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ABSTRACT

A study on the amount of coffee consumption
related with female consumers’ loyalty and

motivation of coffee drinking.

JOO, Young Ran (Rani)

Dept. of Living Culture & Consumer
Science,

The Graduate School

Sungshin Women’s University

If there was no coffee, how different would our lives have
been? French historian, Jules Michelet, described that the
emergence of the coffee is a ’revolution’. Jules mentioned that
“the coffee was an auspicious revolution which changed the flow
of the history.” He also mentioned that “the coffee created a new
tradition and changed the human temperament which was a

phenomenon event.”
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Personally, I do think that his expression is not exaggerated
because coffee is associated with the French Revolution. In
modern society, chatting in a café is an ordinary thing, but
coffee had been used in France as a medium for citizens
‘encounter’ and 'communication’. Meeting and communication
between citizens at the place of ’'café’ and drinking coffee in
France had arisen the antipathy to the established orders, and
some people believe that this sparked the French Revolution.

Many intellectuals and artists also gathered in the cafe and
discussed the ideas or got inspiration through the coffee. Paul
Sartre, Chopin, Nietzsche, and Goethe are representative figures.

Coffee makes the people 'awake’ than the other tea and
alcohol, so coffee is the best drink for working. Naturally, since
the Industrial Revolution, coffee has been loved by all employers
and employees. It became symbolic beverage of modern industry.
Therefore, in modern society, whether we like it or not, we drink
coffee without thinking carefully about why we are drinking
coffee.

Accordingly, in this paper, I'd like to find out consumer loyalty
for the coffee through the consciousness of consumers and the

motivation of coffee consumption, and also want to analyze the
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structural relationships between the variables that influence. In
addition, I would like to search the relation between the
motivation of coffee consumption and consumption of coffee, and
want to investigate how to associate them with the company’s
marketing activities.

Research issues of this study are as follows. First, coffee
lovers are easily addicted to the coffee? Second, coffee haters are
not easily addicted to coffee? Third, coffee lovers would not
drink coffee with the purpose of social activities? Fourth, coffee
haters would drink coffee for the purpose of social activities?
Fifth, coffee consumption in people who drink coffee with
addictive is bigger than those who drink because of social
motives? Sixth, coffee consumption in people who drink with
social activities is smaller than those who drink coffee with
addictive?

To identify these research questions, the survey was conducted
for 20 7 40s female consumers residing in South Korea, and the
results was analyzed by using SPSS Window (version 22.0) and
structural equation analysis using the program AMOS 22.0. It
was Descriptive  statistics, Confirmatory Factor Analysis,

correlation analysis, and model analysis was also conducted to
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find out structural relationship.

The summary of the main results of the research are as
follows. First, coffee lovers are easily addicted to the coffee.
Second, coffee haters are not easily addicted to coffee. Third,
coffee lovers would not drink coffee with the purpose of social
activities. Fourth, coffee haters would drink coffee for the
purpose of social activities. Fifth, coffee consumption in people
who drink coffee with addictive is bigger than those who drink
because of social motives. Sixth, coffee consumption in people
who drink with social activities is smaller than those who drink
coffee with addictive.

In short, a coffees company’s marketing targets are the
consumers who enjoy drinking coffee rather than the consumers
with social activities needs. This means providing a variety of
coffee with high quality can increase coffee company’s revenue.
What is more, for coffee haters, who mainly drink coffee because
of their social gatherings, creating the environment which helps
their social meetings more effectively is important.

Since the study on the association between consumer loyalty
and motivation is not enough, so these kinds of studies should

be continuously performed to find the structural relationship. It
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enables to establish an efficient marketing strategy for coffee

companies.

*Key words: coffee consumption, consumer loyalty, motivation of

coffee drinking, coffee, marketing
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