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_10*'
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14) 2 #@ =] (Orange)
sk ¢ Citrus sinensis
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Table 1. The descriptive characteristics of respondents

N (%)
Age 20s 81(20.3)
30s 182(45.5)
40s 103(25.8)
50s 32(8.0)
60s 2(0.5)
Total 400(100.0)
Educational High school graduate 135(33.8)
Attainment College degree 90(22.5)
Bachelor's degree 163(40.8)
Graduate or professional 12(3.0)

degree
Total 400(100.0)
Marriage Unmarried 160(40.0)
Status Married 227(56.8)
Unknown 13(3.3)
Total 400(100.0)
Occupations#* Inoccupation 95(24.1)
office and related occupations 97(24.6)
Service occupations 57(14.4)
Professional occupations 82(20.8)
Manufacturing occupations 6(1.5)
The others 58(14.7)
Total 395(100.0)
Average Less than 2 million 107 (27.2)
Monthly 2—23 million 117(29.8)
Incomess* 3—4 million 75(19.1)
(Won) 4—-5 million 50(12.7)
Over 5 million 44(11.2)
Total 393(100.0)

* means that the results without missing values
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AR 1.5%% =02 YES T
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Table 2. The understanding for the aroma

Unit : N(%)
Know about ~ Never Total X2 p
heard of
Age s 0086 9114 70 2466 0651
s 18O 1477 182(100)
40s @74 13026) 103100
0s 280@75 4025 32000
60s 2(100) 00) 2(100)
Total 308899 40(10.1)  398(100)
Educational Hgh school graduate 113837 2263  13HA00) 10502 0I5+
Atteirment Colege degree 8155 4(5)  88(100)
Bachelor's degree 1490914)  14®86)  163(100)
Graduate or professional 12(100) 00 12(100)
degree
Total 308899 40(10.1)  398(100)
Marriage Unmarried  130@h4) 23146 1580100 5892 0063
Status Maried 21103 16D 2270100
Unknown 12(92.3) 177 13(100)
Total 308899 40(10.1)  398(100)
Qocupations Tnoccupation ROY 362 9%HU) 11012 0061
office and related occupations 83@®56) 140144 970100
Service occupations 52012 588  57(100)
Professional occupations 71888 90113  80(100)
Manufacturing occupations 4667 2333 6100
The others 51879 702D 58(100)
Total 363898 40(102)  393(100)
Average Less than 2 million %5 1005 1060000 3647 0456
%@gﬁtﬂz 9-3mlion 10085 1745  117(100)
(Won) 3—4 million 69(92) 6@  75(100)
4-5 million 46(92) 4@ 50(100)
Over 5 million 41932 36.8)  44(100)
Total 3198 40(102)  391(100)
* . p<0.05

_26_



2) of=rl msel Wid A A=

Table 3. The understanding for the effects of aroma

Unit : N(%)
Veymch  Soewtat Undecided  Notredly Mo ;ﬁ Totd ¥ D
Age 20s 00 800 BULY XX LY M0 9B 08
30s AL 10y U3 63GLe) 20015 1820100
40s 009 808 BULD B M4a36 103000
50s 263 6088 9BD 12673 304 32000
60s 00) 00 160 160 00 2000
Total 80 209 16@Y  WKRD 401 29000
Educational High school 109 1) 636 BU)  BO9H W0 52814 000
Attainment graduate
College degree 000 667 HET8  L24eD 869 (00
Bachelor's degree 105 UMD 89D ) 30 1630100
Graduate or 000 54D 5@ 0 12000
professional degree
Total 80 09 15@Y  WKRD 401 29000
Marriage Unmarried 105 600D 63396  WGLY  H06H 1900 1364 00%
Status Married LY BIOD WD  2G6Y 263 20000
Unknown 107 00 40609 8615 00 1300
Total 80 09 16@Y  WKRD 401 29000
Occupations Tnoccupation 000 704 RGO U 44D %000 0% 000
office and related 00 44D U2 HGD  18086 9700
occupations
Service occupations 109 265 B 6 6005 a7(l00)
Professiond 00 1@B)  BBH  AGH  1N034 82000
occtpations
Manufacturing 00) 00 283 467 00 6100
oceupations
The others 362 6003 WE0 2D 803 00
Total 80 OO 16361y 10%K) 4019 3600
Average  Less than 2 million 3080 003 %636 My 1201 10700 723 00
Monthly 2-3 milion A0 434 630D UET9 072 116000
Incomes ol 200 60 WY 7 2 TN
(Won) Sl 10 00 8% 0 0 20
Over 5 millon 000 12219 19432 102D 368 400
Toid 800 M09 16000y 19K 4601 3000
wx% : p<0.005
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© N(%)

Unit

Table 4. The routes for getting information of aroma
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Table 5. The knowledge on the aromatic oils

Unit @ N(%)

Positive  Negative  Undecided Total

Aromatic olls are extracted from leaves and ~ 166(42) 923 220057  39%(100)
roots in addition to from flowers or fruts.

Aromatic oils are 100% pure essential oils of ~ 165(41.7) 3@  198(GO)  396(100)
the plants.

Aromatic olls are able to use as undiluted ~ 98(249)  109Q7.7)  186(47.3)  393(100)
solutions.

Aromatic olls are able to be kept without 3281 180455  184(465)  396(100)
concern of the contaner colors.

Aromatic olls show synergistic effects when 159402 4201060  195(49.2)  396(100)
mixed.

Aromatic oils have the antibacterial effects.  220(55.3) 16(4)  162(407)  398(100)

Aromatic olls have the wound cure effects.  170(42.7) 31(7.8) 197495  393(100)

Aronmtic oils have the mental relaxation  306(77.4) 41 8(@LE)  394(100)
effects.

Aromatic oils show the diverse effects by the ~ 257(64.7) 1128 129325  397(100)
individual's mental status.

Aromatic oils are helpful for the healthy skin. ~ 294(73.9) 103 103259  398(100)
Aromatic olls are good for a skin. ~ 286(72.8) 308 104265  393(100)
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Table 6. Whether to use aromatic oils

Unit : N(%)
Use Never Total X2 p
have
been

Age s 61772 18(228 790000 622 0183
s 153 (84 D 2959 1820100
40s 8643 16(157)  102(100)
s 22 638 103L3 320100
60s 2(100) 00 2(100)
Total  324@L6) 73(184)  397(100)

Educational Hgh school graduate  106(785)  29(21.5) 1351000 369  0.296
Attainment College degree 7383 15(17)  88(100)
Bachelor's degree 133(82.1)  29(179  162(100)
Graduate or professionl ~ 12(100) 00 12000

degree

Total  324@L6) 73(184)  397(100)

Marriage Umaried  123(77.8) 3222 1581000 2480 0289
Status Maried 190841  36(15.9 226100
Unknown 11846 2154  13(100)
Total 24(81 6  73(184)  397(100)

Occupation Inoccupation 77@LD 18189  95(100) 0617 0987
S office and related occupations 79832 16(168)  95(100)
Service occupations  45@804)  11(196)  56(100)
Professional occupations 66805 16(195)  82(100)
Manufactiring ocoupations— 5@3.3)  1167)  6(100)
The others  49@45)  9(155)  58(100)
Total  321(8L9 71(181)  392(100)

Average Less than 2 mllion  80(76.9) 24231 1041000 3929 0416
Monthly 2-3mlion  96@2.1) 211790 117100
Incomes 3-4mllion 61@L3) 14(187)  75(100)
(Won) fSnilion 4500 5000 50100
Over 5mllion 35795 9205 44100
Total 31783 73(187)  390(100)
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Table 7. The reasons not using aromatic oil

: N(%)

Unit
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<{Table 8>& otxnt oAldeds Fujste AEZE YEd=t
o -3 Wl oy Aegel el ezt =9k

Wt olh AL uigelsel izt 7 @S APl 3047t
44.4%% 74 = JEbS I, 8 gk o]io] 66.7% = UE
wor, A& A= 71E 63.6%, 71 AYS 713 ofAdo] 45.1%
2 yegtoy A4 E fF948 S v Al

SAHeE  fo% Axs A5 FodE T 29+
(p<0.005), 400~500%t 2] 45 oAJo] 48.8%= 7H¢ =7 et
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Table 8. The purchase path of aromatic oil

Unit : N(%)
05 TR W & W v
Age s MEH 715 9B BHBD  GAD 911 Q6%
s 27169 7@ 0025 LB 16000
05 1609  BED 1002 D&BD  HA0
s 5172 12614 5172 7QLD 2900
60s 00 00 00 200 200
Totd 6209 143414 40289 B 3N
Education ~ High school gradiete 21076 I 0068 IR 119000 1B 02
Attainment College degree 16LD)  BHUD 679 195 B0
Bahelor's degree 24174 61442 16016  JHY 13800
Gadate or 183 867D 2067 183 12000
professional degree
Totd 6208 143414 4028 BT b0
Marriage Umaried 24079 @) 19042 369 134000 541 042
Status Mared 3019 81605 20125  6X) 2000
Uknown 00 7636 00 44 11000
Totd 6209 143414 40289 B@Y AN
Occupations Inoccupation 14175 ) 605  24Q) D0 1746 021
office and related 1707 BA2 10022 28 8000
oceupations
Service occpations 11DY  DE77) LAY LAY 5010
Professional occupations 17239 9408 10041  BELD 71000
Manfactiring 1) 240 00 240 5000
occupations
Theothers 269  28@4D 70137 19&3 51100
Totd  G208) 143418 4129 B@2 342000
Average Lessthen 2mlion  100LD D@33 1067 289  DUW0D 4068 000
Ilrvlbmhly 23mlion A4 FH 80 2V 100000
C&g Himlion 9038 347D 462 2R3 6010
4=5mlion 12279 2@ 123 9D  4H01M
Over Smlion 7075 1BE7H 14 400 40000
Totd 62083 14249 42024 P& 3BAO

% . p<0.005
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<Table 9>+ of=Zo} Ao v =25 HAES o]{F& L}
2gkel =S F99 HEA (56.5%)°], <Table 8> 7%
Fe 29e HYW AR wEge AE AF (39.3%), ¥§F Ty

Ao el AFA (35%)0] 7 2 o)l F = eI (p<0.005).

Table 9. The reasons to select the purchase path for

aromatic oil

Unit @ N(%)

Toget Ardidble  Easyto A The Totdl X2 )
mre poduts  puchase nexpensi others
specific ve cost
informatio
nof
aromether
ay

Odlire 60.7) 465  pHoH b4 282 62000 22718 .00
shopping mlls

Specidized  40(286) 55399 Q79 107 536 140(100)
stores

Skncare sdon 9225 1260 14(H) 20) 3(75) 40100
Theothers 445  18(02) 809 222 5164 89(100)
Totd  59(178) 8969 %(29) 000 6702 3310100

*x 1 p<0.005

<Table 10> dutd EAo w& FujxE XE3= oo o
& el
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Table 11. The purchasing standards for aromatic oil

Unit : N(%)
Cost  Quality  Effects of e Tod X2 D
purc y
e sur
Age s 46D 9130 BB 34y MR 10 B
s 212 D23 W2 6@7D 17005 162000
40 10 562 609D 562 19096 9700
s 00 9&D 103 200 6@ 28000
60 00 00 160 00 160 2000
Total 10 B02) 2264  16dH  5706D 300

1

Educaﬁlﬁ Hgh school 109 183 &E7Y 433 2099 121000 Bkt 0m
. graduate
Attaﬂﬂlmﬁ %)Hege 220 702 46y 463 161D 76000
egree
Bad eeéore'g 2D BLY  Feed  8GY 103 146000
Gadaeor 103 BVA) 60 00 2067 12000
prof elggre%l
Total 10 BI2) 2064 164) 506D A0
Magiage Unmamed 02D 1120 9® 9649 DI4Y 14000 3 Q99
s Maried 40 B2 1RO 7GH B2 600
Uknown 00 1@3 97 00 2067 12000
Totdl 70 B02) 2264  16dH  5706D 300
Ooupati— Inoccupation 335 7@2  ®6L)  33) ) U0 HIA O
ons ofﬁCﬁagg BY B2 46y 102 BHY 800
relat
occupations
Service 00 00 3@ 704 704 50000
occupations
Professional 00 1149 2670 464 9122 74000
occupations
Menufactirin 00 1) 360 00 1@ 5000
g occupations
Theothers 108 501 M9 109 9064 510
Totdl Q0 202 D) 1646 %606 H10100)
100 164 063

JH
Al
We hasstquﬂ 20 990 &2 332 1419 %
\d million
1l 3 69 181760 1»
8
J

(Won)  2-3mlion 329 100® @ELY 7 (100
34 million 00 9134 806 105 9139 67000
4-5 million 00 6133 66D  2¢H 70 4000
Oer 5 20 8D 20 20 8@ 40000
(

Total 10 8029 2162  1B4I  H16D 3

=
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<Table 11>& o}&2u} o AldedS Frsts 7S WAL

AFYERE TE AP} of2vl oA edl] Ty} ofZv}
oAl el Ful ZFEolgtar AEsltk. 20 (21.2%), 404
(19.6%), 60t (50%) &= e Afol st Adee] F WHAZ &
ol from, 30t1(12.3%) % 50t (2.1%)+= 29 FHo] e
T WA Z ol 3o (p<0.05).

s, AE gHE, A5 FEUw okwo qAEede T 7]

T3 AYgEEE BE Aol 9o

A BT A A g T olfRon, g AE] FAY
FH £29E& TS Ao® UERT(p<0.05)

A9 Az A2H 201D AT H=EA e, TS

(2007) 9 AFrelA e ede] 7hAe] FuirIE]l Ads AolE B
Atk o= ool Hla] ofzw} ofdldede] Fujr]Eo] dekxl A
= WEblla ofZwf ofAld e Ao murt o o] HlE ol AT

A

6) ok=r} aE el o § ol f

<Table 12>& o}=Zu} iAdedS o] g3t o|FE YEHT

el SHAE AEHA @3tE FAH0R ofrwl oAl ed

= AHgske Ao YEET
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Table 12. The reason for using aromatic oil

Unit : N(%)

Mitiga% Obes  Muscl Str?.s? he  Total X2 D

100, 0 1ty e reliet  other
skim mana relaxa S
proble  geme 100
ms nt
Age 205 60070 206 8143 2 13232 W0 3T0H 002
30s  H@D 30 1209 7660 20032 152100
405 BATY 6D A8 AU) 2% 8600
50s  8@33) 263 5208 792 283 24(00)
60s 000 0(0) 0(0) 000 20000 20100)
Total 0219 1Y 004 1479 59084  320(100)
Educati(i High school graduate 180173 9@7) 87  330L7) 36046} 1040000 45539 000
Attainme Colege degree 13171 103 679 42653 1084 76(100)
ot Bachelor's degree  HETY 46D LAY BEY 90 128000
Graduate Oli 1333 00 183 783 00 12000
professiona
egree
Total 0219 L&Y 004 1479 59084  320000)
Magriage Unmarried 200 323 10D 2037 21227 1090000 9007  0.342
fatus Married 58 163 1O QD B4 189000
Unknown 00 183 163 660 4033 12000
Total 0219 &Y 004 1479 59084  3200100)
Occupati Inoccupation 172D 562 701 36U 1206 77000 28609  0.09%
S officeandrelsted 11053 663 70D BHY  BEY 72000
occupations
Service occupations — 10QL7) 102 7052 4G22 48D 46100)
Professional 1979 1015 574 31456 12076 680100
occupations
Manufacturing 000 1060 00 1067 4667 60100
occupations

The others 12243 00) 462 2049 11224 49000
Total AT 5

yer%e Less thflAZ O 46D 66 3192 194D 79000 34a38  .00%
! i million

ont

E%g? 2=3million 00 444 707 46605 14054 91000
3=4 million 19297 578 8120 22 11072 64(100)
4=5 million (116 123 000 1G58 13602 43000
Over dmilon 7094 00 822 20056 108  3(100)
Total 0024 144D 2003 142054 %8185  313(100)
* 1 p<0.05
% p<0.005
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AFEEZE 60 o] SHAE Adst &
4315 ofzmp oJAded ol§9 JHE & olfE SHEFeH
(p<0.005), 88 o watd e st ud oS He SUARE
2 ofZul AHeAdS AEYA 43} HHOoR A g o=
UEFATH(p<0.005). &5 FEE 2 5009 258 7k &
G237 2EH A 943 (55.6%) 9 <5 ol (22.

AZ o 459%8 AUE 46.2%% AEHA &3 BHOo 7 o}
NAE LS o] gats Ao®E Yoy, SAAOE {4

ol AYm(2008)2 AFTHAH(61.5%) 8t FAFSHA EFREOH,
u) 7 (2004) &) Aol 36.8%% wAA vEFE 2L v wde )
7V = A vk Anel g2 debsth ol Az gy o]
425 o g Aolr] wie] Yelys Axel AlsHh

7) ofZwl oA e Al TpA thi A4

<Table 13> ot&n} oAld ULl 7FA et 14 =5 o
Ebdich A%, A& AeHERE of2vl ofAld Al o] HATiL

(2005), $H=5(2006), AP (2008) 2 A9 FAE A3~
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Table 13. The understanding for the price of aromatic oil

Unit : N(%)
Very  Expensive  Somewhat  Inexpen Total X2 D
eXpensIve Sve
Age 20s  13(17.3) B 4@ 207 0 1387 031
30s 31(175) 113(638) 31(175)  2(L1)  177(100)
40s  15(152)  58(386) 23(23.2) 33 99(100)
50s 6022 12444 933 00 27100
60s  1(0) 160) 00 00 2(100
Total 660174 22067.9) 87(229)  7(18)  380(100)
]%{iucatlonal High sghool 19(053) 74097 202 648 124(1000 18197 033
ttamment graduate
College degree  18(205) 45611 25(284)  00)  88(100)
Bachelor's degree ~ 28(179) ~ 96(615)  31(199)  1(06) 156 (100)
Graduate 0r 183 541D 660 00)  12(100)
professionz
egree
Total 660174 220079 87(229) 7(13)  380(100)
Marriage Unmarried  25(168) 86077 3428 427 1490000 877 017
fatus Married 41087 128(84) 48(2L9) 2009  219(100)
Unknown 00) 6600  54LT) 183 12(100)
Total 660174 220079 87(229)  7(18)  380(100)
Occupations Tnoccupation  15(16.1)  60(645) 17(183)  I(LD)  93(100) 26848  .030%
offirce atng 160174 59641 15163 222  92(100)
OCCUDgt?OIGIS
Service occupations 1100 33(60)  10(182)  1(1)  55(100)
Professional  17(224)  3647.4) 22289 1LY  76(100)
occupations
Manufacturing 00) 1200 3600 1200 5(100
oceupations
The others ~ 6(109) 30045 18327  1(18)  55(100)
Total  65(173) 219(82) 8226 7(19  376(100)
age Less than 2 mllon ~ 12(12) NEY By 4@ 1000000  36.38 000k
?”Vom {0 2-3milon 2010 T3S 1BIL) 109 111000
oY s-dmlin 72 G0 1@ 20D 7400
4=5million  7(143) 33673 90184  00)  49(100)
Over bmilion ~ 5(128) 14359 20613 00  39(100)
Total 650174 216(57.9 &8 7(19  373(100
* 1 p<0.0b5
x%  p<0.005
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SN thshel ol el S g bR $RAE 50%i obEvh oAl
Moo stzel da diHor REe @ 2t RS veht
TH(p<0.05). EF el FAsHE S84H(p<0.05) 8k 5001 o]
ge) 25 M SRA A AF Aol BE FEoleha S

o] (p<0.005) EAIAC®E FAANS S 5 Ut

4. okZrl MUY MEE W ABE

1) AZéte of=wmh Al

<Table 14>+ S@AE0] XA53= ofZvby ety AFS e
t}. ol ZulH gty AEFEL RE HABFE A5 e AoE Ve
0 (31.5%) 7} =4 AP ot

2

2]
steldHE = AR 89S 713 SHEA(32.1%) ko] ofZn} oAl
il

Beds o] WEA Am= 7HE Az on, 1 9els BF

92
AHFE ATeE RAoR YEygn FAXHCE fHS e &
AATH(p<0.05). A& AHEZ+ vw&o] 259%, 71& 36.1%, 7]
E} 33.3% % HAWFE Azshe o2 Yoy FAAA /9
e s ool

AQHEE FA 0] 37.6%, A4 34.2%, A2 31%°] ZAH|
T2 M Az o, AuAA(36%)S AW ¢3tEs 93 Bud
2dE, AANA(36%) ofzul oAl eUdS o] &3 WA AEFS
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Table 14. The favorite aromatherapy products
Unit @ N(%)

Ogaic Oganic  The Bend  The Tod X2 p
saps  cosmetic  domat  ngols  others

Age 0s N6 1062 10047 4O 469 610 B 013
0s  BEY  BUD HXBY 209 106 168(100
40s A4 AAD 259  BBIY 894 &0
s 6@ 99 3136 14H 3036 2210
60s 160 00) 00) 1650 00 2000
Total  10GL9 M) @32 607D BT A0
]%{iucational High sghool AGLY) 2093 ALY 6047 13019 109000 21FH 0%+
ttamnment graduate
C%lé%g 209 766 BRI  9@BH 449 8110
Bacgggre'g 66319 JIE) B9 HUTH  8GH 144000
Grapuate oxi MY 43 10D 10D 00 110100
g
Total  10GL9 M) @82 607D H72) 510
Ma§riage Unmarried 309  AAY  DELO 2@ 1286  1PU0 1371 QW
fatus Married 061 406 4@27) B4 1262 19400
Unknown 4339 00 660 18 183 12000
Total 10619 M) @32 607D H72) A0
Occupations  Inoccupation  32376) 20235 170 10018 67D A0 27914 0111
ofﬁce1 ang 342 10045 16ELD B 8105 700
relate
occupations
Service 908) 816 100 1800 5100 50100
occupations
Professional 20D 1739 19 912D 466 71000
occupations
Manufact%ri 120 1) 240 00 10 5000
occupation%
The others 1827 L) 16D 9164 1019 510
Total 108316 680199 @34 61078 (73 A0
) L14D) 2032  U4D 14D Ba0 6407 04

?Arer e Less thﬁn2 31(326
onthly mullion

ncomes

(Won) ~ 2-3milion ~ 34G)  UQ1Y A 28X 50) 100000
-dmillion 235 1BA)  BKHY 80129 106 62000
4=5million  13AY 126D  8174H 0RLY 36 460100

(I)T‘l]lfﬁo?l 9B BED TR0 404 267 3100
Total 100022 6@ 729 HA7H  BCH 3810

* 1 p<0.05
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A5 FE URE PR AANFE AT 2o geRAw
5008Hold A5S 71K S9AE 37.1%7F AL FES At
© Ao® YEsH(p<0.05).

Bt olzubAlFel Al B vEd Avs Pug
(2008) 9] A9 2 Ayz dxilso] ofEuiel HAHE AFS
7 EGA A e FEo] dAdvlF 53 2 DIVA|IEFo| g
g ¢ % Uk
2) Azdl= olznt o dd ey

Meroli
Hose o
o Jasmine
12%
Eucalyptus
B2

Unt  Lavend  Chamo Tea  Eucdly Rosem Lemon  Rose Jasmin  Cedar  Neroi  Total

e mie free plus ary e wood
N 28 10 88 ! 13 126 67 112 ) 11 950
% »ny 115 9.2 6 11 132 7T 0.5 1.2 100

Figure 1. The preferences for essential oils
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O

Figure 1 §9AE50] A3 ste otmnt o Ald Y-S el

M AEeeE ede ZhY 25.9%% dJERET ol 94F
(2005)  42.9%, FTH>F(2006) 64.5%, AlhAEE-(2001)
34.0%9 AT A Aus RAFh oYl A HAgo)
A9 il BE Sl skl Abgol Thsd ey el 543 of
zup oAld e F wlaA o] £7] wjEolgt AlmdTh I thE o
7 220t 14.1%, 9% 13.2%, A2 11.7%, 7F2vdD 11.5%,
HEY 9.2%, 22 7%, FZHF2 5.6%, =8 1.2%, AlUTE
0.5% %% e},

3) Azt ofxw Adedd &
<Table 15>+ otzZn} oaldede] a¥ Akl s e

Table 15. The effect cases of essential oil type

Unit @ N(%)

Laven Cham  Tea Eucal Rose Lemon Rose Jasmi Cedsr Neroli Tot

der omile  free  yptus  mary ne  wood al

Mitgaton of 368 133 L08Y 984  BLY 20D B2 Tl 00 200 I
skin
problems

Obesity 523 443 339 10 663 76D 7Ly 549 00 00 14
management

lMusple 266 463 9y 86y TeD 1003 4y 29 00 00 X
relaxation

Str?ssf 60 N2 WU AW VW  FUY  NW6Y  Hwe  ALD K60 13
relie

The M%) 2% BELD DY ATD DD 0D QD MBI IR0 66

others
Total 24000 %000 7000 49000 14000 10000 62000 1080000 300 10aon 22
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<Table 16>& $x7F EA ol2u} oAl oA HAssl= ol
= YErdoh

71 7F b 2 o' o)lf=2 yEeryta, iy, JhEed, -2
Yex gzolg PYE S FHo A97 F A o) gw, HEL
FAREA, 22 AN, HEe T dY oJAded airt

ge] £ oA 2 olfw vEth.

o

Table 16. The reasons for choosing specific essential oil type

Unit @ N(%)

ek Comke  Tere Oops Rewy  lm R e Gl Nd 0 T
wl 69 HH) Q6 BH  TH2  NHY M) AW X0 6B il

Hess 3069 16L9 2009 0 od I 29 DR A3 X0 37 ¥
B 0000 00 w0 B0 B0 e 00 4000 Do
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Table 17. Whether of an experience for aromatherapy skin care

Unit : N(%)
. Has . No Total X2 )
experience _ experience
Age 20s 28(36.8) 48(63.2) 76(100) 5.095 0.278
30s 79(43.9)  101(56.1) 180(100)
40s 32(32.3) 67(67.7) 99(100)
50s 12(38.7) 19(61.3) 31(100)
60s 0(0) 2(100) 2(100)
Total  151(38.9)  237(6L.1)  388(100)
]%\ducatlona High sghoo 46(35.7)  83(64.3)  129(100) 1.437 0.697
ttamment graduate
College 33(37.5) 55(62.5) 88(100)
degree
Bacgelor’s 67(41.9)  93(58.1)  160(100)
egree
Graduate 0 5(45.5) 6(54.5) 11(100)
professiona
egree
Total  151(38.9)  237(6L.1)  388(100)
Magrlage Unmarried  64(41.3)  91(58.7)  155(100) 1.061 0.588
tatus Married ~ 81(36.8)  139(63.2)  220(100)
Unknown 6(46.2) 7(53.8) 13(100)
Total  151(38.9)  237(6L.1)  388(100)
Occupation  Inoccupation  36(38.7)  57(61.3) 93(100) 6.983 0.222
S office ang 45(474)  50(52.6) 95(100)
relate
occupations
Service 20037) 34(63) 54(100)
occupations
Professipnal ~ 23(28.8)  57(71.3) 80(100)
occupations
Manufacturin 2(33.3) 4(66.7) 6(100)
g occupations
The others 24(43.6) 31(56.4) 55(100)
Total  150(39.2)  233(60.8)  383(100)
?ﬁ’ ;11 Less thzt 2 36(34.3) 69(65.7)  105(100) 9.615 047%
onthly million
ncomes
(Won) 2-3 million 40(35.1) 74(64.9)  114(100)
3-4 million 29(39.2) 45(60.8) 74(100)
4=5 million 15(34.1) 29(65.9) 44(100)
Ov.?r 5 26(59.1)  18(40.9) 44(100)
million
Total  146(38.3)  235(6L.7)  381(100)
* 1 p<0.05
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<Table 17> o}Zn} AE A E o] gste] FF #AYE W 7

gt APl ot SRSAAT, 5008 Aol e £5E 7t
A SHASAAR obzr} MR LAL o] F3te] WRpelT Wwe
(o]

Ado] ] BL Aoz FAHAW(59.1%), EAANORE HFoQHE

ZH2 4 QST (p<0.05).

6) ofzv} v whe] Wi

<Table 18>& o}Zn} oAH AL o]g3 I} Hg o thdt vt
F£EE yehdith, iR wSsges 230 ysta, 243
(2007) 3} $25(2006) o] ATFANME Z+7; 54.8%, 52.0%°] W=

Aok

N

re
oftt
e
il
rlr
=
&
M
=
JpN
oy
=
o)
9
N
o
i
o

Ay
=
\]
o
=
N
(@))
W
9
N
il

A=A ek, 309 53.4%, 500 33.3%7F WSS UERA
8.1%)+ HE T WHEEE I, FAHORE #

S S T AUTH(p<0.05).
Sz E kg o]Ao] 66.7%7F W3t s Wol gk
A, U uE 54.8%, AEUHE 50.0%, 1= 41.9% «o 7 W57

el =g, 880 5255 US4 S 4 w7 FoE AN H
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: N(%)

Unit
Totd

Safisfy  Somewhat Uﬁeadg

)

Table 18. The satisfaction for the aromatherapy skin care

= = 3 = =

= = = = =

—t LD

& B = = =

(=] (= < —3 S

— — (o}
PR TS, == = = == = P, S PR,
=SS S8RB 818 & SlCESESESISES S8 =288
ook oo 2 el \w S S T = O O DI oo o
SIEER B2 © ZRsCTEER = = Y (SR FHEESS
— — — — — —
SExgZSEE I8 S SEsgslEg 22 S SES S=2dgE
= | (— = = = = =2 = =
© Oy A (-3 oD D — O O\ C— o Lo (-3 o0 O A
= = = K[l= = 3 = K= 3
SSESSE S8 &8 SESosEE F =2 =2 S8 28288
E-eE TR =2 S8 SIS S = =3 == S o0 1O o Y]
EzEsgls S22 2 SEs2z2Ed 88 8 288 282
NS 2B = S |5 3 58 SIS = = = [ < 535
o Lo = =2 o & [ SPTe RN =1 oSty = L S ZE= C XS S
=ElEe 8 L8 3B 8B E S8 ] S8 8 8 8 88
S RE RS EES SEEE E = ECEEHEEE R E . B £
SlZiE 2885 E EC(E s85 5 S|BE EEE R
mr = M oD =H Lo
& = S S = CIu
S
[
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Table 19. The opinions on the aromatherapy skin care for
the healthy life
Unit : N(%)

Fem[% Srenbet ra“% Uk Tod X D

Age A 8000 By 1200 119 By 700 J8 U
I BRY  BWD 47066 00 27053 177100
5 40 4w A7 O 208 1000
s 506D 6099 726 00 13419 31000
6 00 210 00 00) 00 200
. Tod PR IBUWI  BAUD 209 B9y 30
m%a% Hgh mﬁ% 704 Ay 3139 109 Ry 1000 19484 008
11% M9 4D 258 1) 709D 89000
Bacggg(rrs BOH 862 LK) 00 2027 157000
puate O% 3B 6 2067 00 189 12000
Total 202 1) %A 209 B9y 30
Ma%agg Umimed 1007 @94 BOALD 100 2ABH B0 RVAY 073
Med 1568 12462  BKRY 109 4@ 2100
Ukom 254 5RH 2054 00 4G09 13000
Total 202 14D %A 209 B9y 30
Coupetions 880 L) B 00 1A R0 1774 060b
%% 664 9620  2ARXI 00 1819D 900
occupamns
Sevice 500 749D 1573 00 8y a0
occupations
Pofessord 6074 H@A32  2AB9 229 @ 8w
occupations
Mnfatyng 1167 00 283 00 3@ 600
occupations
Teohes 6009  2749) 14D 00 8049 (M)
Tod 2084 104D %B) 205 709D 300
&%@% Less %\} 0% 660 B4 2R9 00 >4y 1700 k7 01R
Wn)  2-3nilim 763 62H9  ALLO 209 16044 111000
Hmlon 10D DAL 17283 00 L@y 7300
Hmlim 36 BHERD 129 00 9089 4100
%‘ﬁf 0151 9 2629 7067 00 819 400
30 O D o ) (VAT 205 74094 31000

* 1 p<0.05
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<Table 19>
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8) ofmmb odld e Ao FF- o]F oAF

Table 20. The intention on the using aromatic oil in the

future
Unit : N (%)
Will be  Somewhat ¥ iél Sget Total X2 )
Age 20s 33008  30(46.2) 281 65(100) 4842 174
30s 89667  59(37.6) 9(5.7)  157(100)
40s 41477 3842 78.1)  86(100)
50s  11(42.3) 13(50) 2017) 26(100)
60s 1(50) 1(50) 0(0) 2(100)
Total 175021  141(42) 20(6)  336(100)
%ducatlonal High sghool 19(441)  5246.9) 1009)  111(100) 8.227 22
ttanment graduate
%%g%g 39(506)  33(42.9) 56.5)  77(100)
Bacgelor's 81(596)  50(36.8) 53.7)  136(100)
egree
Graduate or 6(50) 6(50) 000 120100
pro easwna
egree
Total 175021  141(42) 20(6)  336(100)
Magrlage Unmarried ~ 67(515)  55(42.3) 8(6.2)  130(100) 2.698 610
fatus Married  100651.3)  84(43.1)  11(.6)  195(100)
Unknown  8(727)  2(18.2) 109.1)  11(100)
Total 175021  141(42) 20(6)  336(100)
Occupations ~ Inoccupation 43073 29(38.7) 3@ 75100 5.069 887
office ang 40(488)  36(43.9) 6(7.3)  82(100)
relate
occupations
Service  24(522)  19(41.9) 3(6.5)  46(100)
occupations
Professional ~ 38(50.7)  32(42.7) 56.7)  75(100)
occupations
Manufacturing 1(20) 3(60) 120 5(100)
occupations
The others 27(54) 21(42) 24 50(100)
Total  173(52)  140(42) 2006)  333(100)
?/[V ah Less thﬂﬂ B4 42(488) 6(7)  86(100) 7417 492
onthly million
f on? 2-3 million  54(57.4) 32(34) 8(8.5)  94(100)
3-4 million  33(516)  27(42.2) 4(6.3)  64(100)
4-5 mllhon 5043 200435) 122 46(100
) 15(38.5) 126 39(100)

Thon 23(59
Total  173(526) 136(41.3) 200.D)  329(100)
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<Table 20> % ofzul AU AHE oA st ZALE

A
AFEEE 30U7F 56.7% % ARESUTE 7B A Uk, v
o % 200 50.8%% =A Ui, uS FFo] AwdE oY=
25 Abg et sb BubEol A vhghth
AZ AEEZE = v o] 51.5%, 71E€ 51.3%, 7€t 72.7%7} AH&
) I 2AF HA, AYQHEEE iR Abgsttheta A H
Ao, BAA A= BFoltetal A H Gt

5 FEEZe UyE Apgety kel vgtod, 200
ArREe] 45 FF(48.8%) M= EHEolvt® FAF H ol
gake] v gy ofzul oAl
AALE-S] SARe] vl go] ztol7t Ui=d 4 4 otk F§F ofxEw)
AN AAE A ok 2Fe] dd AU o]FojXd
otzm} o Ald e dg o] &ghel Qlo] WAsE A 7 TAFEES

sldstoe e 7ol @ gow Bit

o

(0]
o
i

d
B}
=2
@4
19
lo
s
ftlo

S
>,
oo
e
olo
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B QP AES Fate] Aw olYES toR ofzn} oaa

of thal ZAtste], ofmw} Ao A &

BT 20119 491197 59174 ek3F7ke] A S
Aol AFsHE 200iel4 60T) o4 400%E tiow  ZAbE

AN

A, AR AR b 542 Meak B7] A9l 208~60
el dwk e THeR sglen, dAFEE AvEw 30thrt
45.5%% 71 wekom 40t 25.8%, 20tHE 20.3%, 50t) o4
o] 8.5%%emH, gHEHEREE dFo] 40.8%, I1EF 33.8%, AiUE
22.5%, tistdolito]l 3ol A& AH= 71E0] 56.8%, "
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ABSTRACT

A Study on the Aroma Essential Oils Use and

Preferences

Park Jungmin

Major in Skin care and Obesity Management
Department of Cultural Industry

Graduate School of Cultural Industry
Sungshin Women's University

Industrialization and the information-oriented society give many
benefits to modern society. However, it cause another adverse
effects such as increasing stress to the people because of rapidly
societies’ developments. For those reason, people’s the way for the
better life is changing from just taking comfort to getting emotional
relaxation. Thus, the well-being has been raised, and there are
growing numbers of people who want to be the eco—friendly. Aroma
oils which extracted from various plants are safe to use for
expected benefits such as skin improvement, relaxation and
fragrance methods, and are nature—friendly materials. In accordance
with these facts, aromatherapy is a very popular area in these day.

This study was conducted through the survey, and the data



were collected from 20s to 60s women who are living in Seoul and
Gyeonggi province through 3 weeks (April 11" to May 1% 2011).
The contents of survey were consisted with the awareness, use,
preferences and satisfaction of the aroma oils. The aim of this
study is to provide basic data for further research which studying
aromatherapy.

The result are as following, First, the general characteristics of
respondents were that 30s age group (45.5%), undergraduate
(40.8%6), married (56.8%6), white collar (24.6%) and 2-3million of
income (29.8%). Second, 89.9 percent of respondents had have
knowledge about aroma oils. Especially, the respondents groups
who are in the 20-30s age group, higher education, and higher
income level (higher than 3 million won) shown higher
knowledge of aroma oils than other groups.

Regarding the efficacy of aroma oils, 41.4% of respondents
responded as ‘undecided’. In particular, the effect as stress relief
of aroma oils was the most practical factor (77.4%). Third, 81.6%
of respondents used aroma oils, but the others (18.4%) were not
use it because they have no knowledge of aroma oils (73.29).
Respondents usually bought the aroma oils at the specialized
stores (41.4)%) because they expected these store can provide
trust to them (39.3%). The biggest criteria for buying products
was the effects of aroma oils (65.4%) and, its particular effect

such as stress relief (45.9%). Fourth, organic soaps and the type



of lavender oils were the most preference product of aromatic oils
(31.9%, 259% respectively). Finally, the satisfaction for the
aromatherapy was evaluated as satisfy level (49.7%). Furthermore,
the perception of the aromatherapy for the well-being was
indicated as helpful (47.2%).

As a results, even though people have high level of perception
and use for aroma oils, their knowledge of aroma oils were
indicated as limited. Therefore, for getting people’s interest for
aromatherapy, many kind of efforts such as PR or education are

demanded.
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