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2004 2006 2011 2012 2013

최근10

년간변

화 배(

수)

‘13

분기1

‘14

분기1

증감률

(%)

기초화장용 6,545
10 , 5

43

31 ,53

8

39 ,42

8

51 ,30

3
7.8

11,23

4

15 ,24

3
35.7

눈화장용 1,771
1 , 91

3
2,940 3,256 5,020 2.8 1,068 1,550 45.0

메이크업용 1,382
1 , 66

8
7,573 9,911

12 ,06

4
8.7 2,779 2,799 0.7

손발톱용 488 470 1,562 1,949 2,123 4.4 490 356 27.5Δ

어린이용 528 454 111 67 117 0.2 42 47 12.5

입술화장용 686
1 , 35

9
1,225 1,329 1,994 2.9 361 526 45.9

파우더 932
1 , 04

9
1,622 1,824 1,858 2.0 393 545 38.6

향수 933 831 1,119 1,248 538 0.6 155 138 11.3Δ

화장수 8 9 19 18 108 13.0 8 37 360.4

기타 4060
6 , 46

4

22 ,08

3

24 ,05

4

29 ,33

4
7.2 6,525 7,535 15.5

합계
17,33

1

24 , 7

59

69 ,79

3

83 ,08

5

104 ,4

59
6.0

23,05

4

28 ,77

4
24.8
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2002 Rank 2007 Rank 2012 Rank 2012 Rank

1. United States 1. United States 1. United States 1. United States

2. Japan 2. Japan 2. Japan 2. China

3. Germany 3. Germany 3. China 3. Japan

4. France 4. China 4. Brazil 4. Brazil

5. China 5. France 5. Germany 5. Germany

6. Italy 6. Brazil 6. France 6. France

7. United Kingdom 7. Italy 7. United Kingdom 7. United Kingdom

8. Brazil 8. United Kingdom 8. Italy 8. Italy

9. Spain 9. Spain 9. Russia 9. India

10. Republic of
    Korea

10. Russia 10. Spain 10. Russia

11. Canada
11. Republic of 
    Korea

11. Republic of
    Korea

11. Republic of 
    Korea

12. Russia 12. Canada 12. India 12. Spain

13. Mexico 13. Mexico 13. Mexico 13. Mexico

14. Australia 14. Australia 14. Canada 14. Venezuela

15. Taiwan 15. India 15. Australia 15. Canada

16. Netherlands 16. Taiwan 16. Argentina 16. Argentina

17. Switzerland 17. Netherlands 17. Poland 17. Australia

18. Poland 18. Poland 18. Taiwan 18. Poland

19. India 19. Switzerland 19. Netherlands 19. Taiwan

20. Belgium 20. South Africa 20. Venezuela 20. Netherlands

. . . .

. . . .

. 36. Venezuela . .

45. Venezuela . . .
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순위 기업명 국가 명 매출액 점유율 증가율

1 L’OREAL 프랑스 288.8 14.4 10.4

2 UNILEVER
영국, 

네덜란드
207.0 10.3 14.9

3 PROCTER & GAMBLE 미국 200.8 10.0 -3.0

4 THE ESTEE LAUDER COS. 미국 99.8 5.0 5.7

5 SHISEIDO CO. 일본 83.8 4.2 -1.0

6 AVON PRODUCTS 미국 76.4 3.8 -5.3

7 KAO CORP 일본 67.3 3.4 0.5

8 BEIERSDORF 독일 61.6 3.1 8.1

9 JOHNSON & JOHNSON 미국 58.7 2.9 -1.7

10 CHANER 프랑스 53.3 2.7 10.0

11
LVMH MOET HENNESSY 

LOUIS VUITTON
프랑스 46.5 2.3 13.1

12 COTY 미국 45.9 2.3 0.8

13 HENKER 독일 43.2 2.2 4.0

14 LIMITED BRANDS 미국 36.0 1.8 8.8

15 COLGATEPALMOLIVE CO. 미국 33.1 1.6 1.9

.

.

.

17 AMOREPACIFIC GROUP 한국 30.3 1.5 16.9

.

.

.

28
LG HOUSEHOLD &

HEALTH CARE
한국 15.3 0.8 15.6

.

.

.

56 ABLE C&C 한국 4.1 0.2 36.9

합계 사(100 ) 2008.8 100.0 -
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구  분 빈도 명( ) 백분율(%)

현재 가지고 있는 화장품 개수
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12.492

(0.000)***

12.387

　

(0.000)***

12.230

(0.000)***

12.745

　

(0.000)***

15.801

　

(0.000)***

19.212

(0.000)***
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-4.347
(0.000)

-4.396
(0.000)

-4.082
(0.000)

-4.026
(0.000)

-4.906
(0.000)

-5.681
(0.000)
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6.587
(0.000)

5.384
(0.000)

7.479
(0.000)
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4.402
(0.000)

5.343
(0.000)

5.923
(0.000)
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List of Measurements
Not At 

All
Not 

Likely
Normal Likely

Absolu
tely

Korean cosmetic products have great 
persistency.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have great 
covering ability.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have great 
spread ability. 

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have gentle 
particles.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products cause less 
skin irritation.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products suit my skin 
well. 

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have excellent 
UV protection.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products are generally 
excellent in anti-aging.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products provide lightness, 
refreshment, and brightness.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have fewer 
side effects.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have reasonable 
prices.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have satisfactory 
discount benefits.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic brands provide decent 
samples for consumers.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products provide decent 
refund/exchange services.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have reasonable  
amounts in each product.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products carry distinctive 
characteristics.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products provide a friendly 
image.

⓵ ⓶ ⓷ ⓸ ⓹
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List of Measurements
Not At 

All
Not 

Likely
Average Likely

Absolu
tely

1. I am overall satisfied with the Korean 
cosmetic brands.

⓵ ⓶ ⓷ ⓸ ⓹

2. I am satisfied with the quality of 
personally purchased Korean cosmetic 
products.

⓵ ⓶ ⓷ ⓸ ⓹

3. I will continue to purchase Korean 
cosmetic products.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products are trustworthy. ⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have strong 
impressions.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products have favorable 
design, packing, and color. 

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products’ container 
is handy and easy to control.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products’ containers 
have all necessary functions.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic products’ containers 
look elegant.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic brand’s tone products 
have diverse colors.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic brand’s tone products 
have outstanding quality.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic brand’s tone products 
have great persistency.

⓵ ⓶ ⓷ ⓸ ⓹

Korean cosmetic brand’s tone products 
have satisfactory scent and color. 

⓵ ⓶ ⓷ ⓸ ⓹
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测 定 项 目
绝非如

此
不一致 一般 一致

完全一

致

。韩国品牌化妆品通常被认为有优越的持久性 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌化妆品通常被认为有卓越的遮盖功能 ⓵ ⓶ ⓷ ⓸ ⓹

（ ）韩国品牌化妆品被普遍认为铺展 吸水性 是
。优秀的

⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌化妆品通常被认为粒子很细 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌化妆品通常被认为刺激小 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国化妆品品牌整体上非常适合我的皮肤 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国化妆品品牌整体上防紫外线良好 ⓵ ⓶ ⓷ ⓸ ⓹

韩国品牌化妆品通常被认为有优秀的抗皱能力。 ⓵ ⓶ ⓷ ⓸ ⓹

, , 。韩国品牌化妆品用后有清爽 清新 轻便的感觉 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌化妆品通常被认为副作用很少 ⓵ ⓶ ⓷ ⓸ ⓹

。我认为韩国品牌化妆品价格合理 ⓵ ⓶ ⓷ ⓸ ⓹

。对韩国品牌化妆品的价格折扣很满意 ⓵ ⓶ ⓷ ⓸ ⓹

。对韩国品牌化妆品提供的样品很满意 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌化妆品在退换服务方面很好 ⓵ ⓶ ⓷ ⓸ ⓹

。认为韩国品牌化妆品的容量合适 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国化妆品品牌具有鲜明的特点 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国化妆品的品牌形象很有亲和力 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国化妆品品牌是可以信赖的产品 ⓵ ⓶ ⓷ ⓸ ⓹

。对韩国品牌化妆品有深刻的印象 ⓵ ⓶ ⓷ ⓸ ⓹

， 。对韩国品牌化妆品的容器 包装设计和色彩很满意 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国的品牌化妆品容器都容易使用以及容易操作 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌化妆品的容器具备必要的功能 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌化妆品的容器看起来很高档 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌的彩妆颜色很多种多样 ⓵ ⓶ ⓷ ⓸ ⓹

。韩国品牌的彩妆产品品质非常出色 ⓵ ⓶ ⓷ ⓸ ⓹

， 。韩国品牌的彩妆比其他款式更鲜艳 持久性好 ⓵ ⓶ ⓷ ⓸ ⓹

。很满意韩国品牌彩妆的香气和色彩 ⓵ ⓶ ⓷ ⓸ ⓹
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测 定 项 目
绝非如

此
不一致 一般 一致

完全一

致

1. ， 。整体来说 我对韩国化妆品品牌很满意 ⓵ ⓶ ⓷ ⓸ ⓹

2. 我通常对我购买的韩国品牌化妆品的品质很

。满意
⓵ ⓶ ⓷ ⓸ ⓹

3. 我会继续购买韩国品牌化妆品。 ⓵ ⓶ ⓷ ⓸ ⓹
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Impressions on Cosmetic Quality and Satisfaction of Korean 

Cosmetic Brands by Foreign Residents in Korea 
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