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fo|2EY BE= R FAF EFY ERET Efis 33 2
B4 5 33 A48 948 Fz30. w3, deFs 28dLe HE,
8, BtLEy, 29 Fe 3 s vz, HolAE HSHoR o] LT

(7H 33)2 22 H&d wF fF Aoz 223 HuRd o
golE 9 FEe A AHEE F9 e dAB2F WP omAE
BT gtk

L2 3>

dHF2 A
Dolce&Gabbana 2004 F/W

(www.cft.or.kr/collection/collection.html)

<19 33> Christian Dior &4 ¥ w3

(www.evisual.co.kr/index.php3)
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2 E44 34 2 93He

So] 9dth. (2 ¥ 34)= Paul Smith¢] 200413 F/W A& Ao A AEQl &4
A

<Y 34> A9 AEACE #HA <219 35> Paul Smith @& =&
Paul Smith 2004 F/W (www.paulsmith.co.uk/shop)

(www.firstview.com/alldesigner)

68) oA o AL, dd AL A, AL ¢ FHEAL 2002, p.96.
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<9 36> Byl wA <19 37> Anne Klein w+& wj#
Anne Klein 2003 F/W (www.akny.co.kr/locator.jsp)
(www firstview.com/alldesigner)

69) #eA 9 AL, FiEE, p.97,
70) www.akny.co.kr/locator.jsp
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U4 s AR EXo] 74at J QTS FAS A0 3 FA A B 7
Y FzE Ee 2 A A AGdEA o' A st o rE 7HA A YHTD

drjel U FAL SHHB FFBRL 2

(19 38) & BA A sluhbel o MUY A4S HFHow Bry
FUZF e UAUAT BB Bt osee st2s 2udz A

¥ WFY olnAe zstz WY FAL Az

<a¥ 38> wiys HA <1¥ 39> Boss Woman g w3
Dolce and Gabbana 2004 F/W (www.hugoboss.com)
(www.cft.or kr/collection/collection.html)

71) 7128 A7z e A2 0 Al 1997, pp.44~45.
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<Y 40> AgHE A <29 41> Amporio Armani 7% =&
Lacoste 2004 S/S (www.evisual.co.kr/index.php3)
(www.cft.or kr/collection/collection html)

72) MY A o|n A, www.accessorylove.com
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(2 42, 43)& Frost French 9} Anna Sui®] &JAto & Hnte] 24 A ZFo}
dAdg 4 WNEA 2eldz A3 =P MY, Slolso]2E, dlHo|ZE
o] &3 HE HHYL Eop AMuHA &H3 =4S Frh (TF 44, 45)L
diesel #j7¢ T2Z@ol2 d A2 & o|A5HA #olo=3 o w3
Aol MEZe g ARH L AFE ARSI 4HE AEF ouAE B

ZeAH

<Y 42> AEF A <9 43> AEE A
Frost French 2004 F/'W Anna Sui 2004 F/W
(www.cft.or.kr/collection/collection.html)  (www.cft.or.kr/collection/collection.html)

73) o] 23l 24, HiEE. p.29.
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<ad 46> =4 HAd <729 47> Btro 2 w3
Etro 2003 F/W (www.etro.it/english/stores/index.html)
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Trend Led Copains 2004 S/S
(2004 S/S Collection Milan)

<29 48> =g A
D&G 2004 S/S
(www.firstview.com/alldesigner)

<19 50> muE ]I ol

Annytaylor &A1& w7

(www.evisual.co.kr/index.php3)
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3) Fabric Trend
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<23 54> Adidas Originals <219 55> Adidas Originals
ATAA AN 2R drAH A 2Eo
(www.adidas.co.kr/heritage/shop.) (www.adidas.co.kr/heritage/shop.)

<219 56> Adidas Originals
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(www.adidas.co.kr/heritage/shop.)
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ABSTRACT

The Study on Caports Brand Clothing Mall by The

Expression of Fashion Image

Jun, Sun-Kyoung
Dept. of Clothing
Graduate School of

Sungshin Women'’s University

With Society getting developed, consumers are preferring to a kind of
new brand product as the demand for special mall with new concepts &
services is getting bigger than the past

For this reason, Whole image of brand is becoming the critical
standard of selection with visual image emerged as the most important
factor to persons in contemporary times, who are closely concerned in
the idea that one of key elements in modern marketing program is
power giving a strong appeal to consumers. The most effective & critical
among these elements is VMD as a kind of visual image, which is
taking a greater part than before,

Today fashion industries are getting recognized not as just

product-marketing industries but as high value-added industries with



image-marketing and the understanding of fashion mall not only as the
place of combined experiences where people can enjoy culture life,
including leasure but also as VMD establishing identity of mall by
arranging standardized products with strategy.

For this reason, the purpose of this study is to reflect fashion trend &
image into caports brand for establishing mall identity and to deploy the
space of fashion mall, multiplying the qualities of life with provision of
elegance, history, and culture appealing to the flavor & appetite of
consumers as well as simple fashion

Accordingly, This study thesis presented arrangement of clothing mall
through computer graphic of show window which includes the exact and
close analysis of fashion image, 2005 F/W fashion trend, and competing
caports brand and creation of imaginary brand coinciding with those
followed by external & internal image and classification of 4 different
fashions and taking caports, arising as fashion trend for establishment of
brand image identity as the basis of environment of clothing mall &
VMD concept.

The results of study on caports clothing mall according to fashion
image on the base of above mentioned process can be summarized as
followings;

First, caports clothing mall according fo fashion image has made
caports brand emerged as a kind of new marketing methodology with
increase of consumers, preferring to enjoy a variety of leports & leasure

activities, which resulted from 5 days of work in a week system &



well-being tendency.

Secondly, Caports clothing mall according to fashion image has enabled
the rise of brand image which helps image-differentiation of standardized
images through using interior, illumination, show window, marketing,
colour, properties, small tools.

Thirdly, Elegance, sophistkate, modern, active, country, ejotic, romantic
can be classified into 7 styles or types in expression of mall depending on
fashion images and mall image varies according to the method of
expression of fashion mall.

Fourthly, The imaginary brand & fashion image can be expressed
based on 2005 F/W fashion trend analysis & competing caports brand
analysis.

And fifthly, The core of this study, the establishment of supposed
brand, "HASE" helped the expression of 3D imaginary realities of space
following 2005 F/W fashion image and emphasized caports image with
urban sense of modern image of mall "Fashard” & its inner space, which is
accompanied by urban & municipal sense of modern image, harmonizing
with “Aggressive Spirit'-oriented brand concept. In addition, the
expression of show window out mall, based on the analysis of 2005 F/W
fashion trend had 4 types of images, or romantic image, retro image,
traditional image, and modern image selected as theme.

According to above mentioned results, the strategy of mall arrangement,
embossing mall image with image expression, distinguished from other

brands & raised identity of mall is very critical in the expression of



caports clothing brand mall.

In process of this study, there is a kind of difficulty to put mall into
expression, limited to caports brand for the lack of literary or pictural
materials about caports, exiting as a type of new marketing method.
The depth of investigation is suggested for discrimination from other
malls which can be done through building up of abundant data and
examination of consumers’ life style & trend analysis including overall and

special mall strategy
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