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Table3. Research analysis of general characteristics

Characteristics Contents Number Percentage(%)
Male 72 255
Gender
Female 210 745
10’s 7 2.5
20's 161 57.1
Age
30’s 103 36.5
40's 11 39
Student 115 40.8
Own business 9 3.2
House keeper 12 4.3
Job Sales/service 10 35
Office work 73 259
Professionals 47 16.7
Etc. 16 5.7
>100 9 3.2
100-200 52 184
Family average 200-300 82 29.1
income 300-400 80 28.4
(10000won) 400-500 22 7.8
500-600 29 10.3
600< 8 2.8
. Single 240 85.1
Marriage .
Married 42 14.9
. Have 20 7.1
Child
None have 262 92.9
Live with parents 194 68.8
Independence
Independence 83 31.2
5
Attending highschool 18 1.8
Graduate highschool 89 6.4
Education Attending university 143 31.6
level Graduate university 10 50.7
Attending graduateschool 17 6.0
graduate graduated school 35
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Tabled4. Research analysis of using state of family restaurant

Percentage (%)

Number

Contents

Contents

98.4

277

Yes

Experience of

visit family restaurants

1.6

No

20.9

59
81

Taste
Comfort

28.7

6.0

21
10.6

17

Service

Symbol color
Various& colorful menu(food)

Reason of visiting

30

family restaurants

color
Mood
Nearby home

26.6

5
4

7!

5.0

1

11
13.1
53

once a day
Once a week
Couple of times a week

Frequency

80.5

227

Couple of times a month

Nearby home

5%

Various & colorful
menu(food) color

S
£
S
O

1%

Service

Symbol color

6%

2%

. Reason of visiting family restaurants

Fig. 1
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Tableb.Research analysis of family restaurant and color

A EHAES AEEE £ A B Ras w

Contents Contents Number Percentage (%)
T.G.I Friday’'s 52 184
i OutbackSteakHouse 117 415
Preference of family .
Bennigan’s 43 15.2
Testaurants
Marche 14 5.0
Vips 56 19.9
Definitel 10 35
efinitel
v yes 387
5 L Yes 109
Effect of color with visiting 37.2
. S0-S0 105
family restaurants 19.9
Not 56 07
Definitely not 2 :
66 234
T.G.I Friday’s with Red& White 109
Outback Steak House with 387
. Brown&Natural color ’
Preference of choosing only
bol col 25 8.9
Symbo: cotor Bennigan’s with Green&White 12
Marche with Green&Yellow 70 948
Vips with Red&Green :
55 19.5
Individuality comparing with the
others’ 394
. 111
Reason of choosing only Symbol color express own
symbol color character 55 19.5
Intimate through mass
communications
Preference of that symbol color 60 21.3
24 85
Coarse
L 61 21.6
Similar the others’ symbol color
Thought of symbol color
That’s o.k.
171 60.6
Preference
26 9.2
49 174
Trendy color 2 85
Maybe change symbol color, Favorite color 103 3(;5
which type want Similar color like present color ’
Col ith ttenti
olor with pay attention 106 376




Definitely not Definitely Yes

Not 1% 4%

20%

S0-S0
37%

Fig. 2. Effect of color with visiting family restaurants

Trendy color
17%

Color with pay attention
37%

Favorite color
9%

Similar color like present
color
37%

Fig. 3. Maybe change symbol color, which type want
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Table6. T.G.I. Friday’s Research analysis of customers’ opinion about

color

Customers’ opinion

Contents
Number/Percentage
<(N)/(%)>
Same color 181
with symbol
64.2
color
Orange
with making 34
appetite
12.0
Interior Green with 14
symbol of
wellbeing 4.9
29
Pastel color
10.3
24
Trendy color
8.5
Same color 138
with
symbolcolor 48.9
Orange 51
o~ with making
Table X 18.0
appetite
ware -
color Green with 39
symbol of
wellbeing 113
37
Pastel color
13.1
24
Trendy color
8.5
Same color 113
with
Napkin symbolcolor 40.1
color Orange 25
with making
8.9

appetite




Green with

32

symbol of
wellbeing
11.3
67
Pastel color
23.8
45
Trendy color
15.9
Same color 127
with
-
symbolcolor 45.0
Orange 38
with making
. 13.5
appetite
Green with 30
Table symbol of
. 10.6
color wellbeing
24
Pastel color
63
Trendy color
22.3
Same color 189
with
symbolcolor
67.0
Orange 28
with making
appetite
Uniform PP
9.9
color
Green with 18
symbol of
wellbeing 6.4
25
Pastel color
8.9
22
Trendy color
7.8

- 66



Table7. Bennigan's Research analysis of customers’ opinion about

color

Customers’ opinion

Contents Number/Percentage
<(N)/(%)>
Same color 182
with symbol
color 64.5
Oran,
ranae 16
with making
appetite
5.7
Interior
Green with 35
symbol of
wellbeing 12.4
23
Pastel color
8.2
25
Trendy color
8.86
Same color 144
with
symbolcolor 5L0
Orange 35
with making
: 12.4
appetite
Table Green with 37
ware symbol of
color wellbeing 13.1
26
Pastel color
12.8
26
Trendy color
9.2
Same color 124
with
symbolcolor 43.2
Orange 2%
with making
appetite 9.2
Napkin Green with 97
color symbol of
wellbeing 9.57
60
Pastel color
21.2
45
Trendy color
15.9




Same color

114

with
symbolcolor 40.4
Orange 40
with making —————
. 14.2
appetite
Table Green with 52
color symbol of
wellbeing 184
20
Pastel color
7.0
56
Trendy color
19.9
Same color 167
with
symbolcolor
59.2
Orange 49
with making
appetite
Uniform
17.4
color
Green with 32
symbolof
wellbeing 11.3
29
Pastel color ———
10.3
33
Trendy color —————
11.7




Table8. Outback steak House research analysis of customers’ opinion

about color

Customers’ opinion

Contents
Number/Percentage
<(N)/(%)>
Same color 180
with symbol
63.8
color
Orange
with making 39
appetite
13.8
Interior Green with 21
symbol of
wellbeing 74
26
Pastel color
9.2
16
Trendy color
5.7
Same color 138
with
symbolcolor 48.9
Orange 30
Table with making 106
appetite .
ware G o
color sreen wi 38
symbol of
-
wellbeing 13.5
35
Pastel color )
12.4
31
Trendy color
10.9
Same color 95
with
33.68
symbolcolor
Orange 35
with making
Napkin appetite 12.4
color
Green with 40
symbol of
wellbeing
14.2




Pastel color

69

24.5
43
Trendy color
15.2
Same color 136
with
symbolcolor 48.2
Orange 34
with making
. 12.1
appetite
Green with 34
Table symbol of
. 12.1
color wellbeing
2[‘
Pastel color °
8.9
53
Trendy color
18.8
Same color 176
with
symbolcolor
62.4
Orange 26
with making
appetite
Uniform
9.2
color
Green with 2%
symbol of
wellbeing 8.9
34
Pastel color
12.1
21
Trendy color
7.4




Table9. Vips’' Research analysis of customers’ opinion about color

Customers'’ opinion

Contents
Number/Percentage
<(N)/(%)>
Same color 164
with symbol
color 58.2
Orange
with making 17
appetite
6.0
Interior Green with 59
symbol of
. 20.1
wellbeing
23
Pastel color
8.2
19
Trendy color
6.7
Same color 134
with
symbolcolor 475
Orange 35
Table with making
appetite 12.4
ware e o
color areen Wi 50
symbol of
wellbeing 17.7
40
Pastel color
14.2
23
Trendy color
8.2
Same color 109
with
symbolcolor 38.7
Orange 37
with making
appetite 13.1
Napkin Green with 36
color symbol of
wellbeing 12.8
Pastel color 51




18.1

49
Trendy color
17.4
Same color 124
with
symbolcolor 432
Orange 25
with making
appetite
Green with 66
Table symbol of
color wellbeing 234
1
Pastel color 9
6.7
48
Trendy color
17.0
Same color 170
with
symbolcolor
60.3
Orange 32
with making
appetite
Uniform
11.3
color
Green with 39
symbol of
wellbeing 11.3
24
Pastel color
8.5
24
Trendy color
8.5




Tablel0. Marche’s research analysis of customers’ opinion about color

Customers’ opinion

Contents
Number/Percentage
<(N)/(%)>
Same color 184
with symbol
color 65.2
Orange
with making 27
appetite
9.6
Interior Green with 33
symbol of —————————
wellbeing 11.7
24
Pastel color
8.5
14
Trendy color
4.9
Same color 142
with
symbolcolor 50.4
Orange 53
g with making
Table appetite 18.8
ware G e
color reen with 30
symbol of
wellbeing 106
32
Pastel color
11.3
23
Trendy color —
8.2
Same color 114
with
symbolcolor 404
Orange 35
with making
appetite 124
Napkin
32
color
Green with
symbol of
wellbeing
11.3
Pastel color 60




21.3

43
Trendy color
15.2
Same color 135
with
symbolcolor 4.9
Orange 47
with making
. 16.7
appetite
Green with 31
Table symbol of
color wellbeing 109
18
Pastel color
6.4
52
Trendy color
18.4
Same color 176
with
symbolcolor
62.4
Orange 2
with making
appetite
Uniform
8.5
color
Green with 19
symbol of
wellbeing 6.7
25
Pastel color
8.9
38
Trendy color
13.5
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Tablell. Research analysis of preference of family restaurant
according to general characteristics
Preference of family restaurants
Number/Percentage < (N)/ (%) > F
Contents P-value
T.G.I Friday’s OutbackSteakHouse Bennigan's Marche Vips value
14 24 17 2 15
Male
19.4 333 23.6 2.8 20.8
Gender 4 0.135
38 93 26 12 41
Female
18.1 44.3 12.4 5.7 19.5
0 0 5 2 0
10's
0.0 0.0 714 28.6 0.0
41 71 22 10 17
20"s
Age 255 44.1 13.7 6.2 10.6 12 0.000 *
9 42 16 2 34
30's
87 40.8 155 1.9 33.0
2 4 0 0 5
10's
18.2 364 0.0 0.0 19.9
32 37 22 14 10
Student
278 322 19.1 12.2 87
0 7 0 0 2
Own business
0.0 718 0.0 0.0 22.2
House 2 5 5 0 0
keeper 16.7 41.7 41.7 0.0 0.0
Sales/ 2 6 0 0 2
Job R 24 0.000 =
service 20.0 60.0 0.0 0.0 20.0
12 33 7 0 21
Office work
16.4 452 9.6 0.0 28.8
2 20 0 0 5
professionals
12.5 56.3 0.0 0.0 31.3
2 9 0 0 5
Etc.
125 56.3 0.0 0.0 31.3
1 5 0 0 3
. >100
Family 111 556 0.0 0.0 333
average
. 13 24 2 0 13 24 0.000 *
income 100-200
(10000won) 25.0 46.2 3.8 0.0 25.0
200-300 19 32 14 0 17




23.2 39.0 17.1 0.0 20.7
14 26 21 9 10
300-400
175 325 26.3 11.3 125
4 10 2 0 6
400-500
182 455 9.1 0.0 27.3
1 14 4 3 7
500-600
3.4 48.3 13.8 10.3 24.1
0 6 0 2 0
600<
0.0 75.0 0.0 25.0 0.0
49 103 36 14 38
Single
20.4 429 15.0 58 158
Marriage 4 0.000 =
3 14 7 0 18
Married
7.1 33.3 16.7 0.0 42.9
2 5 5 0 8
Have
10.0 25.0 25.0 0.0 40.0
Child 4 0.060
50 112 38 14 48
None have
19.1 42.7 145 5.3 183
Live with 41 80 32 1 30
Independen parents 21.1 412 16.5 5.7 155
4 0.045 *
ce 11 37 11 3 26
Independence
125 42.0 125 34 29.5
Attending 0 0 3 2 0
highschool 0.0 0.0 60.0 40.0 0.0
Graduate 4 12 2 0 0
highschool 22.2 66.7 111 0.0 0.0
Attending 28 31 15 10 5
) university 315 348 169 12 56
Education 20 0,000
level Graduate 18 64 19 0 42 ’
university 126 448 133 0.0 29.4
Attending 2 6 2 2 5
Graduate
R 11.8 35.3 11.8 11.8 29.4
university
Graduated 0 4 2 0 4
Graduate
. - 0.0 40.0 20.0 0.0 40.0
university

xsignificantly different at p<0.05
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Tablel2. Research analysis of preference of choosing only symbol

color
Preference of choosing only symbol color
Number/Percentage< (N)/ (%) >
Contents T.GL OutbackSteak . P-value
X X . Marche Vips —value
Friday’s House Bennigan’s with X .
. . . with with Red
with Red  with Brown& Green& White a )
X Green& Yellow & Green
& White  Natural color
18 29 10 0 15
Male
25.0 40.3 139 0.0 20.8
Gender 4 0.105
48 80 15 12 55
Female
229 38.1 7.1 5.7 26.2
2 0 2 0 3
10's
28.6 0.0 28.6 0.0 42.9
48 70 11 12 20
20's
29.8 43.5 6.8 75 12.4
Age 12 0.000 *
14 37 12 0 40
30's
136 359 11.7 0.0 388
2 2 0 0 7
40's
182 182 0.0 0.0 63.6
23 51 9 10 22
student
20.0 44.3 7.8 8.7 19.1
0 7 0 0 2
Own business
0.0 77.8 0.0 0.0 22.2
4 3 3 0 2
House keeper
33.3 25.0 25.0 0.0 16.7
Sales/ 2 4 0 2 2
Job X 24 0.002 *
service 20.0 40.0 0.0 20.0 20.0
18 30 7 0 18
Office work
24.7 41.1 9.6 0.0 24.7
13 9 4 0 21
Professional
21.7 19.1 85 0.0 44.7
6 5 2 0 3
Etc.
375 31.3 125 0.0 188
2 4 3 0 0
Family >100
222 444 33.3 0.0 0.0
average
income 100-200 13 26 4 0 9 24 0.000 *
(10000 25.0 500 77 0.0 173
won)
200-300 25 43 7 0 7
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30.5 52.4 85 0.0 85
17 26 6 4 27
300-400
21.3 325 75 5.0 33.8
4 5 0 3 10
400-500
182 22.7 0.0 136 455
5 3 3 5 13
500-600
17.2 10.3 10.3 17.2 44.8
0 2 2 0 4
600<
0.0 25.0 25.0 0.0 50.0
52 102 20 12 54
Single
21.7 425 8.3 5.0 225
Marriag 4 0,006+
e 14 7 5 0 16 '
Married
333 16.7 11.9 0.0 38.1
2 2 5 0 11
Have
10.0 10.0 25.0 0.0 55.0
Child 4 0.000 *
64 107 20 12 59
None have
244 40.8 7.6 4.6 225
Live with 47 84 11 9 43
Indepen  Parents 24.2 433 57 46 22.2 L ooma-
dence 19 25 14 3 27
Independence
21.6 28.4 159 34 30.7
Attending 2 0 0 0 3
highschool 40.0 0.0 0.0 0.0 60.0
Graduate 6 8 2 2 0
highschool 33.3 44.4 111 111 0.0
Attending 16 46 4 10 13
. university 180 51.7 45 112 146
Educati 20 0.000 *
on level  Graduate 40 51 16 0 36 “ :
university 28.0 357 1.2 0.0 252
Attending 2 4 3 0 8
graduate -
school 11.8 235 17.6 0.0 47.1
Graduated 0 0 0 0 10
graduate
. 0.0 0.0 0.0 0.0 100.0
school
#significantly different at p<0.05
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Tablel3.Research analysis of preference of family restaurant according

to symbol color

Preference of family restaurants

Number/Percentage < (N)/ (%) >

Contents F-value P-value
T.GIL OutbackSteak . .
. Bennigan's Marche Vips
Friday's House
3 2 0 2 3
Definitely yes
5.8 1.7 0.0 14.3 54
21 53 16 7 12
Yes
40.4 45.3 37.2 50.0 214
Effect of
color with 20 44 11 5 25
visiting SO~S0 16 0.001 =
family 385 37.6 25.6 35.7 44.6
restaurants
6 18 16 0 16
Not
11.5 154 37.2 0.0 28.6
2 0 0 0 0
Definitely not
38 0.0 0.0 0.0 0.0
T.GL 20 21 13 0 12
Friday’'s
with Red& 385 179 302 0.0 214
White
OutbackSteak 24 52 13 3 17
House
with Brown& 444 302 214 304
Natural color
Pref e of
e eren.ce © Bennigan's 0 8 9 2 6
choosing . . )
Iy symbol with Green& 16 0.000 *
O SYIROT T White 0.0 68 209 143 107
color
Marche 2 5 0 5 0
with
Greent 38 43 00 357 0.0
Yellow
Vips 6 31 8 4 21
with Red&
Green 115 25 186 286 375




. R 13 22 10 5 5
Individuality
comparing
with the
others’ 250 188 238 35.7 8.9
16 47 22 8 18
Symbol color
express own
character 3038 402 524 57.1 321
Reason of
ihoosmi 1 Intimate 11 23 6 1 14 12 0.024 =
oniy: symbo through mass
color .
communicatio
ns 212 19.7 14.3 7.1 25.0
12 25 4 0 19
Preference of
that symbol
color
23.1 214 95 0.0 33.9
8 6 2 3 5
Coarse
154 5.1 4.7 214 8.9
17 23 8 0 13
Similar the
others’ color
32.7 19.7 18.6 0.0 232
Thought of
12 0.002 *
symbol color
18 80 31 11 31
That's ok.
34.6 68.4 721 786 554
9 8 2 0 7
Preference
17.3 6.8 4.7 0.0 125

xsignificantly different at p<0.05
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ABSTRACT

Analysis of Color Marketing and Customers’
Restaurant Preference in Food Service Industry

- Focus on Family Restaurants -

Lee Hwang—Sun
Department of Food Service & Culture
The Graduate School

Sungshin Women's University

Today customers show to buy action with visual stimulation
in respecting their own visual sensibility.

Therefore companies escape old marketing method about
emphasis function and quality of products and they need
sensible color marketing for customers. Recently in food service
industry of severe competition, it is changed producer-oriented
to consumer-oriented, this change is asking of visual marketing
about stimulating consumers’ sensibility as a mean of
marketing. So, this study consider role of food service industry
and color marketing through preceding literatures and did a
research questionaires about consumers. Especially this study
provide necessary basic sources about practical use of effective

color marketing in restaurant industry as analysis of family



restaurants’ symbol color and customers’ preference.

Through this study process, the results were following:

First, as a result of research of people’s thought of preference
of family restaurants(-T.G.I. Friday's, Outback Steak House,
Bennigan’s, Marche, Vips) according to symbol color about five
popular family restaurants in domestic, answers of this question
when they visit family restaurants influence of color, 'yes’
38.7% of 'yes’ and 3.5% of ’'definitely yes’ so it was shown
that visual colors were influenced of choosing family
restaurants for customers.

Also, answer that which restaurants would you choose, if you
choose family restaurant with only symbol color, it was shown
as 38.7% of brown& natural color’s outback steak house and
39.4% of highest answer that opinion of reason of choosing it
family restaurant color is described its characteristics and it
was shown answer of 21.3% that choose to like its symbol
color.

And as a question of family restaurants’ symbol color was
answered the highest of ’it’s ok’. but answer of ’'need to
change as similar to others’ was shown 21.6% and ’coarse’
was shown 8.5%.

Besides, answer of thought of family restaurants was chosen

attention color.



Second, as a result of people’s general characteristics analysis
of preference of family restaurants’ symbol color, preference of
family restaurants and choosing only symbol color were shown
deference of age, job, income, marriage, independence and
scholarship(P<0.05).

In preference of family restaurants according to age , in case
of 10’s chose the highest answer of 71.4% of Bennigan’'s and
20's& 30’'s chose the highest answer of each 44.1% and40.8%
of Outback Steak House and 40’'s chose the highest answer of
36.4% of Outback Steak House . In preference of family
restaurants according to job, in case of student and business
owner chose the highest answer of each 44.3% and 77.8% of
Outback Steak House, sales/service and office work chose the
highest answer of each 40.0% and 41.19%6 of Outback Steak
House, professionals chose the highest answer of 44.49% of
Vips, freelancer chose the highest answer of 37.5% of T.G.L
Friday's.

In preference of family restaurants according to marriage, in
case of single chose the highest answer of 42.9% of Outback
Steak House, the married chose the highest answer of 42.9% of
Vips, In preference of family restaurants of choosing with only
symbol color according to independence, people who live with
parents chose the highest answer of 43.3% of Outback Steak

House, independent people chose the highest answer of 30.7%



of Vips. Whereas In preference of family restaurants and
preference of choosing with only symbol color according to
gender were not shown significantly difference. In preference of
family restaurants according to people having child or not were
not shown significantly difference but in preference of family
restaurants of choosing with only symbol color according to
people having child or not were shown significantly

difference(P<0.05).

Third, as a result of research of preference in case of
changing each family restaurant symbol color about its color
preference of interior, tableware, napkin, table, uniform, in case
of T.G.IFriday’s, customers chose highest answer of 64.2% of
'same color with symbol color’ and next answer of 12.0% of
'orange color with making appetite’ about interior color.
Customers chose highest answer of 48.9% of 'same color with
symbol color’ and next answer of 18.0%6 of 'orange color with
making appetite’ about tableware color. Customers chose
highest answer of 40.1% of 'same color with symbol color’ and
next answer of 23.8% of ’'pastel color like pink’ about napkin
color. Customers chose highest answer of 45.0% of 'same color
with symbol color’ and next answer of 22.3% of 'trendy color
like black& gold’ about table color. Customers chose highest

answer of 67.0% of ’'same color with symbol color’ and next



answer of 9.9% of ’‘orange color with making appetite’ about
uniform color.

In case of Bennigan’s, customers chose highest answer of
64.5% of 'same color with symbol color’ and next answer of
12.4% of 'green with symbol of wellbeing’ about interior color.
Customers chose highest answer of 51.1%6 of 'same color with
symbol color’ and next answer of 13.1% of ’‘green with
symbol of wellbeing’ about tableware color. Customers chose
highest answer of 43.2% of 'same color with symbol color’ and
next answer of 21.2% of 'pastel color like pink’ about napkin
color. Customers chose highest answer of 40.4% of 'same color
with symbol color’ and next answer of 19.9% of 'trendy color
like black& gold’ about table color. Customers chose highest
answer of 59.2% of 'same color with symbol color’ and next
answer of 17.4% of 'orange color with making appetite’ about
uniform color.

In case of Outback Steak House, customers chose highest
answer of 63.8% of 'same color with symbol color’ and next
answer of 13.8% of 'orange color with making appetite’ about
interior color. Customers chose highest answer of 48.9% of
'same color with symbol color’ and next answer of 13.5% of
'green with symbol of wellbeing’ about tableware color.
Customers chose highest answer of 33.7% of 'same color with

symbol color’ and next answer of 24.5% of 'pastel color like



pink’ about napkin color. Customers chose highest answer of
48.2% of 'same color with symbol color’ and next answer of
18.8% of 'trendy color like black& gold ' about table color.
Customers chose highest answer of 62.4% of 'same color with
symbol color’ and next answer of 12.09% of ’pastel color like
pink’ about uniform color.

In case of Vips, customers chose highest answer of 58.2% of
'same color with symbol color’ and next answer of 20.9% of
'green with symbol of wellbeing’ about interior color.
Customers chose highest answer of 47.5% of 'same color with
symbol color’ and next answer of 17.7% of ’‘green with
symbol of wellbeing’ about tableware color. Customers chose
highest answer of 38.7% of 'same color with symbol color’ and
next answer of 18.0%6 of ’'pastel color like pink’ about napkin
color. customers chose highest answer of 43.9% of 'same color
with symbol color’ and next answer of 23.4% of 'green with
symbol of wellbeing’ about table color. Customers chose
highest answer of 60.3% of 'same color with symbol color’ and
next two answers of same rates of 11.3% of 'orange color with
making appetite’ and ‘green with symbol of wellbeing about
uniform color.

In case of Marche, customers chose highest answer of 65.2%
of 'same color with symbol color’ and next answer of 11.7%

of ’'green with symbol of wellbeing’ about interior -color.



Customers chose highest answer of 50.4% of 'same color with
symbol color’ and next answer of 18.8% of 'orange color with
making appetite’ about tableware color. Customers chose
highest answer of 40.4% of 'same color with symbol color’ and
next answer of 21.3% of ’pastel color like pink’ about napkin
color. Customers chose highest answer of 47.9% of 'same color
with symbol color’ and next answer of 18.4% of 'trendy color
like black& gold’ about table color. Customers chose highest
answer of 62.4% of ’'same color with symbol color’ and next
answer of 13.5% of ’trendy color like black& gold’ about
uniform color.

As a result, restaurants’ customers want to change their

colors like this.

On this study, when family restaurants spread out color
marketing for increasing customers, they will expand sales if
they operate in harmony of colors with prefering orange color
and symbol color, trendy color. Therefore when they progress
colormarketing, if they could harmonize symbol color with pay
customers’ attention color and different color from others and
they make their own mood according to their color image, they

will make a increase of customers’ consumes more than now.
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