creative
commons

C O M O N § D

Ol2XtE= otele =2E 2= R0l 8ot 7S

o Ol == SH, HHE, 85, Al SH L 58 = U
o OIXH MAEESE HdE = UsLICH
Ol HHES del SR 0|8 = AsU T

MNETEAl Fots BHEHNE HEAIGHHOF SLICH

o 7lot=, Ol M& =2 MOISO0ILE HHEZ2l H<, 0l A =0l HE= 0125
S Bt LIEHLHO10F B LICH
o MNAEAXNZRE EE2 3IIE &2 0lE ZHE2 HEL X ZSLICH

AEAYH OHE 0I8XA2 dele f12 W20l 26t gets 2 X ZSLICH

01X 2 0l Ed = 772 (Legal Code)S OloiotIl &Ml kst 23 LI CY.

Disclaimer |:|._'|

Collection



http://creativecommons.org/licenses/by/2.0/kr/legalcode
http://creativecommons.org/licenses/by/2.0/kr/

YA 870lA e AMA-BA=3
IEHZ BE
2017

AT S FEALY o £T 84
B AAE T SRUAAAT
o] o} g



o) RS HARAEEOE ASY

20163 11¢

EREER LA R R E
2804287 PUAAAE
o] o} g



20163 11¢

AANEF  m A8 (@)

A A 23 A

R L L)



2 AFe At BRHEZ FoAER] &5 R (Co-creation) &E°l &
Ud (Omni Channel)olZts M2 8 &H0lA B "ipAola A &7Hs3
Blige] 7]ojd 4 Athe 7HeAdE AAlskeE Ao .

HIZRS] WSt &H] ZFA2 RIs] AB|AE AARTVE HASS FE FERA

(Co-creator) 2 H3}5ta 9t}
B diojd: B=et AH|A ZHo] o] BFEojA EEE ASALS
o

L

8 7tA7t FEEE B4e TEFEeL BT auxe Hdse ¥

o
ik
oo
o
Q
ok
offt
oL
A
|
e o
ol
0,
2
o[«F‘
L
9,
N
9,
ok
o
ﬁ
é
_,d

A g,
IA4& BASY AHFEC] HIHOR oAy

FTI“
of

AH
o 3ERE TolN AR FEA JUS U PAo=
%

ol &d3to SHAA F7HE d2 BEHE A E AESH] B4



7, U oA An|z-

pul

YAZ vitEth= AollA

3

==X
o ©

o

to} ol5

o

ol

H]| A7}

o
Hp
il
Ml
|
o
70

Al
oR

Zsto] 1 gtolA] 23 71,

=
=

AHE
719

=4

B olrtol

e 2 Ft H

&gl A

[sid
2

shvl

A|A]

o
=

AL
100

K

St
2

15|
=S

gl

M=2E

o

=
)



L Al B s s st s 1
L1 OT9] HIZ T B oottt 1
1.2, ATL0] HFHH W SLAJ corerii 3

2. AH] TP TFQ Q] HHB wrrerreerreessesreesseisetssits ittt 4
0.1, ZHOJT] AH| O] ETgh treeerreriseesientstis i 4
2.2 AH|AFY] ZFO] THA| wereereesserssessessstssensssisst st 8
2.3, AHJAFY] H0] BT i 10

3. B AR SU R cereererererer 17
3L %%%1—}_9] OB cevvrerveermemnniiniiiiiiiii 17

S L1 FBEHRO] A Q] et 17
312, FSARO] A T AIBY e 20
32 %qjﬂg(omni Channel)-cl] o]aﬂ ................................................................. 23
R L =) B [ OO OO 23
32,2 SUR L] TR werrerrrerrremisriseisseisseissis i 2%
3.2.3. LUAIEEG EA] s 29

4, AB|A-BIETFO] ZEZAREE W o 30
4.1 AHRLE BIIE FHA] v 30
4.2 ZEFR} SURNEO THAIZ F8A] vt 33

4.2.1. AH|AF] FHQAZEAIO] TR FHOJ werrerreieesreiseesseieeiseise s seseeeees 34
4,22 TEIFZ IFA] coereererininii 34
42,3, LU e 35
4.3 AFEJEEA] oot 36
£.3.1, ARE] AIA 73 et 36
£.3.2. AFHBAIIE coovveerersssesssisiessssssss s s 37
4.3.3, AFEILQ] BA] ci 38
4.4, A BAO] THEE AJAFA woeeerereriieii 59

B, B i s 61

ZF T B B 63

T I N 1 67



ool fl R R

N\

MEL AH|AFO] BT torerrereriniitiiiieit 5
AHRFY] FRQIZFA] QQ1 LR corvvreienisssisssssssesssssssss s 11
AH|AF ZH0] B8] i 11
AEA Bagnt TEFR HBNTIO] H]IL cererrerreersernsssesessssissesssssssssssenens 19
TR O] I BEA| wevveevseresssnesssnsssssssssssssssssssssssssssssss st 24
SUANY FHAHONA Y] IR GE] oo 26
AHAZE 2281 od7]= UYL 57FA] QA& wreeeieieninines 28
QUFIUEO] EA werrerersresssessssesssssessssssssss it 29
AH|AFQ} BEE THA] QA i 30
BT FOIE] T oot 31
ZEGzo] 7[EFE SURE T8 BATE v, 37
T=xFo] 7|8 LUAd 8 BAIE ¢ AFQO] e 44
TR0 788 SUAYE 8 EMIE : ofFR 50
FEazo] 7]9F LU S8 BME ¢ AEPHA e, 58

_iV_



»
2>

5 3

4>
)4
6>
™
8
»

= 10>

11>

= 12>

13>
14>
15>
16>
17>
18>

= 19

20>

5 21>

22>
23>
24>

ZH] OJWO] BIZ correvrerierissseisestsste ettt 4
2Fo] AFCFZ]QF TEHI]E e 8
H 2. o}o]to]LEGO IDEAS AIO]E SHH «ereveermininiiniiiiiiine 12
grefaryole] AR 73 The Common Threads Initiative) « e 14
o] A]A BRELA O] SHe]A] o] FZ AQl ceeereeiiiii 16
2uIR-719) FHBERE BB WSS AT FAHRE TAS 20
Tz BAlY ZTIA|A BEE 21
OAE Alte] &H|AF Fof QA 2A A2 250l B e 27
=29} 2Ux|de] TAA GEA] TEE e 33
AFQu] Z 2 SIAIO|E FZZ AJAJTE covvereniniiiiiin 38
AFQT] ZFOIBIAL, T woveieiieiie s 39
ko] lo]2222'100219] B FUAES (100(HA I ELIRE) - 40
/\]:gu] }j_x]—ﬂ]/\]{z_]‘-g] /\}_g_x]. :[L}\g .......................................................... 41
ARQu] AGAHAME] ‘AEQU]Q] A/ LG e 49
O} 7] FJH AJAE] co 46
ot A-ZF2 (One—click) ZAAJAIAE] cooveeremmiiniiiiiine 47
OFI}ER Z B QR QW weereereersersrssessesieseeinintite st 48
o]—n]—% EH /\] (Dash) .................................................................................. 48
olulE 9] EYE SAIE]L #AMAzZonCart -w«eeerreersnreemsnieriniiiinniin, 49
ulo] AEPHA of0]T]0] QAFOIE. wrirereenieiniiiniisii 52
AEPHA AH|RF 0F0|T]0], AZFA] AE] s 53
AR Zojdt AEPHA FF|ATEA T 54
AEPHA ZZU] L TA] crrrerrrerrrersreeserissisesss s 55
éE]—l;H' 271 AlEsH= ‘Starbucks APP’ «eeeeserrrrereeerieiiin, 56



11 @7l w7y 2 =
AHA A9 AHE dold oo A’ & AdstH EE ARl ARl %

Shel Hu mo] Folsti, AHEA AF ZEX(UGC)S 7lofsta, Latel AR
Yol #old 4 9t A4 nltojrt SERHA auAE 7|0 FER o2
AAY 4%

s
T
avlA FAH Y 2HE Ao

2
r (o]
P
R
oXx.
o2t
=2
>
ox
f
o
=
i)
ox
-
a
ofr
offt
2
lo
fu
i
Q.
o
kd
N
24
ol
rlr

; I;e;;i;g M ]S];x;iial r]rediai An introduction. Vol 1. Library of Parliament; 2010
e, o Althe] vAE: AnjRIeE 71987te] EjR]E = = 5
24 e R: Auiiiet 7Iokie] BjxmeIEol 4nlAse] BAE FAlo, IRk Mg



B oA7E ol ane Adeld gehd a¥ wsel dissy] s §
2 gES AAIL A"

3 &H 71A 9] FYuy MR AL M2 FEAE SN AHARe}
Eﬁ

3)

kL

Y 352, K, PHABO, (R 2010)



i 7

o

71

°

o

Bl

zpe] Awul7hx et
o] auzte]
3L 712 8% BHAAS A WA FAT 20 2o

0]3

o

=

o274 HjZ

79

il

AN
T

17 MEcMe &

27l A

H7F 7hsetAl |

“d

—_—

=A4Q

=
m

2 AART

E|

o
T

Fo ©A e

&

U= F5olA

3
1o
o

G

gl

=13
=2

wo au] Wael 7%

=
T

ufgro 2 Au| At
U

=

=

gl

9

LB ATl oejsh AR

AN
T

Eod £
ol 7

58 AENA

A ZUAES 7Hsde AlA

YoFE Tt

K
W0 gl
110}
o

[
R AT 4l



] siriele) Wzt

2.1 Aoy &89 5%

7 719 Akeu|9 FEFAACIA A AR P (B ) &H]
A
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= =
g 7143t SAlIME 1Rt ¥ 7IH (Ethnography) & 7IRTe= 3t A7t &

WetA] ol 2otk o] AW tARle] WFHoE TEEY| AFFAN AE AHE

4
of I FAEY ofyst AFE AHIstE A Aol &B|ARHS] Foirt SAE]

4 2jeby B, Ho (elolziE], 2015).



njZiekAt Ayl =& (Alvin Toffler)= 19700l &B|AFeF AAFRFS] A7}
FUd e Azste 2=28¥ 10d & 29 AAM 'AH39] =Z(The Third
Wave)'ollA  AJAFAF(Producer) 2 AH]AH(Consumer) 2]  FAJolQl L2 4Ho
(Prosumer)'2t= Al20|E AFESIHA &H|[AF o] H3tE FHsIAth HE4

QA wARo NS ZRaevE Uas] MAE AES ALY A8t AE A

Hig AR 7l 52 HAYeR2A &AHAS f4do] FotAWA ¢ ol 7Y
of 9&A &H[7} obd FA|Aola AL AM[ZF THESHA H oj ¢t

(H 1) M2 AH|2}O| EZI5)
& Kk Aze
374 28R, SHA HAANY F2A FEY
_ reA PR
o8 454 FHRlelann SEA T Colboraton)
F4e] ¥ AE, AdA 5Ho o iz}, oloprl, A =4
SlAtete] 77 A2} ZA (Transaction—based) AL AREA
A ety molx] g 2% 4 Jla Z Holx
AR e B = °}E =3 AAZt=E, ojyAzt=
F7 (Word-of -Mouth),
gHe] aat SAb garek wAA]: HE7ke 1:171F YA 0] (Peer—to-Peer),
a4 ddo]
24 A SIAF Al gAROl =7 B Sl AR AAE Ewe
24HA
7k2]o] tigk HE Qhol] F3lo] Ql=7t ¢ ojdl Av[A7t BEel 3 skt
w4 54, &4 8% sAA T 7iAEuo|l " AHY
9o BE Ea MEe AHAY EFS olss B 4 Adbu, ARe aux
L 554 gAY e Fol A oloplE 4 Ak thao] HUT o
e F2AE&S B9l 7HA FEHEE AT o5 A2 A "My

5) Bhalla, Gaurav. "Collaboration and Co—creation", Springer New York, (2010):1-16 o2 "AZF4 Bt olo[diElE]
AR s 53 T5Z(Co—creation) 70| BHE-AHR}: TAR] vials FF, SRR Seithiehy, 2013 7
oM AR1E:



doju &4 mHolE Fd FHolAlE FREE A0l deH, NMEE &H]
A7F AZste BHEQ 7hals BHETE BAS ZHAA QA7 ofd o' &
HIAFE 3 oAl She7F olth ol H HE &M dAoA HIE AH|[AHO] 4]
7 s AR AARVE Balsol ZEAZA(Co-creator)® HWHAs= A 7|7t
= it

AH|ALS] Zhoj7h A Fdel ZloitthE 719 FAY JdolM HA AEFH
My 2o o] F& B4R (co-producer) E& F%F FHA(Co-opting) 1L
5322 (Co-creator) 2 FHEHA F4, 9F, 7k F7to] 7]ofsts 3
A=A AH[AS] o] Frbsta Uthe)  ol2fdk Frolo] tidt Aoje A Aol
et thgstA i ==t Silpakit and Fist(1985)& “&B|A7E AMuja ikt

Ay spgo] Folsttd "o PAA T A woly oo Fxgm

ok-_]

A 9l5t9 3L, Solomon, Surprenant, Czepiel and Gutman(1985)& “AlH|A9] A§

At gol glo} anlAte] Folzt WLAQ Ao anAIL HAAH, BYHo

2 7]&0le =g #AY AE"FHa FAE Aosta len, Lovelock and
Young(1979) AH|A9] Hol& “AMu|A HAH Ao mAol Hojrt W4AQl
AL AH|A7F ALHoR 7]gol: HAHo| ALY EFAQ o AHr'2 o
= oA

Dabholkar (1993) & “2HA7k Mrlae] gatst Agapagol wolsts H="2
HolE Hosta 9lom], Fang(2008)L “Au|A7E A=Al AAE At
Aol olshe FE"etm HolstAA AddAe Folo] 2He wEm Utk of
AW auxe] Folt Aviel WeAol wet thkst WHolA ATEol fev)
oleldt ol AulAY ALAQ oot WA, =L JWOR stu Yrte A

R




Mills and Morris 1986, Bowen 1986, Bowers, Martin, and Luker 1990,
Namasivayan 2003, Kellogg, Youngdahl and Bowen 1994, Youngdahl and
Kellogg 1997, Hsieh, Yen and Chin 2004, °o]&A, FeiAat 4AY 2004)=

AP ol B AL AR ALAY Fofol o5 mFolt A

B AZ 5ol oRojx: WA wHoR AHYHU AME BEA £9
Yoz 7Este] A&Hoz MulAo AT AYTHY FojAts A

[©)

oA 71gel g3t ZwolA 7ule] Zrast Auxte] 2sheto] &olsA] o]
olFiThs FHE AWHTH Aux ool BHL 4wl Folrt Mula 27

2 Z7do] %ol Aqso] $rhD o|fd Au|AL Folo A
do WA soimlo] anlAte] WM &H|AZF MulAe] MArs ATl #

oFoN At BAAY FAXNWY ofet o] sejsts FUARAY &3

Zeithaml 1997). T’ 8lof 9f3 o]FojX|= Fole HYE =0 Hegho]

D 58] and F92, "2 N ABE Holrt Al FA W To] i 9 AHRESIIT 10 (2007): 1-29
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S.R.Arnstein(1969)°] ARl Xojo] GAE 8EA 9 At E L& olH=
il

o9 Qole FF HoRRT olUet WA AAHOHMME ARstE 2Ho ol

(O™ 2) 204 AlTt2(2t T2l m|2to] =8)

o
ARl S H|
AHEEM =9
1 Citizen Control Selfll?n;ili‘:a-{i_on
M3t 2l —
Delegated Power EH&I‘SQ! x:,"OII
Interactive Participation
25 oy
Partnership 7|53 2o
S
Functional Participation
[==1' ) =
PE:_:!itioln | det
Shx Real-life context
S| 248 95 Eo] fe contex
OJAZA Ao for Vet incertives e n
Consultation 7_;".5_"5._' s
ggoll QISI‘_F ,-élpo:l Limited contact
HEMe Participation by Consultation
Informing B3
AT X Representations
2 S5 B
= Passive Participation
Therapy
Lindsay2Q|
KEFH =hH
£l RN AERb |4t EixfR! Tjajos
Manipulation Manipulative Participation
H| o]
Arnstein2| Pretty9]
AliEod ATt ol 78

8) & T Amstein, Sherry R "A ladder of citizen perticipation" Journal of the American Institute of planners 354
(1969): 216-224. 7}2dl| & Pretty, Jues N "Participatory learning for sustainable agriculture." World development
238 (199%): 1247-1263 22% ¥ Lindsay, Christina "From the shadows: Users as designers, producers,
marketers, distributors, and technical support." How users mmtter: The co-construction of users and technology
(2003): 29-50 A+
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Rokeach(1973)& §4 FTFAolY 51 FHE & Aol Hls) 7Id4 &
Ao R ATSHA EHE Azt UH F2 FAlol AR A&EH AE
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stebauote] BE wigols 9F SAF0] nhEEo] glom AuxEe] 4
ol 3t oS LW 1 RS L7t AR BAR HRE Besto] T

AMEY o A=F HEsteEd AA 20058 RE AR

HAH| A njdog2 AlgEo] ©es] 71He &7 &2l it
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>
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ol

artEy TE DRt b4 AAEdA Wed Suol QAT 20089 §l
2897 Wol= 50%, ol% AWE 35%4 FES AEAL + AU AA 2
ool obgmo] AgQl mA wawo]ao ool HEE 291(12.7%)9 AelE

7|3 QTh10) ThE BolHTh wad HAIX Aol ofd o@ 7|3k XS Al
Aot BaT £3% BUSE NES AZATE APHS HYoEH ofFo

ZHA ol 3R AHAE S AEE HEoR |70l ojol A Fista AHIT

15) “AF Al AR ekl RS uigSlE 719 SiEkiel, Sowalk blog, 20149924 hitp://sowalk tistory. com/1730>
16) “of At mtenol CRO "8 sl 921 & AR mRf- AL ol f7Fs ek 2!, Q=EA] 201349 11 22
Uchttp://www hankyung comy/news/app/newsview, php? aid=2013112192871>
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- ABBA ) ANFRE B BANGY ¥
AuAE TUlE s BN THE AREY o875 Ea) AlEolu Aula
Wels Aol gk oleig ool

= 2o ek ARl HoJAIA(MACY'S)S ZAEhe 'mpo] moJAlA!, 'ZU )
d g gy, w2 gy = MOMOoR Q9T ulo] HlojAlAL 2| 489
Z

1912 &8RS} &

ez auiae oY Ao HHE sell 2hg AT 4EE AT ofE
A

of
ol
ol
H
o
=)
N
o,
ftjo
o
o)
I
Q
N
}-o
JJJ
=J
&
A
R
rh
ol
1o
a
)
e

A7E QoI AR LElW wolAs WMEE 4E F /P AR AEL Al
% QTHID 3 AEA GOl S HET A Foolw

v, 270l teety] s sUAR AuAE TESEm Tl 6942 A EaHet
Atk 7 ©A MERSE 2HA FE 2T o] BAste] MuAE HA
shshidl, 'ERR(True Fi) MHlas 712 2849 7o) Y9 =dz &7
Yt BAS 22 dloleHo|Astete] AHAF TulE Wshs AR A A

17) “mlojrs wigto] FUA =¥, ZDNet Korea, 2016\ 5 12
<http://www zdnet. co. kr/news/news_view,asp? artice_id=20160512153337>
18) Zidel SUAE&OR0 oA & ZRVHeRIZEA 2015).
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44
2
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fu

WolA A AlEel s 2 =4L fA
gEAUTHE Holth, aHIAHE Higol ANE TR 7172 89 MBS ©A

st =Bl J1712 AF A RBT ohy

w
iw)
gl
P
R
_);l_‘
10
> M
I
i)
O,
N
ot

A ARl 71A HlastA AAZEe R o|RojHth AHAE wolAA WA Y
A

olq olfojXt mE Au| BFo| Ut HRE vlo|AAd FHICEH 1

g GOl tig FAR] wdeg Ao ¥y o]gh w2 thA] doE o]

~3tsto} the auRolA BgHh

19) “Macy's Same-Day Delivery Steps Up Game Vs Ammzon”, Investor's Business Dailly, 2014W 99 15%http://
WWW, Investors. comynews/macys—same—day—delivery-vs—amazon/>
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1
5532 (Co-creation)= C.K.Prahalad?t V.Ramaswamy”’} HAlo] tigh A=
< ATYHE BAHZ] f6 A &N, olF AE9 AAM "HAY bl
(The Future of Competition) ollA AB|AQ] A WHILE ZRotHA AB[A=
g o] 7IYgol AlFste ARt zE WESHA] gom, 7HAE 7Y WFolA %
25 & Aol oty 7IdH &R|AZE A TEITE 7HA FE FER(Value
Co-creation) 2] 7NE<& A&t

O|AFE AH|Ae}t 7|Fe] FEAitel tigt =ol& A& oy
o] FHoIA AHAZF ME|LAo] Y HolFozn P 749 BEA Bits
Zxsotn Av[AFE AMH|A o] ZFojAl Aokt F9iAdol Bt AFEoIAn
(Lovelock and Young 1979; Mills et 1983; Fitzsimmons 1985), watA Al
MulAs T A7 o]FojFth(Bateson 1985; Muester et al. 2000;
Dabholkar and Bagozzi 2002). &B|A7F 7|49l E4 €50l %

of AZHY HEH REF PAHS Foln, AuAE VFEE U 5 Ak

Q.
%
o)
fu
*
N
iR

=
TFECIRC Y ol AH|AY] AMH|A ZForl Q5|7 BRAAQI IS T £
QotE AF= A TH(Fodness et al. 1993; Bendapudi and Leone 2003). &
U YA AFSloA ABH|AH= T ol 7|hol AlFshe 7HAe] #&A7F ofyet
7199 BE &30 oM AH HAE ZFEF 5 Ue 553 FAoo FF

=
=
nRAozw Aszgsto] FojstAL, 7]

FRE AHATE 7|49 EF &5
Ao G883 AYPoz 8= = HHo] ofd AH|Aet 7| EFoA f9% 7t
A ZEo0] o]FojA= A9 JfE o R Hofok Jtth(Kabil et at. 1999; Ramirez
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1999; Prahalad and Ramaswamy 2004; Payne et al. 2008; Oliver 2006;
Sheth and Uslay 2007; Vargo and Lusche 2004, 2006, 2008; 3|73t &
A 2010).

T4 4FA(2010)2 EHIAZE FFS] AH|ZHTAGNM FrHA I AL A
22X 7HAE E=sta, 71l ol shastal At Al AAdE FEFE Al
QFstH, AH[AZE AAE FEFS OAl AdTozn avAReE 7|40l MEE 7t
AE Adste dEA olfta 3RS AAASIAH. ©]/442(2013)9 17
M 71940l AR BE AdS Bt AH[AZE BYsHAl He AHAA] A
FH FEEe M FHa FFHERE JstHA AHAS 7o)

=
7EA AR BA7FE @A RFE+ Z(Co-design)©l otd BEHE AFJYA A

2
@)
o
A
I
f
)
S
Y
o
9
T
>

=
A2 7HAE ZEst7] fsiA 71t E5ARA Lu[AEC] M2 JH 4

2 At ofd HEAEOE olRolAL PP B /YT 2uE AN
B 7AE Faed 2AHQ AN AR e EE3 Fexolx Yt

20) 752 9ol =] 327-328
21) Qe "AINIEhe] ) ek Co-Creation 42 oIl o QR A B3¢ 957 (2012), 72
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22) “Co—creation Branding®, 2012 129 24% <http://wwwislideshare net/ursnewl23/co—creation-branding>
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3.12. &= g 2 Y
Payne et al.(2008)& &H|AReL 7|40l B4 HHIAM &&stes FAE 35%
ZT AAT AAE 7|12 AR AJEL AH|Ae}; 7|PFo] AN ATALS

S 1Sl BB 2EATE Felste A

HAg TulsAL ALSSEA A AWS B /9 4EAEL, 9L
avAee] JBAGAH Pol AUEL EriR 2uACA A2 NG A

AHIX} ZixiEE

(O3 6) 2H[A-7|Y 7S SHE &30 HESHE fIgt 1824 A8t
TR UEA(2012)2 LBk 7149 ANZEHE BES TR
S aEA-71G-aHAYY BE IR E BE 02 186> 2ol AT

o caEAe ANFERE L PUY PYAS Ba NS FEsed olwel

-
rr
r
>
-4
=
ol
ok
Ir
o,
1o
)
24
2
o
1o
=)
ol
ok
rir
L
S
o
9,
T
i)
-
p=)
il
1o
ol
o,
Q
ox
f
il

23) 7 and USQ, "AHR-7IY 7RSS EEEES] AiEet W Aol wiRE " AHRKRIIA 231 (2012):
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AL FHA7E 2ol o8l AREE Aol7|w sttt watx awlxtel Fuf o}

A% WES AuAT Aol AMRE HAE FESe AT ot FEH s}

27k AYEE wpgoletn MwWstn itk 1Ue HNFE BEF L AFOIA
auRolA HE R 4 QY AES AW, AN, Bojsts e THAoA
o]fojxE Zolw olF Itjstety] YsiME 2HIAE olsist: Zlo] Al ol
of Gt MWl AuAel 7|Qe AES uAR FAEE BA0IY W

it

U THAT HEA2012)9 ATANE AGT suAe] FERE AL
FASFYTH 0|42 (2015)9) AFAHE A, FHol, weiwt B, X FE,
oo Solete 57b4 @A BAse v 7t FEHE HAY T

mele A otsigla obef <a@7>I 7t

[>

I

]

Qg7 83

RN
[is
w

Y Z2AA B>

o
2
2

A GACIME F&5FE HHM L8R Fojst=s HHE HY
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HlAE BAIEA ghobok shul AlZE B3k, ol glolH &HIA} Ysh: Ao
2 ofFolxol Gk WYy el s|go] ol AWE Weists WA oA

SACIA &HA}] oz REE

=
=
AR, 7HA] &9 DACME &BAT7E 49 3R EEolM FHIt BEH

=

9,
Y
i,

|
e
rr
o
fol

N
oto
lo
fru

20) opg2 "Heit ofo[dlEle] Ampelds ot 3R Hlid ZRARo] IRE A" ZFmtefst 184 (2015):
243-251
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3.2. 2212 (Omni Channel)2] ©]|3f
3.2.1. Ade HHu
A9 (Channel) & AFAHO2 olmd Ug ol F Wholu Fus AUHE 7
2208 o0 vjdojol M B4 Ante A% F2, oAAIAE AT 4w
st

A7t ESHe ARe WHe duath AYe BN 2ulAelA gFol w

- ARUSACIY Ade BT FReS

AEUL T3 24 VEAD/ FEER FAAAA JALE /5L /A A
do] ool tEHm Ytk 7YY mAYS FH BAse AFSHE aHAE
oAl e Ade U8 BASG} BAZ A7 ThE audet 2EF & U

HHAM Ao s oty JEE F5steH Qo] A2 rataF 7|50

T Aol AE9 552 A2 A (Single Channel)ollA HEA'E (Multi
Channel) 12]at BE o] f7]4e2 TFEH SFUYAHE(Omni Channel)©lzt
v M2 Ad d4o2 HI6igit, 474 S Ad SHoM 2HAES 2=
iRl migolgts @Y AEolA AFs il ol AU ST A &
gl agEo] Edsta ButY 7]7]9] EHSIE Hutd AWATE SAIET] Al

xRl HzE= E8 JIUE AHFE, 28 717 & u

LS Bl AHSE @0l 2PN AESHE AHAY i HHe B

20) ‘AN, =moIRhI <http://stdweb2 korean go kr/>
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el oigo] Axst QuietE edtel oige] Axst Qe Wojstx]
584 A¥o] HolXE §Th2) oleis wHES metets] 9 ueto
HL

_]
J anlApolAl ATE AP ABsE SUALol ST

T

Y

7Y F= Y = R FE
594 29 594 29 594 29
A 2% A cherst A 7174
- AH|AF =A0] THA ol A
AE AunE o B | eddls exselg A ohe | ol A0 WHAA o
Ao A o]FolA AE2 Q1A Aol &3 AQdel §714 dZ,
dollA] o)oly 4= BYgiol AlgEe YvHE 24
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%) 75 9o A 3065-306

= EUEd A obME HEE A3, o
2 A HWAM AHAESS] HaAgo] 7w
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3.2.2. YL 7
2Ux¥9(Omni Channel)2 ‘BE A RE WA'=S m5t= ‘21 (Omni)’ 9
e ZZE Z=3t= ‘A1d(Channel)’ o] FHZA A=RolZ AHAZL AA oJgA

O oAES Aol HEY 4 UES ekl wald, ezl slgRa

rn

4

=2
B o) o2 AMult)e £BADL A% FAe] A Omni)el BHAA ¥
£glo] f714om ARt v Uwe AW Tl ATY 4+ U=

5 2eadRle BE o] frIAoR FoE &H &9 M= dHttyo]

A gt mutd 7]&o] WHoR A, ojfAY Yste HRE AL 4 UA
HA HshE anlAEe] AR gAw po) Pgo] Bty AT Ao &
e guAde Aol ol AEe FEAY APz AMHI| AFY
Th30) ool A HEE A 2o FPsHE 429 (Showrooming) OlHt 2
Belola HrE Az wigola FolE e UFY(Webrooming) ) #FAH
AFol MulAE gasta pojsted glof Ade 2exall AAZE At
39l

(& 6) SLIA'E SF0|M2| 017

979 S YHaany

g AE B 3 e 2kl AE S ozl | %] et asys gl

247} of RES A ool

23

olZ|gt AH|] FFo WIt= UAE FHo| 53t UYL At (Millennial
Generation, 1980~2000 &44)7F &H] FAHZ2 BAstHA Uettr] AR =T
ol YAY E3lo] mj¥ Q&otrlo Fojajds 2217 ZuldS © Z&0)

20) wis| TVEATO| SRAdd A Sl 9k Anl slolmarie] AsR TolE BAY, ARjSigReR ZsT
S, 2015, 14
30) 7153 91 2 303
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A oi7ln AFS AT SEE 7
Al PG o 2o] RgstA gttt ol59 aH] 3L wgHPolw Biit

o

ol

] gl A ol Zei7] oldm AR &5 Tl Aol QlelHE ofe
4g WuEy] meel 2 A¥g SYHen egstt e BelME olF

o xu] PAo| hE YZE FHA

N
N
2
ik
in)

AH|X} FOHRY 27| 2 AH|x} 2F o™

TerdEetolEad ol A Ad ZUW &H[A 15008 F 67%7F olu] 22
Rl AEe fAE WA e £HE sta 9low odt sH[AE TE AEE
0| &3l= AH|AIET AH] A &do] 16H] Zol &H A&E 7ME @o] 3= 3
A AB[AR]D oz Bt s2) olet o] FEAIN FEAEY & ol +
& ste=dl Qlo] 2eZERle HUEs A22A2H(Cross over) £33 714
o AE BAYHS AIsta avAECNA 239 & FIS ATsr] AT B
ez ZFUAEY TS 7IESA7IE B0l EH A
s E &HA A FF A Z9Y Ul Puleri) FAMEE ‘A

o
9
A9 dA2 FUAE e T AIAY 4+ ddeH, fFEdAES Ve A

-

3 o3, “wlelole] 2l - TIE Althe] AH|AKs ofe] S ZABR=1? 7, CHEIL WORLDWIDE Z(2015).
32) 75 919 2 308
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33 IBMO ‘AH|A &PPFF EA H A (Greater Expectation)’ ol
AH|AZE $Q35HA o7 FUAEY S7HA] 84AE EE &3 HdolA
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olr
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30
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S
9
o

t Aol pol WA gowA Wels 7Y st AR AW B A3

of gt}

(B 7) 28|A7H S5 017 |= L2 57HA| 24

U 22 A9RY
BE &9 AN dud 7H4
EERE
FE QY YL BAT 5 Yt ALY
whgol Anzk gl HES How Axus
Tl
2okl 7ol 4E WY WE s
BE &9 AdolH VY FE 74 U B A1 /7oA

33) fogu| THA- R -l gioR FUskY, RETAIL MAGAZINE(20144 11€%) 78
34) “IBM Greater expectations’, <http://www—935.ibm comy/services/us/gbs/thoughtleadership/greaterexpectations/>
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3.2.3. gUzjde EA

Aol wak A Asto] Af2e SUAMEIN M= AR &5 AT
7

Ag 1t A oty AHIAY FAI ARl wet EE EF5H] Wi
o o]gst 4n|zte] EAo] thesty] YA 7 Aduitt ojn & ATol| =3}
SiME ww, Z Aduttt A9 2Eo]l S-HAI AU thAl BA] A= Aol

otd Ao oM S EHAAI S gjof st} 35)

0

18
ok

(E 8) SLIA'ES| 5430

EWY =9 /\}%C"JHL}J Y &H|7 dojg &
B4

o H1E, ol Zslo] 5o 14 71& o A Al
G o8 A 54 2T 7 el A Fu
B2 e 4z, Jago] SUaE Aua

35 Zh=at 919] A 310-311
36) 71l 9jo] A 30-38 ¥ AFA
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An|Atet B =7to] A (consumer-brand relationship) = EBE#HE=E  Abghat
2ol AAS 23 AUl #AE e FAE 7171 AFSHHA A o
g 240l AAEUR, ottt BHAHEES oJQlgtsto] ARgat AFFEARo]o] A=
H G5t H2S 531 2HE= 7§14 (brand personality)ol #3F A7t ZP = Q]
th37 Fournier(1998)9] AolA s AH|A-EHE HAE LH|Ae Hil:r)
TS TGAAIERA MEAA TGEU=RA dds IS FTAEste A=
A= AAE oulsty, &BvjAtet Bfsol A Ag AAsts 842+
AMAolz AR ZAAHAQ]  ojztoz A AFY/E A (love/passion)dt  Arotd A
(self-connection), =& HHZEAN S99 =(interdependence)™ E<
(commitment) 28]3l A|A]|HOo]HA QIX|ARQl MEOo 2 A WX (intimacy)I B
A= g EY ZH (brand partner quality)°l2tE 67HA] A 29 MES =&
S

(H9) AH[RIRF EHE 2| 24

AH|Ztet B A 24

A/ 94 Alove/passion
A Ao ATS|ZA AN o=k

Z}obd Aself-connection

A}3 9] Zinterdependence

£

o

B4 |
E-%]commitment

U ZHntimacy

Z|R| A o]H A QIX|A Q] Al

B wtEy EZbrand partner quality

&
r—{—d

%
7

37) olFA) and FAE, “AulA-BRIE Tl Sl WE YIS AW A 8 Jio] SRl Wt QI
T A6 AB2(2003) : 99~123
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AH|A-BEHEZ HA 74 24F A Homer and Kahle(1988)9] <d-toll
A &8RS ARIZIAIE W-2F, JAT{|AA 72 FLEIF AL FASHA &H|
Az BEeRo] HAO] QoAM= UiHe] HAAAR FFI tEo] QFeto AlF
IS ol HEAS @, ARl fdl #A QoA Edsta oJEsty] #s)

olth olx¥y Q7tAolxm ZH ARl An|Atet B

A42F(Social bonding)2 B ZAuAME0] AHZ BT £ QB 5353 =
o] ARYEE FEota AYaiF= AR g QIME|B HeFo] AH|AES] o]
ojla AYARl £t o] oJ&st= WhHO| ARUE AL AH|ALY

ABHoln ZFAAA 878 apsts Aol A WAl FxIY A

)

ox,
)

(Structural bonding)2 XS B HZolu AMH|A AlZIAo] Fodal



38) o, THEIS] E, AMR-Ee Heopil, FomlEHARR 73520119 19)
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4.3.3. A8 B4
(1) AkR0O| Xiaomi
AenlE 20109 SZHITHEAL AE HoldA(EH)S 5= 3 89
o] WHio 95 HHHE QgYl 7|dezZ 20109 8Yo] AL t==Fojr7|Ht9]
AxrE SGAA U] Folol (MIUDE EARI 2011¢ 99 7} A0tEZQl AkQn]

U dS SASHAA ARl LHA7] AR

o

= AkRUlE A TEo7te FEA, WEKE

ApeulolAlE mlE(Mi fen, KF))olzts WEHol EAStE=H, vH2 ARen|
W (Xiaomi fan) &2 A7FEeh= $2AR1 oujke xZ9str] wigo] F8ES %Kdh=
ARem (/oK) ekE wiE ol | 4 gle ¥A0|TH40 ol IS “ARem|el o
£ 7149 Aol VIS 42 Wl vHo] Aol = Ao dFolM w2 &
= AlAsHA agdte AToletal Eeim Aben|E XA AAdAS] WSO

HIZ AfQulgts Bt o] 34 Qadte AL ZxR3ch

(3 10) AFRD| S22 HALO|E 2 AAIT

Afemle] SE 2 1Rl o2 ARRT] fIApolE =Y AAFolY o]

39) “Akenl, Y7o} <https://ka wikipedia org/wiki/AR2R>
40) “3A=g TRECY, BUSINESS WATCH <bttp://www bizwatch co kr/pages/view php? uid=9315
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Afeuls AHARS] ASAQ] FoE HIF R IAA ulfotolE miFE A

N

oEstE Q¥ Zetolol, AFA F W TUBEL At HE F=
dlol, Apene] emelel FEolx Aen o] Qg FA HBA 5L A st
AvAolA REG Folet AmmFo 73S AFHT. B3] uld A sts o
HAL ol e RS0l Apeno AFol uHES A HEolga 4

Zetol 27182 W Ue 4 A FES WA A1Fe Zoln,

(3 10) Ak0] ZHo{HAL, OIF41)

Arevlel TEAHQ emalgl #EQl ‘ulge Aen] AHolA uid zHss
W Alo] she] ‘whdel @' 3t Apen|e] AL&AFS0] ApwAor ZASHE 500017
o Aol mQl, uid Qiwo] el ‘mlE e AAA Som o|2olH Itk

olest YArE Fulste mE Bl Qo] Fa MARE PYalol ol nujg =

ofrl

41) “Xiaom Founder Lei Jun And 8 Lessons We Can Learn From The Rise Of His Tech Enpire”, wulcan post,
<https://mulcanpost. comy591831/lei-jun—founder —of ~xiaomi-lessons—learnt/>
42) 2 flol A
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(2) OfOFE Amazon amazon

ofufE2 1994 A= w2 (Jeff Bezos)7F A™E AlA o9 20 A&7
g AClER AEUlE B3 E31e BV AR 27] SAbE F stuelth 1995

| 7o 22 Aoz AFSIAAITE 1997dFE VHS, DVD, <°CD, MP3,

AR AZEG], HYe AY, AR AE, £ 77, 4, FUT 5o A
F2S LUt ofubEe] nde mAo] AFn Hof stk oW FFolE e
doz Fob Tujd 4 YEE Aol 7 1A FAAA 71glo] HE Ao|

D obmbEe] mE xA T AAR 29 2EO HAols T LAl Ytk

=
2 Tl FFE FuistAY A #uAr 2 e Y 220 2

47) “ofRESRT, ST} https:/ko wikipedia org/wiki/OlRESEZD
48) IS, olKESEAARE (ololeEw 2019).
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* JRAGUE FAR FEIE Mu|2o) i AF FF

Customer Reviews

14,482 Reviews

5 star; (10,243) Average Customer Review

4 star: {2,510) frfoindeds (14,482 customer review
3 star: (702)

2 star; (374)

1 star; (653)

Most Helpful Customer Reviews

18,653 of 18,810 people found the following review helpful

(1 15) OFLR 1124 25 AJA%I49)

ofubEe Z7] AuA Folo] BAHE g8 Aol T & T Hrtet 97

AGA Molol M= ool yrigioy 1Az nAY oo XM Yuw
ARAFS A7WN 2HAZEE APAYE AR WA BA=c] O A
g U2 4 YT ok wad AES Tol £

- ©F 1A%E AT PR FoiY IF Aula
ofutEe AolEe] &St mANiT BEY 9 WA AFAAAN wF 3

Ao Fester] thx] exeel uigol SolNE AAY Pts AS A&

49) “HOW TO GET AMAZON REVIEWS FOR YOUR KINDLE BOOK,
<http://projectlifemastery. conyhow-to—get—anmzon—reviews—for—your—kindle—book/>
50) FI=, 912 A
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@ Add to Cart

or 1-Click Checkout

(&9 Buy now with 1-Click” |

(32 16) OtOE 24-22!(One-click) ZH|A|AEI52)

ofntEo ¥E2 (One Click)2 &= g Witk ZAJAAPEE vyl A=

Do glo] AL Ful Al AFF HEE olgd WE SUE ZUFgomk mE
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AlZrol e AEaE AAR o gEo] YolAA He F55t0 1 e F

A3}5t7] 938t ZEC(Zero Effort Commerce)S T3 7] wj&o|tt,

51) §92, 919 4

52) “Want to Bulld a ‘Buy Button' ? Better Write a Check to Amazon”, bankinnovation, 201541 7 28
<http://bankinnovation net/2015/07/want—to—build-a—buy—button—better—write-a—check—to-armazon/>

53) “ofERZY, fI71Hol <https://ko.wikipedia org/wiki/OFPERD
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S WA=, &HA7F ¢ o4 il & o] x| o]
HEHNA AMol GFEPS AEsHA =
Al AT 4 Y= YT HHIAS -
I FF oHAE LB AZEA 7]
£9 HtZEY QRIE Q1A 7]&dAM T 5}od

Al(Amazon Dash)+&= 2§&ollA ¥HHE
Aoz APt AEI4EFol disl] &2 2€HEYP9] 77]E ot AR A%
stof MES 27T S &4 ol shsetES ssith ojes T wel

54) “Amazon Flow Is A Magic Wand For Shoppers®,
<http://incrediblethings comyentertainment/amazon—flow-is—a-magic—wand—for—shoppers/>

55) “Amezon moves’, New atlas, 20154 4% 1Y <http://newatlas comy/amazon—dash-button—details/36823/>

56) ‘3 ZMe] Zero Effort Commerces ARAGHE o, 2014 8% 5Y <ttp://vietname tistory. com/entry/OfES)-
7&ERlo]-A.o71- A7 iy kx| o) -wislo>
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Add it now. Buy it later.

a+y

amazon.com/AmazonCart

(2! 19) ooEe| EQ|E SHAIENL #AmazonCart57)
ofut£ 2 201440l EHEQ] HAHIE 83 M2 AMH|AE AR of
027 E (Amazoncart) = EQIE] WolA st =50 &2 thE2 AL ESioA

A

d AEC AFEHAY FHE E%e W 2% ESfE A F (Reply) st

#AmazonCartet= SHAIRIE Hola® 15® otupE AlAel Fubstyo] 7t

Hol 7 AME SHA] gak HtE ZAR QZAEE AMBlAoth o UM o
|

Tt o 2 A3H(ZEC)

Agol ggE MHIARA o]l SHATE

1 EQS i) 27HHQ FRETIA WASE GTE A3 ks ol &
4 YEa Nuacte] AFE 2d Aade Aste) oimtEozmel yujg
st

D) 34 A9 71 #et
2) A AR Ttz Muliof thgt 2lE 35
3 =2

4) 7

A9 ofntEo AllolH EEF SHE EUR 2HAe ofufEel FEFRe

guUAGol oWl HolZ B BEEI YA BAEIT

57) “Amazon + Twitter = AmazonCart”, 2014'9 59 13% <http://lisaangelettieblog comyamazon-twitter-amezoncart/>
58) ‘37 FA9| Zero Effort Commerced ARRISH: o, 919] 2
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(3) AEMHA Starbucks %

2Ep AL AAGNA TP 2 AS ARHOR 19719 03 AojEe] g A
AR 1 FA AL A SAGRE Aol 198249 A JYALIYT
S $2(Howard Schultz)7} 2829 vy Azt FFHU 19874
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59) dlleEx ZAuE QRISHe), 2UTONWARD, (dlelE=QIE, 2011).
60) $71 L2 Qldt AEpHAC] 771R] SAlojAL) <http:/Avww medicaltimes com/News/1077362>
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» njo] AEPHA Aol HMFH 27 FA

14 o R JouFY uAzte] PYAMFH wS T Y= st Z2 I
1=t 20099 FE = 'mfo] AEMHA ZE=(My Starbucks Rewards)'
Z2 Yo R HrAHsto] o] LRI 71U A EO] AEMHA o] &340 ut

o 37k 9] @ SEe WES Hoh aAo] wE

;ol'

rr

2P A 2o g%
)l 'mpo] AEpH A ofoltjo] (My Starbucks Idea ©]3F MSI)' Egt o] A]7]o] 23
A FYAIES Bl 249 HAE £ £ ofolHolE AAR §HYsY]
Y8l wrEoldl o eawWe 47kxe) FHo2 PTG A4l ofolrolg T
@ (Share)3tiL £& ofoltjolo] EX(Vote)d ¥, HZ2 1 ofoltiojo] tfs) =
E (Discuss) 3™, o]BA A=A AARE Z(See) ol

a
% My Starbucks Idea

GOT AN IDEA?  VIEW IDEAS  IDEAS IN ACTION

Hithere, [T o make a comment. rare DK

Ideas so far

T a

PRODUCT IDEAS

e i | R

(33 20) OtO| AEFHA OFO|C|0f EALO|ES2)

e 2O E AR Aol T ALY SRE FRY & Yt 2w
of 7HAx ¥ XS MSIel R e nAEY TR 4AS F &

61) sHRl=Ex ZMuE il 9io) 4
62) My Starbucks Idea Website <http://mystarbucksidea force.com>
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2% (Splash Sticks) S MSIOIA 2u|zte] otolto] Aete ol AMH Al
ol

(T2121) AEF4A AHIROfOICIO], AZHA| ARG

AEP A TR Y Hd=F AAAR] LAt &2l (Alexandra Wheeler) = “MSI=
oatt oA"Y E 3R BAE obd AH|A 7hx|eh AH|AReLY] BAE U F
Zsotal FgA7Ied ulE T Ju’6H st o] §3E 0 RAHT An|AReh
of A A AE FojztAle]l FHSI UgS 95| ¥ MSIE S-S
2016 @A7IA] 68,983719] SHulwoll tigt ofojr o7l AQtE|lon dizy 7
Y iAol Wik 55574709 ofoltjozt &kt

o

63) “Starbucks Splash Stick: Love It or Hate 1t? " <ttp:/www.popsugar: conyfood/Starbucks-Splash-Stick-Love-Hate~1656334>
64) “Bring digital to life by building relationships’, MarketingWeek, 2010\ 7€ 22
<https://www, marketingweek. comy/2010/07/22/qa—with-alexandra-wheeler—of -starbucks-bring—digital ~to-life-by—building-relationships/>
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AMF st AvA7E 2E3 AFE 1,2000970 F F 13709 HARIE FHFE AASH
of A AMA 757= 2% 3,00001712] AEHA wige] AA ARESHE QIS
PPt A A 2009958 Ianta Alguith HEHS SAPAT &
HIZEO] TIARR] o= A& Al=E= Zolty, I FollA =9 &H[AZE YA

& ol AA=ol A7 FHAed o AHAE ATE mAE £ )

65) “Revealed: The Artists Behind the Starbucks Red Holiday Cups”
<https://1912pike. conyartists-behind-starbucks-red-holiday—cups/>

66) “2ERlo] TR 2k~ = 33 A uRgA AR, Sizkin] 20164 119 119
<http://www, wormancs.co kr/news/articleView html? idxno=26948>
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AEHAE HAE, 58] 2HY AQEE AR AHAeE &Fs5H7] % o
T YLE AEolA Utk 20119 A5 AER]]D ‘AEHA FT2 |E AEHA

ZdE Z2aQl ‘mfo] AEH A FQE (My Starbucks Rewards)’ @ &7
Al AAAN AR AEHA 7IETE ) 750l SFAA LHAE AAEA FS
o 7tE 4 & 92 2997 YR A FES HE ZAT 4+ 09
At 201490l = ALl 7HA] Yot AXE oz ulg
AulARl Atoldl o’ & FUiolM AS AR

g 2 H22 A=Y AMEAZ 2015W ¥ 7]Eo=2 ALE
=R

(O% 24) AEPHATL A ESH= ‘Starbucks APP’69)

AEPHA QoA ‘Atojdl or'® Adstel HkE nEx AXE W Ay

W Aol E=ARE W FEL sAUE el 9 swe] mal oy

68) “AEMIAL 280l AR 7 SoAMEIAR] 2016 19 259 <https://jmagazine. joins, com/economist/view/309824>
69) Get the Starbucks® app <https://wwwistarbucks comycoffechouse/mobile-apps>
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ABSTRACT

Co-creation between consumers and brands

in Omni Channel environment

LEE, ARA
Dept. of Convergence Design Major
Graduate school of

Cultural Industry and Arts

This study aims to suggest the possibility that co—creation activity, which
is interaction between consumer and brand, can contribute to more effective
and sustainable branding in a new channel environment called Omni
Channel.

As the age of participatory consumption has come, new consumers have
been able to talk with brands through the role of active collaborators, and
through these interactions, they form a co-creation of wvalue. Their
experience is that they happen anytime, anywhere, and are shared by
everyone through social media. The value of a brand that a new consumer
thinks is not what the brand has, but with which consumers. Consumers'
consumption values changed in the process of brand consumption became
the opportunity for consumers to develop themselves as a co-creator of the

brand.
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In this study, the process of creation of wvalue through interactions
between brand and consumer is seen as co-creation. Co-creation of
consumer and brand is not merely the experience of product or service,
Suggesting a strategic plan for a participatory brand that opens up the
possibilities for all stakeholders to participate in the process of purchasing
and grow together with consumers rather than a company-centered brand.

The result of this study is that the co-creation of consumers and brands
is not only the experience of products or services, but also the
participation—centered approach that opens the possibility of active
participation of consumers in branding process of products, It should be a
brand. In order to attract consumers' active participation, I suggest how to
create a joint branding using the characteristics of a new convergence
channel in the digital consumption environment called Omni—Channel.

The results of the case study show that the co-creation activities
between consumers and brands in the Omni-Channel environment satisfy
the condition of co—-creation in that they regard consumers as partners of
the brand and view them as equal relationships.

Each brand has its own unique management system that motivates
continuous interaction with the brand, builds a strong brand platform that
can co-create brand and consumer, and shares culture, value, exchange, and
profit within it. In order to activate this platform environment, we create
value of sustainable brand by creating various participation opportunities
through utilization of brand Omni Channel. This relationship is based on a
unique management system for each brand, which motivates consumers to

engage in continuous interaction with the brand, and builds a strong brand
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platform that can co-create brand and consumer with a communication
channel and shares culture, value, exchange and profit.

The result of this study is expected to contribute to the direction of the
brand in the new channel environment through the co-creation, which is
recognized as important but the application of actual branding and the case

of the recent use of Omni—-channel.
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