30.77%
2 &9 9] 8L
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Table 16. Preference distribution for chinaware's shape

(round base)

Nationality Korean Japanese
Pattern Number % Number %
Round 42 21.65 50 27.47
Round
application 42 21.65 32 17.58
I
Round
application 79 40.72 51 28.02
il
Oval 15 7.73 36 19.78
Oval
application _— 16 8.25 13 7.14
I
Total % 194 100.00 182 100.00

Table 17. Preference distribution for chinaware's shape

(angle base)

Nationality Korean Japanese
Subjects
Pattern Number % Number %
N
Triangle 2 (R 12 6.19 27 14.75
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Triangle
application 13 6.70 22 12.02
I
Triangle
application 10 5.15 10 5.46
II
Rectangular 24 12.37 17 9.29
Square
application 46 23.71 42 22.95
I
Square
application 44 22.68 39 21.31
I
Square
application 45 23.20 26 14.21
I
Total % 194 100.00 183 100.00
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ABSTRACT

The specific preference of distinguishing chinaware choice

between Korea and Japan

Supervised Professor Ahn, Myung Soo
Jung Gyung
Department of Food and Nutrition
Graduate School

Shungshin Women's University

The Present age is so called as imagination's generation and
sensibility's generation. Even the level of value and evaluation
standard of consumption act changes from rationality to
sensibility. It is thought that the generation of sensibility
consumption which spend sensation will be come. People attach
not only to infer high grade article but also to get individual
sense in it. If price and quality is same or similar, consumers
want to have dishes, restaurant and other goods meeting their
own private favor.

The food coordination as new field was born relating to
modern consumption market's, it brings interests that focus on
food's visual requirement based on it's taste and nutrition.

Following these trends, needs of research about food are
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coming out on order to know how to influence the food favor
sense through visual stimulus of chinaware.

This research carried on to find out that chinaware's visual
points influence on human's food favor sense or not. And also
it tried to find out differences about chinaware's design change
and human's food favor sense between Korean and Japanese. In
addition, through comparing the preference of chinaware choice
between Korean and Japanese, common features and point of
differences in human food favor sense related with chinaware

were surveyed.

The results were obtained as follows ;

1. The specific preference of chinaware color were increased,
incase of warm kind colors in Korean and Japanese all
together.

2. In case of the chinaware shape, the same trends were shown
as high preference in basic round shape and in case of
angled shape chinaware, perfect square shape chinaware
had high preference between Korean and Japanese.

3. Some differences were certified in pattern of chinaware
between Korean and Japanese. Korean prefer thin and
simple style not strong colored chinaware but Japanese

prefer not simple, thin style and strong colored chinaware.
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