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ABSTRACT

A Study on Model of Fashion Application, ‘Style By Me’

Kim, Seo—-Young
Dept. of Clothing
Graduate School

Sungshin Women's University

Appearance of smart phone attendant on mobile technique innovation
for recent 2~3 years centering around the development of wireless
internet changed our life more greatly than wire internet world to be
based on existing PC and played decisive role for the spread of social
media.

In rapidly changing environment, fashion industry are making efforts
so as to satisfy rapidly changing desire of consumers by utilizing
diverse communication methods so as to survive in keen competition.
In the developing digital world that one day is different, consumers
express themselves positively and interact with fashion brands. Fashion
industry are accelerating the development and supply of application as
a part of efforts to try to attract these consumers and share lifestyle
with them.

In this study, this researcher tries to make inland persons concerned



with fashion industry understand the strategical value of development
of new mobile fashion contents and offer basic data for the
establishment of new mobile business model through the development
of fashion application, by studying the development of social media
and the feature and change course of fashion application which is
rising as new market in mobile industry.

To summarize this findings is as follows:

First, fashion trend is changing fast gradually, and only media to be
able to adjust the speed is mobile internet. Then, in the field of
fashion industry, development of application to utilize wireless internet
and social media is being made actively. As for fashion application,
role in fashion industry is being expanded as new business model to
be linked to substantial value creation over visual simple interest
induction.

Second, in modern fashion industry, fashion application has the
features of interactionality, dynamic variability, and multi-media
combination nature. Interactionality between social media and fashion
application is showing as multi-directional interactionality between
consumer community and fashion application, consumer community and
advertisement marketing, and consumer community and purchase action.

Third, fashion application was classified into 4 kinds of types in
accordance with function and feature. And, it can be classified into
application for style management, mobile shopping application,
application of fashion information and application of fashion brand.

As the result to have analyzed the feature by each type, fashion
application do the function of information offer and also it is
developing with diverse functions to be able to use usefully in real life

or induce interest.



Fourth, this researcher developed ‘Style By Me’ which is complex
type application to be able to offer the convenience of user by giving
life to the features of social media such as real-time mutual
understanding, relation maintenance, and expression sharing to the
utmost on the basis of this result. ‘Style By Me’ established system
to be able to offer direct service between user and brand by finding
out fashion information and brand information that users want promptly
and linking this to purchase. In addition, it enabled user and brand to
have mutual understanding by giving opportunity that users may decide
style to match with themselves and choose purchase through application
with the retrieval of store information which is based on information
exchange of style through social media service, styling advice of
specialist, and service of position base. ‘Style By Me’ composed, so
that opportunity to be able to experience numerous brand application
may be offered to users only with once download by supplementing
the demerit of fashion application to have to download by brands.
And, it presented new rule model of fashion application to be able to
lead user to play the role of spontaneous publist and consumer by
offering diverse contents to offer convenience of user and induce the
interest of user.

As the result to have examined above, it could be seen that fashion
application is developing as core element to have decisive influence on
the growth and development of brand in keen fashion industry.

As present inland service of fashion application is stopping at
fragmentary information offer, it is actuality that use rate of service is
very low.

So as to overcome this, positive application development of inland

fashion brands and positive publicity strategy to make smart-phone



users flow in, so that they may use the service of fashion application
primarily are necessary. Now, fashion industry will have to develop
fashion application under ultimate goal to have mutual understanding
with consumers and inspire brand image through social media which is
not title that they offer application function so as not to be arrear of

times simply.
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