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A3 A Al B2 AT

Aslels 89S zra 9tH(Escalas, 1994; Alexis, 1982). Ao} = kAl sle =
S1fo] YA A o ol 3 EHS ARt TS EU§lo] A 4

Ao BAo] 44d & slvh S8, auAel wel o] A ha) A
ol AAA 2ol oA sh Ao 74N 7S Wik o]u| x| o] o4 Ao} ol
WAl wel A% wew gebd F ATHFEA, 2002). Ao} o H-H e
olmA el A4 nA= Aejete] BAES obuw Dolich(1969)E =7

m

n X9} Zhgeh, e an Apo} ojmx e} HAE ojw x| 7ke] AXAo] It AT
oA Ful Erb e BHAlts WrE HdsHt HAE oju x|t Azt
AAA, oA olm Aot AAFS WA Graff(1996)¢] Aol = A

B deel Fujelze] REFE f
% JFS vHAT ATk £ Sirgy(1982)% Ao} o] Ao} AF ojw]A|

of dAAG olE= FASH, Aol LAY o] F2 Aol oA e} A|E o]n| A
A



AAH Ao} of
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Z}o}l o] ] %
ol Bl = o]u] x| e} 2ol o]n] x| 9]
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ATt whEbA
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R

R

<0
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A4 shglet,

el
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S

Ao} A7

=
Rl

ATEAL o)A Aol ojm A9t HAE ofw] x| 2]

s

7Fd3. o]

ATEA2. DA A Ao} ojuA g} HAl= o]u] A ¢
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7Ha4. A=A ojm Ao
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AT AS. AA A Aol o] m A -H A E ofujx] AR e} o] FA Ao} o]mx]-H

A= olnA UA F ol WAl HAsldd o 2 AP wAEl
AT AAA ouA-BAE oux AT} o 4H Aol onA-HAE
o] QX7 BAE HEel o FHA JFe WA o]tk
7148 AAA olm -1
e QA7 mAE FAE o FAAA AFL nL Aol
7149, AA A o]uA-BAL ofux YAt} o[ 4H Aol onA-HA=

A A mAs Agel | FAAe e v Aolch
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=
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} 3t (Engel, 1982).
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=
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dlero 2w}

= gom el

H] 7)o@ 7)be] 5

=

o] t}(Sirgy, 1995).

o2 27}A] zpo} o H| A (A A, o
2 71¥EA F(Sirgy, 1995)
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B)EA= HE

HAE Bjes avjzke] Bl i ¢4 344 ¥7t2 Thomson$t

BdE Agpold 54 Bd=d dis] v AujArb Z2hes EA A of 2}
(passionate emotional attachment)¥ 712 #A A A= FHZA AHA

So] AgdH AL 9w (Ahuvia & Carroll, 2006; Batra, 1991), B @ =]

et E4, Nz, AHA Frret AANE ARAA & E23e Jideln
(Wiley, 1992). Knight$} Calantone(2000)2] 7oA 7ty A= S B

Aol v A BHA 5 dE FEee] AR 7TH A2 s

Fa A s St

(5)/1%’1;(1]29] X]—O]-O]tl]x] EL%‘E
HAH Aojoluld WELE augs AAHd A W@ B

Mackenzie®}t Belch(1986)7} Al&3 2 == $AHse] =AHsA. &5 Ha=

HEs 4474 ZUIEE mgste] 1RF2 dAE 74 JE2 T4t =
4 shel o,

_22_



A5 AF+AT

AL A AFEATLE 54
B AT 24 gAFl FE SRAE F 20590t ATEALY 5
2 gobny] fIste] MERAS AAF Ao <E5-1>7 2
E 51 ZAIHALRIS] ol REA S S4
W T 1= (n) 2 &%)

Z sl 67 22.7
A5 (FE/A 23 83 28.1

stz
AT ol/o Sl (F = /A 829 69 23.4
ekl (S /A2 76 25.8
Al 295 100.0
A4y 51 17.3
TH 42 14.2
e 3AL 48 16.3
RohE 54 18.3
A A (A MEAF 5) 50 169
71t 50 16.9
Al 295 100.0
2000¢ o] &} 58 19.7
2000-4000¢ (CNY) 46 156
4001-7000¢ (CNY) 47 159

459
7001-1000094(CNY) 52 17.6
10001200004 (CNY) 47 159
2000099 (CNY) o]% 45 15.3
Al 295 100.0
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sejol = wESW(FH/AGEII} B3BBG OE g Be 0Ee A

Astglor], 1 thee detd(FE/ATED)0 76 (258%), AW/t
)7} 697 (23.4%), S Fal7F 67 (22.7%)] o= UES

Aol deo] 5AF183%)0E /M B uE&e AAsdgon, 1k
o shalo] B1B(17.3%), AFA (AL, WMEAL B)o] 50%(169%), HAbge] 48
H(16.3%), =571 429 (14.2%)°] £ = YEYT 1 o]l fo &= 7]E7F 507
(169%)°] et

A5l 20009 olal7 58E(197%) 0% g ke WEs AAdAL
w2 7001-10000€4 0] 529 (17.6%), 4001-7000¢ 2 10001-20000¢ ©]
W 4778 (15.9%), 2000-40009 o] 46 (15.6%), 20000 ©]/de] 457 (15.3%) 9]
o ey
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=
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A
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A
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E 52 EtEA 2 AEldel B i
22911 2212 2913 2214 2215
o a4 o] ] 7] A
=3 = R A=, 2= ol m| %] &}
A FHE Bal=olw A 2 Bal=olw A
YA = YA =
H = Abg] 922 163 126 168 .087
HA=ALE3 885 224 121 208 .028
H = AL- 882 281 107 203 .066
HA=AES 878 .255 .080 207 127
H A= ALE2 862 272 .099 237 .103
2HEZAHE] 199 .940 .108 055 .096
BAHEFTAHES 262 .889 134 240 .069
BAH=EFAHES 258 882 144 246 074
BAH=ETAHE4 2279 .859 156 288 .046
BAHEFTAHE2 239 .853 .080 324 076
°1AA lTix % Bd= 134 168 903 123 217
ojmj x| el YA &3 ’ ‘ ‘ : :
o] ofnA st nAE ‘ ‘
olm 4] oA %] 146 196 .860 130 .342
o] ofnA st nAE ‘ il
ol m) 4] o114 164 .109 112 102 592
HA=EE3 394 .362 .140 790 078
HA=g =] 334 .384 134 789 .084
Hal= g 22 416 A17 161 742 .049
AA A olm A9} HAE
] 117 9} 089 .069 275 042 .942
ol x| o] YA &2
A A A o]m] X B =
] ki 9} 108 104 315 065 922
ojm| x| e YA %4
e 4.758 4.757 2.440 2.367 2.333
2% 26.435 26.430 13.555 13.147 12.962
T &A% 26.435 52.866 66.421 79.568 92.530
7.3
Cronbach’s a 970 975 938 957
978
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FEUs | 4% | B | B8 | ¢ F R | 7HIR
=] 2= H= 4915 208 | 393 | 7.311 53.445™" 154 151
2d2 | 2dE FAHE | 5329 213 | 371 | 6.828 | 46.622" 137 134
243 BAE Ab= 4.796 A78 | 349 | 6.377 | 40.670" 122 119

W SAETE $AI Aol wrEAHor Aol A AHRE A He
d=5 oujdtt, A= HITo=zE Wd  ddA(internal  consistency
reliability) 7] <=9l W&} Cronbach’s a AlFE ARSI T <E5-2>0 YERY
= 570 2919] Cronbach’s ot 938797022 =74 Uelwth =4 =19 AlF

=7 gRENsE & 5 A

ﬂJ

FaFol g EAZAFe|v e 154013, FA4H S 151024 HA W
o A :
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# 54 MHMA o|o|X|of st StREe AHMZA Xiot o|o|X|et HEi = o|o|Xx| e
Ux|zoll we Mot 22
BE
A A A ool m] A RE 5 %Qﬁ O]X}‘]’tqy;j%vg N
AubE A 105
a 106
Al 211
= A 47
ST ==
- 37
%l 84
Z A 295
27 dx&EFE DA T v FAAY Aoz YJERT 7pd1-1e A e

Fol Aol Fojgk Aow VEyTh 37 EA 9 Fgtol 46.6228 p<.001
FEolA Fostson, SHWE oA olm X9 HAME o|ux|o U %®
7b frosAl dEbeTh o] A om Ao} HMAE oz AX L] 53
<0017l Al frolatom, 5 oA olnxg Ha=
H

p
ol X7} YA e+-=E HUe ALV ¢ =& Ao gyt JPAd1-2&

_28_



2. A= A2

AA A Zpol ojm| x|} HWME ojmA]e] X7t BHAE QA mX&= o
ol Ao} olmA] wRELO] X
(Two-way ANOVA)E o] &3ttt zpol olm| %] wk=w9] 33 3k(5.19), Al

A Ao} oln A sl BAL ofn

N
lo,
e
N
k1
lo,
o,
4
BN
N
T
-
filo
N
AN
o
fr
f
)
riu

¥ 55 AMA™ o|o|X|o ofst 2t zof 2 AMXMA Xlo} o|o|X|ef HIM = o|o|X| L]
AR To| wE Fcle| BAES EE
A A Ao w A 5
W e Fitgol | foE
A al
o B 5.64 581 -173 217
T T 5.83 6.05 - 215 162
E 56 MHMZA o|o|X|of cHst st=ETof w2l AN A Xiof o|o|X|ef HE@i = o|o| X2
UAX T HElE EffTof o|x= H&t
P Mean
T df Square r p
A A AFololu A RIS E 1 2611 2.974 086
AA A Aol olmA e} HAE ojwA e AN E 1 2243 | 2555 111
ol ] S| =
ol S ek el nRE elnl )y 026 | 030 | 863

A A Ao} oluA gt AL oluxe] AAwe HAZ v o] B

AAH AotolulA w
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Zholl H3F vl e} o] A BAHEA (Two-way ANOVA)S o] &3lo] #4138 A
® 57 MHA o|o|Xlof cfsr HFTof W= AXAX Xtot o|o|X|et HE#E of|o|X|
of Uxzol e MEte HAS FME 43

A _Aofol v A S
e mRlEeln e 9AE gigel | FoA=
A al
. A 6.03 6.29 - 265 080
T T 6.30 6.45 - 156 354

v U <3E5-5> ¥ <3E5-6>7 Zrh

AAA Aol oln A ARtSE Hbo M= AAlA Aol ojuA|e} BHPE o
n A el A =7 e A 9-(5.64)°0 H] 3}
7F 5812 Y H& FEoE UEyT
from gk Aol oY AT (p=.217). L% Feke] g0 v UX%(583)
of Hlgte] £ dAE FFY BA= BRI 6.06% H w2 FEoE U
Bk 7 He] Aolrb 0222 YEE o o] JA] {Fou| gk Aol ofy
H(p=.162).(%5-5.)

7VA4E A FEH] 918 ol AR A S AAIGAATH o] EAHEA A &
W HE AdE v <3E5-6>3 2o FaAd AAA ol ojmx|e} H

olm R o] YAXE(F=2555 p>.05)7F oA gkt olmx wEL

(F=297)+< p<10 FFolA fFoste] FE7F 5555 2= =7 4

[

FAA Aow duyd sAson £ owse 45aao felaA oo}
(F=0.030, p>05) AA12 ov] s} BAE ol A= ws} BA= = 7
o Al AAH AobolnA] WEEo} mAE zAEII) Qe Aow
o ek b 2l zE el

7445,



=4 (Two-way ANOVA)S ol&ste] #43 dae va <E5-7> % <&
-8>3 2T

AAH ol olmA] AWEE HgelHE A Aol ojmA st nAE of

a1

7 6292 Y =& Fvlo=E yewt 7 o Fdwe] Aolrb 0.26=
oAM= p<l0 FEAA FYHEAT. ISR FJoe] Ao v dAE
=

(6.30) W8kl =2 AR Ao BAETAHLETF 6452 Y

E 5-8 AXMZA o|o|Xof st 2tFETo w2l AXMA Xtol o|o|X|ef EME o|o|
Xeo dXTIF HHME SMHTO o|x= Q&

L df é‘gg(‘;fe F P
AA A AofolmA W 1 2785 | 2702 | 101
A AA Aol olu|x] e} HIME ojn| x| A= 1 2.647 2.568 110
e SRR ek elmA s A= el 179 | am | 6w

= gegd. ¥ g golz} 0152 Uehoy felnd ddt ougly
(p=.354)<E5-7>.

7HA5E AT 7] fEl ol dEAbEAl S AASEAT ol dEAREA A &
Bt AS A vE <E5-8>9 2o FEAQ AAH Ao ojvjA g B
= olm Ao AR E(F=2568, p>.05), oW A BHHE(F=2.702, p>.05)E o8t

Aokt Y 5 g doAtgol folekA BoHI=0.173, p>.05) AAH
A

oA WFEE7}t v X = A gHE HI5o7] st ol Y EAHEA (Two-way

_31_



E 5-9 AXMZA o|o|Xlof et otSEef AH A Xiol o|o|X|ef EEH= o|o|X|o] &X|
To w2 Rclo] HElE AZS| ==
R EEEDERE
- BalsolmAe] dA = 3 T2} o] fo %
A a1
- A 5.35 5.64 -.204 02
s T 5.59 573 -.143 380
E 5-10 A/H A o|o|X|o chEt 2tEEof w2t AAMZA Xiofl o|o|X[ef HEi = o|o|X| 2]
UAXTI7F B = Alzho]| o|X|= H &t
P Mean
| df Square r b
AAA Apololm] x| g 1 1.607 1.998 159

AAH Ao} o] Ast Bl

[
o
=
N
1o

°
4
k1
—

2.844 3.536 061

ojm A WIxd A Y zpo} o] gk HAE ojuA|

o 3%

1 345 429 513

ANOVA)S o] &3t 43 Aye v <FE5-9> ¥ <3H#5-10>3 Zuh
AAH Ao} olmA AREE AuelAE AAH Ao} oluxe}p mA= ol

22 7

R4 [¢]

=)
)
o,
e
N
ol
N
X
pIe
rlo
o
o
o
w
9
2,
I
ol
ol
9
i
rlo
e

o BmaE Al

o

Fe FFOR tehgth ¥ P9l Aot 0142 vehovt fojvis Az
= ofY A tH(p=.380)<3E5-9>.

7HA6E A7l sl oldEtEA S AT ol dEZAAEA A &
= ve <E5-10>3 2o FEAQD oA W= (F=1.998,

ofshA| eFkvh. AAlA Apop ojmx|el H= ojmx]o] UdA] W=

[o

i
o,

N
iR

[

Oll

(e}
v
o
9
N
N
:‘o
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(F=3536)% p<10 F=olA {roste] AAZ Ao} olm x| e} Bal= o]n| ]9
AAE7} HLFE BAE Aol B He Ao eyt siAmow
o] §o8h LoHF=0429, p>.05) DA o} oluAs B

HSeo 2dadt fle

—r

=
Iy
o
=)
R
lo
1o,
ki
lo
(T
=)
Iy
>~
>
o
o)
=
o
=)
N

d

Ao vepdth mety 7Haee 7128

22
fd

3. A=A3

ATEA3E H2sH7] AAste]l AAA olmA-BHAHL ofmx|e] A=, o] 4

<HES1>E F 7EA ] dAETE Bl el vAl= Gl hE 244
R 1560]a, ¥ R 150024 A wEke] AR

g Zlo g vERgTh F AR el FRlel 27.003% p<001FEel Al freofshel e
HFQl AAH ojwx-HAE o|ux|e] YA LT} fofstx

o] FA olmA-BAE ojwxe] AA LT} frodtA UERkth SEEEl A
A A olnA-HAE oluze AL HFFE3 AL -0.032(p>.05) =
BA= Hizo] FIFE MAA stk oA olnA-BALE o]nA|e] A=

FEolA felstgon, & o4 ofn

K

§2
%2
|o
O
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AAA olw A B ojmx]e] Ao W EFE3 A7 -0.021(p>.05)

2 PSR &S vAA FUTE o] FA ojmA-HAE ojnxe] <

# 5-11 AAMA & o|&kA Xtotolo|X|2f EHE o|o|X|o| XTIt EME Ef o

ny B S.E J¢] t D
&5 4973 0.149 33.417 .000
AA Aol x| e} HIMEo]n| ]

. -0.32 0.04 -0.058 | -0.793 428
A %]
oA oln 2 e} HaE=olux|
01 5 0.229 0.039 0432 | 5924 .000

F, |
I
—_
Q1
o
N
o
i,
i
—
Qa1
k=)
5
[\
~
o
o
w
S
A
o
o
—_

28 B SE |3 t p
) 5.363 0.163 32.878 .000
AAHolu| x| 9} HA=olux] &

_E] B of -0.021 0.044 -0.036 | -0.483 0.63
pZs

ol A olm A e} HA=olm 2] <

. 0.227 0.042 0.395 | 5.355 .000

R?=138, A ®R’=.132, F=23.367, p<.001

Awel v RIS 02272 p<O0lFEAA FolaRon, 5 o4
ojulA-HAE onAs YAB4E HAE FHAEF O ¥ Ao ek

o,

<HE5-13>E 7 7HA 9 AAETF BAE Abel w X E G figh B4
polth, pFE 1220131, AW RS 116224 A WaEke] ARG {9
g Ao vtttk 8724 Fitol 202860 % p<001FelA #fskA
ov, S-WMF AAA ojwA-HAE= ojwx 9 UXLES} FolEtA] ke
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E 513 A" B o] 4x Aoolulxs} HAE ouxo] AX=r} HA
= Al mAe 4%
ny B S.E 3 t D
&5) 4783 0.146 32.782 .000
AA A olu x| e} HA;ME=o]n] 7

) -0.007 0.039 | 0014 | -0.183| 0.851
A %]
oA olu 2 e} HAWEoln] ]
013 0.173 0038 | 034 | 45638 .000

=4
R=122, AR 9 R=116, F=20.286, p<.001

o] A ojuA-H= ojuA o) A=V FoletA YET SHEs

o HEES] AT 017302 p<001FEANA fFrelstd o, S o] 44 o
HA-BAE o)A E AA e HAE Abgo] v w2 AOoR e
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ok AA|Z zofolu| Ko sk whSE= o] zjolof uwpgl A A|Z xfofo]n| x| e}
HAs ojnAe AAs} HAs Aol wWAE Qo] B Aew o



ZFololu| x| -H A= o]u] A <]

&

¥

o

o

Apotoln] 2] o} B A= o]u] x| 7}

AR

3|
ZS|

Fob. A A A zofpo]u]
AA

A 5 AAH Aokl uA

-

1

o

o}
Al
A A A Apofolu] x| -H M=

’

Ho]A]
Al A

3=8

=
& AR

=

o

[e23

5]

o

Fo| =4 g3

o

A A

-

R

A zolo]u] A

A
Landon(1974)

A

-
1l

\
39

= A7 7 Apololm] x| 7} o]
o 4

R

0]
s

1 4] A zpofolw] x| 9} o]
- 37 -

Ross(1971)2] <A -0l A

Hlt}

=

ol

S
Sirgy(1985) Al A4n|&}e] A A2 Apolo]m| ]2} o]

o FulEA)e] Gee wATL AN v



Him

ol

N

2 Apofolm) | 9

¥

<0

4 pofolm| A s} ol

el

—
fite)

B

tt F#3stth. Landond FHS 1

o
xr
T

w

AFo= d4dA Aot FE 3

v A=
HolF7] ®Hu}

el 7

-
1

Apofo]m] ] <]

R

<0

o
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Abstract

Influence of the Consistency Between Brand Image
and Self-image on centre on Brand Perception

Chinese female at the age of 20s

Jaeon Gi
Media Communication

Graduate School of Sungshin University

Consumers prefer brands that reflect their self-image. Brand loyalty
becomes stronger when their self-image coincides with the symbolic power
of brands. It has been proven that self-image has a potential power to
influence consumer behavior and an influence on consumer perception.
Although many previous studies focused on the congruence between brand
image and self-image, insufficient research of the influences of self-image

on to consumer’s brand perception has been done.

The purpose of this study is to investigate whether consumer’s brand
perception can be affected by the self-image brand image congruence .
Specifically, the thesis focuses on the relationship among these four
variables : the consistency between self-image and brand image, brand
loyalty, brand attitude and brand likability. In particular, the author split

the self-image into two categories : actual self-image and ideal self-image.
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The findings of the thesis are as follow : first, the more consistent the
ideal self-image and brand image, the more positive the loyalty, attitude
and likability of the brand ; second, actual self-image has no influence on
brand image, loyalty, likability ; third, the consistency between realistic
self-image and brand image does not affect brand perception. The more
consistent the ideal self-image and brand image, the more powerful the

attitude, loyalty and likability.

The limitation is the author recruited the female at 20-year—old only in
the Jilin Province of China for the research. In the further study, the
researcher should investigate more extensive consumer group to make the

study more rigorous and significant.

Keyword: Self-Image; Brand Image ; Actual Self-Image; Ideal

Self-Image; Brand Perception
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