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4) Fuller, B. A. G. History of Greek Philosophy. New York: Henry Hot. 1931.
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A2 F olEH WA

a8 4 JtH(Shimp and Sharma, 1987). o|& o= AFS wH et =4k
o AA st avA AAS YER 7] 918 Han(1988)e] Aol Al AL8-#
A

H] 2} o = A (consumer patriotism)¥Z} & A4 FH T} GAAEFS A3 3E

2R AUEFAFE AFAF] Tk AG@A, Holrt mH Ao

2 AgggA el e avjze ®Megom Agod 4 JAvH(Shimp  and

5) Shimp, Terence A. and Subhash Sharma, Consumer Ethnocentrism:
Construction and Validation of the CETSCALE, Journal of Marketing Research,
24(August), 1987.



Sharma, 1987). 3 &M AWSFAFo= AxAEFH AxAFS T8
stal WISFoHQl olf® o= AFY s V|Yste AIFgds EIo
(Shankarmahesh, 2006). 282} AW KT A Fol= A7) vhete] digk B4 7}
of o] Afolw o]mAFY F wiitel A=eo]l AAH oS ¥4 At

=

= BU wjFol] M7= Zolth(Sharma et al, 1995). 243 AT HF4
o] AMjA= o= AlFe] FulE A =AEe] FudHE FAA A

ool oY =Y FAR wi 4] etk AUHFHTL 7

o S AAel U g3e Fru AZ@ch wE ANSFAF

AYATEN A AFE ANEFAF e APANES Ao, A8

Shimp®} Sharma(1987)¢] AF-elA] =¥ ol av|A AR FFAF 9
Aefalyt Aoy E Wal7] 93 B2 ATAF7E s gk, o
= AFdA 53] A didS A ARWFFAFI7E #A ol A
FHE AF A Aol A AR AlFe]l ey A&

A A th(Shankarmahesh, 2006). & A 7FA] AH] AL AR ZHFA 9] A ko]

Lo

6) Ao, AHE2010), “FelolAlol An|AEo A=FTAFo et = AFl g
B deolrol WE 7IdA G ol i Ay Ad”, ALFE9AAT, A144, A
2%, pp. 209-212.



qerol we A

Lo

Ul AFAE 1@ i ANFFAF
A= Aol gk A zbely B B e Fo] AR UEye W
W (AT, 1994; Han, 1988; Rawwas, Rakemdran and Wuehrer, 1996;
Jolup el A Fel gk vhg

AHHD S, 274, 2005 74, 1Ld

o
2

Supphllen and Rittenburg, 2001),
o UEel WA fee @

&, WA= S, 2007, olgd, olAF, o], 2000, Ettenson and

2~
T
2~

T

Klein, 2005; Klein, 2002; Klein, Ettenson and Morris, 1998; Kuckemiroglu,

1999; Netemeyer, Durvasula and Lichtenstein, 1991).7)

g 21 2¥A ANEFAF e Adal o 2

AHHAIZI™ M@ ST
BT
Worldmindadnesa(-)
[LE 75 128]
=EEFER(+) CET
EITHESi(+)

FCHTH+) = =0
W FS-)
EEIE T

EIHI Fo0il (HEF

=RIFE(+) mars xpE-) EH=(-)

~LHME(-) B
Wz ddi+) ——————— EXTTF SIXI® UIR|(-) PoiSi=(-)

FEIF2I) A0S BUT 21c.)
®IALEI =) ZIHI B CHE'

HEBBIK-) EIXI(-)

™ ﬂ!ﬂﬁl
XH=E2I0-)
SARWE S
SIS W)
PHEIRH S &VE B

U ey —=
mam a5 1
R FHAF T
eI AN, S0 =man

XI=RI2 =X

IPENAT MEae UxW HE W=E)
LIOl(+)  SRI=)  m (- SUXIE TEI # R
SW S AR H&(-) Ear= RAE()

Z}&: Shankarmahesh, Mahesh N.(2006), “Consumer ethnocentrism: an integrative review
of its antecedents-and consequences”, International Marketing Review, 23(2), p.161.

A C e, sl avA ASTAFe AF dabxmdtel] d o

gt A187W A75.(2011.7), 257-285.
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2. CETSCALE(Consumer Ethnocentrism Tendencies SCALE)

4

ANEFAF A e AnE A e ool e ol ARE &4
AT e wAR REoplA o5 Aw5e Ag AgdrdE Felst 3

Shimp and Sharma(1987)&= wHAIE Fokoll Agst & st =d oo

o
|\
ol
rlr
Y

A3 # == CETSCALE(Consumer Ethnocentrism Tendencies SCALE : A
02k A EHFA e 4% JE)2 CETSCALEY A543 ggAe oy 4
Tl FAEATY EFF S ME= olFt  (1999)100] o] F
CETSCALES o] &3 50| HixH At

Shimp and Sharma(1987)1Def] o]&] S /WA CETSCALES =
177 dHo 2 FA5 0o v, CETSCALES] /N34S rekslA A st
A, WA AE o o AlEel g Z4F A Bdd 18079
= 8007 9] AaP[AES E3 TAFsEAT. oA S 6 AELTtEel T&EE

2S5 AAGE #FAS AA 100 A FEo 2 ZF9 Adorno 5(1950)12¢] <

8) Adorno, T. W., Frenkel-Brunswick, D. J. Levinson. and R. N. Sanford, The

Authoritarian Personality, NY: Harper, 1950.
9) Netemeyer, Richard G., Srinivas Survasula, and Donald R. Lichtenstein, A

Cross—National Assessment of the Reliability and Validity of the CETSCALE,
Journal of Marketing Research, 28(August), 1991. pp.320-327.; Sharma,
Subhash, Terence A. Shimp, and Jeongshin Shin, Consumer Ethnocentrism: A
Test of Antecedents and Moderators, Journal of the Academy of Marketing
Science, 23(1), 1995, pp.26-37.; Herche, Joel, A Note on the Predictive Validity
of the CETSCALE, Journal of the Academy of Marketing Science, 20(Summer),
1992, pp.261-264.

10) ol &, A&, = AvidAE ANETAFT AF SAH A AFEe B

G A, nAgHE AT, 4(2), 1999, pp.47-67.

11) Shimp and Sharma, 1987, op. cit.
12) Adorno, T. W., Frenkel-Brunswick, D. J. Levinson and R. N. Sanford, The
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A 2 &3 F7toln R

1. Z7helu A8 B9

ol A gt Apgkgo] oWl thdel el AT oY THA BERE T3
3]

7boln x| o] W3+ A= Schooler(1965)7F A& YAA] 7} Abo] 3t

© ol (identical) AlEolgtE Aavate] EAAZY Frhr gk S g9l
o= Al AHE QA

T7tolu Al = o AFAECd oJaiA Aol H A= Nagashima(1970)=

AAMAE ‘made in"e= AFeAA 54 =7k AFel Foldt= 7197y

M A 59 A AH(picture), ™A (reputation), L4 ¥ (stereotype)S = 7}9]

WA el olelst @rkolulAE #rkel GEA AT b 54

f
o,

3tal o] = Al¥ ¥ A (product bias)o] 2L

13) Nagashima, A., A comparison of Japanese and U.S. attitudes toward
foreign products. Journal of Marketing, 34(1), 1970, pp.68-74.
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AAH AE 5o 240 o PP &1
1979 i f<&=(Anderson)¥ 714 3 (Cunningham)2 =7} o] A& “&] =
Ab Aol dis] AnjAtEe] 1 FHE AZtet=dl JoA dEheE A B
T AR 2 A3t Narayana(l981)+= = 7lolv| A= EA =71 A
of gk anAte] A ztelgtar Aol e o= Y w7be AlFI o
B AA A 54 Y (connotative field)o] 2t A 4 5} .
1982 el 7| (Bilkey)st Ul=(Nes)= “574 =7bellA Az AFe] F4

of wa AwHel 400 Yolstel FE} BAT PHAYHL AFAA

ins

=7} olm| A= Attt 3 Parameswaran® Yapark(1987)2 = 7}o]n]
AE ke tist AurAd el AlFo] gk dubAQl HER EF3H

Knight®} Sprang(1995)2 54 =719 AlF 9 AFgE dis] gy A
A% Al B o HEg AYskslen, ¢hEA(2005)2 =71l

A& F7kes didel dal =7 AR S0 7HA = Ald, ofelr o], 1e
2 Ao Arh o] F4(2006) = F7Folvu A= thkd 54

14) AAR3}, =7polmA| e} &3t sHAFro]l AFoln| Ao wHA|=
93 3 oSEe

2010.

15) QujedukEnl, “sjejgne] S mrto|u A7t F ko] gk Bl AeEel of
gk Grte] mA = G, sk 3R] FAAY] seEdE],9, 19, 2003, p. 3.

16) Bilkey, W. J., & Nes, E., Country-of-origin effects on product evaluations.
Journal of Marketing Research, 12, 1982 pp. 265-275.
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gl we HAEE Tk e HF, TAY A, 11 FAH FE

2E aclEel 54 =719 onA A F¥S mHH st 5AH =
7holl Wk o a& 1 =7ko] tigh o AE PAst= © oA Fad 84
2 248" Fr dvke AHolA =7F o HELS =Utoln Al Pl ol A
FR3% gadog ALl E 4 ¢t (Papadopoulos & Heslop, 1986).2D
AdfAow wrtoln A= F7tE PASL A= BA, AA, A3 &3 T
el A AAE TpeFg S5 dEd S A Sl AgE IAHHE A

rie

Aol s dgo=el Sl wTtelmAE AR, VerE, LI,

SHow @4 1 Ue] #Hsel ga A4 A4S d4a 9

(i3
2
N
)
olf

21) Papadopoulos, N., & Heslop, L. A., Travel as a correlate of product and
country images. In T. E, Muller (ed.), Journal of Marketing (Vol.7). Whistler,

B.C.: Administrative Sciences Association of Canada—-Marketing Division, 1986.
22) 7slg, WEY AnNxE9] go] ZAEetdd oo AlE W g rtoln|x] e zpolef
@ o MEY GREY gstge FHow, AztesleR, vttty ek, A

<, 2008.
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A 3A AJAYLEA

(dog)E 9vlstE 28] 2o Kyon” 3 2Zge] 29 Az Qe 28 W~
(Antisthenes)ell 93] FHE WAF9 g 3E(The Cynic)d Sturzt W
ol U] ] EA] ‘Al AR A 2 (Cynosarges)’ ol A frel = A th23)

A EAEEAE o] Hst Stupo 4IRE FAZI7E A o5 27 AL
£33 = WAaA A (Cynic), WA 4 (Cynical), ¥ 4AA (Cynicism) ¥ #-&
o] A W Aotk 24 Oxford AFA(1989)2 WAl Al (cynic)o]l & ‘917F
o F7] B dFe Aol tiste] olF WA i WYAhSAY HA= T X
de A5 ok Al o® Ao i vk Wadd g-ete] T S
= odty Qe FAI7F vlE 227 WY AA(Organizational Cynicism)o]th, 29

z Aol 22 P 274 YihAHL xS vE
3 fryolu ofAlotol e de] HA ATtz

Dean, Brandes 123 Dharwadkar(1998)20& 7|9 AG5S F4Ho=R

24 Yo MdstE AEsT o5 24 WA dig 7|ES] AT

= (3 22> I ol JH A ZA(personality)F 4!, A3 - Al =(societal -

:(!)L_‘J
e
N

institutional) & 4!, %% 2] W 3}(organizational change)Z 43 7ol HT HWH

23) Fuller, B. A. G. History of Greek Philosophy. New York: Henry Hot. 1931.
24) Dean, Jr. J. M., Brandes, P., & Dharwadkar, R. "Organizational cynicism",

Academy of Management Review, 23, 1998, pp. 341-352.
25) Oxford English Dictionary, 1989.
26) Kouzes, J.M., & Posner, B. Z. Credibility, San Francisco: Jossey-Bass.

1993.
27) Dean, Jr. J. M., Brandes, P., & Dharwadkar, R. Organizational cynicism.

Academy of Management Review, 23, 1998, pp. 341-352.
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o]%MMPI HEZolZ |7 ¢y o =
Mi t

5 | (Minnesota Neiderhoff | ( 4 2 # | (Vroom,1964),
Multiphasic | 7]tho] &

HT b i er (1976) | Ak $1 | ANl Eones

4 ersonality E13) &Davis, 1965)
Inventory)

Z+&: Dean, Jr. J. M. Brandes, P., & Dharwadkar, R. "Organizational cynicism”,
Academy of Management Review, 23, 1998, p.343

Andersson®} Bateman (1997)& WAAo] vlxg el sy

e @ FFsAE e A W W, Dean 5(1998)2 Wda/del 71

2
)
fo
-

43ty A 8 =okar g AT
e 3(2000) = 71E9 ATE <E 2-3>9 o] A A EA(personality trait)
2 A, A (emotion)? it Bl =(attitude) 2] HLo 2 EF3t BlE4 H

TOoE BHFE St B HE A -Aled 2, 24 wst] 23, 24

AXF-(2005)28= Wado] AT A E A=Y, LAAFY Tol A
ARl Qs W Rthe AMES WelWlon, AE5(2004)29 GA] WA o] ¥

28) AR, “EAWYAA o] Pl el TAGPY A= Gol B AT, B
shal AAF}e] =T, 2005,
20) A5, “EAWLT ) AHA, 2ATAY L 2AGEAT] BA”, FHAA

a8t} 28(4), 2004, pp.249-277.
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< 2-3> Wad AT A
3 A 3 A
A4 R : =4 _’EEL
EAA ; A}3] A o Z2] Wl T4
qo He Ex EX s 274
Andersson(199
Reichers, 6); Andersson
Wanous, & &
Austin(1997); Bateman(1997
Kanter &
T2 | Graham(19 | Meyerson o Wanous, ); Dean,
Mirvis(1989 ]
AT 93) (1990) ) Reicher, & Brandes, &
Austin(2000); | Dharwadkar(19
Bommer & 98); Brandes,
Rich(1999) Dharwadkar, &
Dean(1999)
oA ]
o 22 spol "
A7t (cyn | W2 ey | W44 (cynic e W24 (organiz
ical nicism) ism) ational
. W22 (CAOC) .
hostility) cynicism)
A3 A o
FA AR3] A o _
2 0 Z2] Wglo
ke)
R NI Nqi; e B zH W
Ang
Ad | Awe | T | aaggd | 9end s
WA &=
9 S
gad | 34 %)
iy
A7+ (Co 4 (Burns,
A o)) 7} 294 o o] & (Eagly
ok & 71t o] &(Vr 1978) 2 .
& Chaiken,
Medley, oom, 1964) | T <lo]Z(Jones 1993)
1954) & Davis, 1965)
Wi B EEEE Z2 st tgk | 22 WA
Aozte]l | 234 L2} T4 9 Tl
Fow | ddem 7h- el P adE 24
ERQlS e = 43%7} 23t g o) szt
o]7] A o] a1 AR WaAd A st g 440
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A 44 Fo=

Be g AFL FuAE /1Y AAAG] Bire] Lvlge] T
=
N

Ak Aol A4 AE g ZE v

T Ee st st ok® Aod & vk o E(Intention)w= 7 Q19
71€ = Agd vHdsors Add HETE AR A GES
o m] gt} (Engel and Blackwell 1982)3D

Fishbein¥ Ajzen(1975)2 T rjolieet &njate] vojd &S dA= 43
kAl Fa & ARE AMESte] dEeda & W HE T2 AR 2 5
Attal stdth. Engel & Blackwell(1982)32)& AnH| 2t a5 o] o)A A A 3} A
= E%st= EBEES Attt o] Rds B AEdiche] R @A
ANAM stAGARA A, HE, TEeRe AAES AAs Ao a1s2
Tl =5 Al gk Al H=7F dEstd FaAd JheAdole A
ojstar, ofm=gk JiQle] HiE=ok dWF o FIrWdoleta FaekAt

Taylor and Baker(1994)= AH] 2~ FH 3 wrFo] F328&S Sl 7

Jme] e mATE A

ftlo
-
o
=
=l
o
il
rO
-
ot
i)
1)
>,
=
>
(3
i
B=)

30) &1 A (2006), “BlFirt Bi=olux] g Frujolof mx]&= &,
ke Rl E s (Social science review), Vol.24 N [2006], pp 71-93.

31) erel, @ ololsl AATHIE ha @He Adge] o 2 ol
=7, A gojeha ojate e)Feka A, 2008,

32) J. Engel and R. Blackwell. Consumer Behavior, 4th ed. CBS. College
Publishing, 1982.
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Folo Ry oW nAEE FAs] dd wgste A g 4He A

o TS uzte] AFA v
w7b AA PR $AQ ol
gdon AZR F4e 984 £dE 3497 A9 A8

g 5 ¥ = o] t}(Fishbein¥} Ajzen, 1975).

_22_



A5 A FTHIH FF LHAF

Fw 3L 2 A YA F AAALR FE3 SarE WAAA Sof
N AbE Felel AT et A

2, BA, 23EA & 44 2y ST mEb Adold G A -5

BRe 1 HolA YESs TWE AdA L GAH FEsh A B
Aol Avkd Wz Agete] A Feo AN B2 P WD

1. 339 2¥A%

1978 129 QA B o] A= AA stol] MHAR F=eAF Al 117 F
A1 A3 Al 33 Aol A R INRTE AIRFT o] 1980 IMFel 7}
¥, 1991d APECel 7k 3tk 2001d WTO® 748 WTO< 143 #)
Aol Hodtt

9 wAs AL HAded HA 79 SAR A HAws) 20094, T
= FEY FAL 220729 FYoli, aAFoA FEF FTHL 120179 &

33) o], Ha= Aax|9} AE A ]

#e AF -3kF AH[RLY] HUE FAHoE - ERALSY =, SHA st o)
%, 2010.

34) AR, T AAFAAA ] Ay v WA AALES=E, Shddistu
ik, A, 2011.
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(991: wrree)

A 2006
ol 1 2 3 4 5
e S SE Ex e ot
TE=aY 20,344,842 | 9,162,267 | 15,530,907 | 4,452,221 2,073,308
THEY 5,921,105 | 11,567,258 | 1,077,976 | 8,972,414 8,709,863
FE=YFN | 26,265,946 | 20,729,525 | 16,608,883 | 13,424,635 | 10,783,172
A 2007
ot 1 2 3 4 5
SIH/A S e SE Ex e ot
TE=aY 23,267,655 | 10,200,859 | 18,443,625 | 5,609,886 2,345,980
THEY 6,939,061 | 13,394,237 | 1,280,420 | 10,375,195 | 10,102,707
FE=YFN | 30,206,716 | 23,595,096 | 19,724,045 | 15,985,081 | 12,448,688
A 2008
ot 1 2 3 4 5
SIH/A S e SE Ex e ot
TE=aY 25,238,355 | 11,613,245 | 19,072,903 | 7,393,199 2,587,706
THEY 8,135,993 | 15,060,004 | 1,291,585 | 11,213,792 | 10,333,793
TE=UFN | 33,374,348 | 26,673,250 | 20,364,488 | 18,606,991 | 12,921,449
A 2009
ol 1 2 3 4 5
SIH/A S e Qe Ex e ot
TE=aY 22,080,000 | 9,790,000 | 16,620,000 | 5,370,000 2,050,000
THEY 7,740,000 | 13,090,000 870,000 10,260,000 | 8,570,000
FE=YFN | 29,820,000 | 22,880,000 | 17,490,000 | 15,630,000 | 10,620,000

Az T3 F7HE A S (http://www.stats.gov.cn)

1978 ZHE o]l A& "A] 15 o] A 19930 o] 27] 7]

15%7F =9 9. &7

F2 @le au A4t 1978 Wla Agi o

5 892 AYFLE AWT 7%l FAE AAY EAFUNY F5ES
sEF ] ue) B Bovh ole@ Au FAFAE 19908 ol F



Fa FamAel avgde nFs, f33 A4 A9 2L
=gl Se] ARsEel @A AMHARA v Fxo =
Add st AAT. HAd ArlavFoldD ATV WAIE oy
AN BASH AR, el A7hE F8A, Aol WEE, /b EPC

ol Ade a vk I FEu Az AX s o AR A A Al

0

=3
il
AL
i
=
e
ol
=
>l

rlo
E
e
i

ub)

oX,
T
L
i
—
<
rr
K=
i
[
“JE
Y

2. B2 2MAF

0Ed FHto]F = ALE= IMF 9891 7] Abelehs A 2ol AA
A71E AWM divbzAbe] As7E AL R TR dAdE 2
FUE AUk AW ol F tALE A L s gt A
e AEY QlEekE PEHee 5 ITARoR BAdon FyE 2 9l

35) %, T3 Age] 2ulA 201G UA v AT -80F AulA FAlo
2o, AALELSIER, AgHista Quejerel, detihs, 2011,
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37) Shimp, Terence A. and Subhash Sharma, Consumer Ethnocentrism: Construction and

Validation of the CETSCALE, Journal of Marketing Research, 24(August), 1987.
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AFEo] A% Hol (g} 2003). olE AFE AA YAFTOYE
AEH 2 gobstE A7 (Cook & Medley, 1954; Graham, 1993), AM3] 4 o2
dotat= B A (Meyerson, 1990; Maslach,
1982), W=l 7l 4Ae dld] Grahame WA Hdizte] #ow o] 74
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38) Nagashima, A., A comparison of Japaness and U.S. attitudes toward foreign products.
Journal of Marketing, 34(1), 1970, pp. 68-74.
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7HA3 et S v AR AW Al = Zpol7t =4 & Aot

4, 7vjol &=

Fishbein# Ajzen(1975)2 vl o =& An|xte] FjdeS HAA= #%
A i thE A HE A dEse & W b 2 AR E F
Atk st olAY FulgrE AYUFEN Lvia FuldE ke F
AvFaEA vAY StAEd ZASAE o nHA S A58 9l
AR AFEE I QIths) B Ao s S S AR AEY] HabE
el = o] xfol 7t Y& Aol odsslt

74 =t S anjake] Sk e el = Afelh E4 & Aol

39) °$74(2010), “Fasb ALl Akt ANFFAFAL A AF At P
Mome] mAE G B AEES FHORT, FANGAT, 4147 A25
133-158.

pp.
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A 4G 2R AAL AEe] BA

A1d =AY A7

1. 2404 A3 A5y 2%

o
B>

& ATdME T e ANFTATF AR, =rboIn A, Al

Ao FAE e Zo]E dotw 7] Y F AG A G AL

12849 257t HTAHOR A AHS

(1) CETSCALE
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AMEFAFo] Ak thik ¥3-S Shimp and Sharma(1987), o] %tof - 2
FF(1999) S ANZFATY AW FHAA FEHoR o)gHI U=
CETSCALE &5 1745l 8705 £ Aol 2tA 43k 24 232 A
& FYetA DA g FI(Te] HA= AW ARESEA
t}.

(2) =7kl M A

T 7Folu X = oWl =7F &2 1yl gusel tis|A AlEEo] A Ya 9
= AAA HALe} Al Eo] W3 e dubA ARA =R AHolsith E Ao A
= Parameswaran® Pisharodi(1994) So] =7foju|x] Ao A A3 F3}
S B AF 9 A4 4 EEe A 28R o)A w18

(e AAE T4 HEWe AREsklTh

(3) MAY&=A

A= Wrightsman(1974)¢] Aol A AF&3 £3d& 2 Ao 9
A A4St Z2F 282 de a28A] ZrHDdA Hwg 2R Y ZHAE
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A2d ZEY 4

1 A2 24 B9

2 ATE A% HAExA 23 T SH A 263W o ®, s titAdo] 128
4(50.6%), &= gt o] 125%(49.4%)°] AT,

St di st Al FAbrh 399 (30.5%), o1 A7F 897 (69.5%) 0 AT, THASH
T A 489 (37.5%), T/ 33 (25.8%), & 297 (22.7%), &3t 129(9.4%), 3} 6
3 (4.7%) ] 2l o}

T A P 617 (48.8%), oA7E 649 (51.2%) At M ASEE
= A 1%0.8%), =4 138(10.4%), 5 114(8.8%), 3l 34 (27.2%), 3+ 66
3 (52.8%) ] 2 .
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(2) 7Hd1e AA

AFAAL FFA T3 20l ANHFAFY YA Aot EA

g Aol

@R B A4 B2 ANEFYFIY Aol AT - AHL
Ba) opmgkth 7 A3 thedl <EA-2>olAHsh Pol 95% Al
(b<0.05) B33t F3 2uAEo] WE ANEFAT Aot EA i
Ao= vehg

F3 Auldge] @3 2uAEe v AT Yol woA ey
.

<EA2>RTI T 2014 ] ARNEFAFIY o] BA

=7} N 1t EFHxt ol g & t Zt
Sk 128 25.61 7.115

0.007 -1.899
Z = 125 27.55 9.061

(3) 729 AA

AT7HAEA2 =3t T ARAbE w7boln A o= Aol rh EA & FolH

@0 % 240 B FplvA Y ol YEAE - HAS

obr ity 1 A thgo] <F4-3>el A8k o] 95% Al E ol A (p<0.05)
gyt T pvAEo] WE Srboln o] Apolrp EA] s AR UERNE

l
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w7t N P | EEAR | f93F | (@
Eien 128 49.09 7.399

0.000 -1.630
T 125 51.16 12.294

(4) 71439 AA

AFIIAZ BT FF R AAY2YANE Aol EA & Aolth,

dwt 23 AuAsel e AAdYael Holrt YEAS 4L Fa
golm gty 1 AT} The) <mA-A>o|A e o] 95% 41357 A (p<0.05)
w22 2 ASe] WE AAWAaYY Holsl EA = Hoz hehy

oh @ 2nlAEe] B3 2vlAEel ma) AWy AFel B vhebdk

=7} N S EF9xt ol E t Zk
i 128 42.57 8.451

0.009 2.392
Z 125 39.48 11.858
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(5) 7hE4e AA

AL BRI BT ave] THF FoheEe] Aol 7t EA & Aolth

gt T ARt wE AR Fujol o] Aolrh EAE t-HAAS
Ea dolrgttt 2 A3 thS o <HE4-5>o A9 o] vpEbutt)

gt T aHAEY 3 R=ES, MP3/40l] tigh e =e] zpo] 7t
UERL AL, gk AM[AbEo]l T AR[AkEd HlE] EEskel REL Tujolk
7F ¥laA =A el en MP3/M4el AS S AH|REC] - AH| RS
A3 MP3/4 o] :=7h WA A GERR

<HEAG>HII FF A0l e FAF Pl me] gl BA

=7} N it EFHA ol eE t Zt
i 128 -.48 1.420

+& 3} .010 461
Z = 125 -.58 1.980
i 128 -.04 1.053

LER .000 1.555
Z = 125 -.36 2.142
iy 128 -.26 1.443

MP3/4 .049 -.866
Z o7 125 -.07 1.939
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oJu] A, YA R FAE T we] Holsp EA A dobuuA 3
fh AFEH A% dFR FF RAYT ANHFZAF, FrrelviA, A
3

DY R FAF T =] P Aolrt A A0 ebd
FFA T3 2 2] AUHFAF Aol QA Poh At %}

A

2 U FEACRERA A AT Aow

FFI} FF LUAEA BE FoMAL Aol YEAE FobE Ast
GHa FF 25 e kel el Aolrt vehgu, 3 LvAE
of 3 axu e wa) FbolmA Jgol A vhehgrh o GA @4 o
T FTO oW FIAPFCIELA HAF Ao B AUBFY
Fol A9t Me @A dda @+ QA

ot F3 auAEd hE AQYrAe] ot AEAZ Folr Az
FF3} ST 2MAE AQY2RP Aol vEon], @F uAEol
F3 2ulAEd wa AQYaY YFol wmH =i ehgeh oleld Wi
ol FFel uls] @Fo] wA e olfE Hl F7] FAG 1§, 3

N



27k 53 973 AA $1719 EekSuhramma)l o F Aow Az % 4

gt T njabge] whE SbE el o] Aolvh le=AlE ot E
A $E3, wEN MPY4d] @ Fulelme] Aoz} EAHThE Abalo] B
A @5 2RSS T3 2vAEd & £EHE P wst A4 U
Bbukal, @=r avlabgoe]l g 2bxEe] We festel mES vt
HlaE A vEbg oW, MP3/40] A9 F3 An|REo] g Au|AE H]
& MP3/4 ool =zt WA A Ve

A2d 479 AR L FF 4

& ATeME AT A g S Alke® Qs ATl A9

2 7= WS AREs e, & AgeA AeE ArTE 2635 =3 H

e Abolg @7] At © Be BEd Y §e A

ARAIRE 2 WS bl BAS g8 A REoRA ST A A

AFeA Larks A7 @AE vk
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KOTRA(2003), Talelan|zgo] & -2 e Bill=oluA, |

e, WEY AuAEe) el Liud GFAE L FroluAe] Aol
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ABSTRACT

Consumer Ethnocentrism, Country Image, Individual

Cynicism, and Purchase of Domestic Products

Zhang, Yoyo
Dept of Business Administration

Graduate School of Sungshin Women’s University

From July 2004, China has surpassed the U.S. as South Korea's largest
trading partner. At the end of 2006, the trade volume between China and
South Korea has been up to 134.3 billion. It is about 26 times compared
with growth of year 1992. In 2007, it reached 150 billion, and in 2012 will
exceed 200 million US dollars. Currently, Korea is China’s third-largest
trading country, and China is Korea's first major trading country.
Economic and trade relations between China and South Korea, as well as
its future development is very important for both sides.

However, the economic and trade between China and South Korea also
exist many problems, such as the increasingly fierce market competition
between the two countries, bilateral trade imbalance and so on. In order to
solve the issues about China and Korea economic and trade, this article
investigates the differences between China and South Korea on Consumer

Ethnocentrism, Country Image, Individual Cynicism, and Purchase of



Domestic Products. The findings have practical implications for the

economic and trade between China and South Korea.

Keywords : Consumer Ethnocentrism, Country Image, Individual

Cynicism, Purchase of Domestic Products.
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