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o] H 7 zo] ANOVA

qr

Folr7] $13)A

=4

of meh ZFo] 7k o

A1t 2] ANOVA

2)

qr

FANE B

BT

PR B

BOTH

FANE B

R

PANR B

BOTH

PANE B

BT

PN B

TR

PANR B

TR

84 466 90 478 91 515 86 482 88 480 1.06

5.01

504 .84

=
ol &
(n=61)

1.01

1056 520 1.05 492 1.00 478

1.08 5.00

4.82

517 1.04 505 92

1
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@ ¥ e iz JAAHAY AG4EF HF o] ANOVA

Sl mE A= A4 Asuse BT Aol M@ 9 s
olgf o] <E IV-4>o AAsTE BA= 1AGA Aol g wtel 3}
o] 7} Ui=A Lol y] aiA YA S AAs AT

way Aol mEw steld e vas 444 ARwse] Fre §
Qg Aol 7k WATA ket
<3 NV-4> gt e e Bds 0G4 Ao w4t 2ko] ANOVA

B AR BUE F4 BAE Q&4

2ET 4 112 445 119 5.24 113 5.05 98

7 & o) &

A Y 468 1.07 454 123 526 114 5.02 1.08
=4 (n=9)

ot Aol

ERER 462 115 435 121 5.19 1.04 5.07 1.00

(n=520)

Gt s

ol o 465 111 443 115 5.20 110 5.05 101
=4 (n=80)

A 462 113 439 1.20 5.20 1.07 5.06 1.00
F 10 80 12 08
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AEA =374 g AAA oA A R A4
i Fy B Hy  BE Hy I Hy BE oy IE yy B A3
( ;{E) 500 89 500 111 2410 73 495 91 478 124 468 127 497 121

FA 538 100518 95 0 °® 96 491 95 5222 103 485 100 43 100

(.99595) (.99944)

TV 512 98 513 90 4 102513 93 514% 104 501 108 498 100

(1.00387)

TE Ul 5.26 85 502 32 4.72

(macd) 85 502 82 T 96 478 90 5200 82 484 8 470 94

) el 82 458 s 4,64
(miggy 922 81506 (B2 WO 112470 106 526° 86 468 91 361 99

j&iﬂ 4.79 2 464
Abd ) 525 80 503 .78 ab 91 490 110 531 75469 97 e 93
(n=60 ’

A 526 .88 505 .34 479 98 483 94 520 87 482 91 473 .96

F 0.92 0.70 3.38" 1.80 0.87 1.14 141

#, p<05 % p<.0l

O

A= AP AFRHS FolA EJ(F=364, p<Oleo] AH g5 74
ol WA feold Aols UEUth AFAE Ave waw A
(M=405), ) AAM=423) A ARE g5a: A4S
TV(M=49D)E Ea4 ARE gSat 494 Ao e 579

[e]
=Y9S A
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<E NV-6> Ax g5 A= mE Bd= JAGA4 HA4e HiE Aol
ANOVA
w B v W v m v B
QLS a8z 1B 4700 139 488 145 506 156
w4 119 4479 124 529 118 5.14 1.14
(s 500 87 491° 96 5.06 90 508 89
QEA ass 112 4z 119 52 104 505 96
SR 448 LM 405 123 511 L1l 5.04 1.00
AR 45 123 4z 121 5.29 L4 4% 115
A 463 113 439 120 521 106 505 101
F 2.05 3.64™ 0.71 0.32

® p<05  xx p<.01
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M F 5D, AFE Tl oHE, B S5 BE olB AEE A,
M % A F=450, p<.001), AF Gl ¥ E(F=5.25 p<.001)°] AR
95 A2 ued Fo@ oS vehdlh F BAAWM5RS
3 ARE A5se Ao NEWM=3500S T3 HARE Y5s=
Bt HAdHow JHA F Fdel W Ao uwrh old ds)
e AR FS5ahs Aol AAM=180)S E5 AH

g I5%= AFEd AF 7 vEedAs ddider U FES B

7HA & &4 AFE -l v & W 3l
Bt EE 3 e T el
A 3.50¢ 2.50 2174 1.64 1.83% 1.19
(n=12) : : : : : :
z X] ab a a
(n2101) 5.03 3.29 2,274 1.28 2.14% 1.38
TV abc a a
(n=53) 4.36 2.95 2.98 1.84 2.36 1.46
?_] E1 le be ab ab
(h=d6d) 416 2.48 2.06 1.31 2.11 1.50
19l 4,025 2.69 1.840 138 1.90% 126
(n=66) : : : : : :
Bl ALl . b b
AN, 558 353 2.02 1.26 1.58 1.05
B 438 2.78 2.13 1.38 2.07 1.43
Ia 4504+ 5254 221

# p<.05  xx p< 01 #=xx p<001
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(4) 7] F2eo @E F8 WA= FF o] ANOVA

FR FHEE Aad wet BAas x4

o
1y
o
%)
Ny
::1,
E
B
-
=
o
L

49 AFolk EAFEA HAGI g5 DARIEN T AFEAS A

A5

B4 Ayt w2w FAA(F5, 750)=5.26), p<0.001)3 E5FA (FG,
750)=5.26, p<0.00D)elA Frolgt tolE B AT Feh A FA(F=3.76,
p<0.0D) FFHAAAF=0.04, p<0.0DANAME fFoln g 2fo]E HATE o
of dall #AAA (F=2.56, p<0.05), 823 (F=241), p<0.05)A % F 2]
ZFol & Eelsksl

-

FAHOR B BA= AA

o,
B

3

e

AEdolAM = Wsh (M=5.37)
I} HAR(M=537)°14 F=2 Fujst=

A F2 sk de-9F el Apols BAW(F=3.76, p<.0l). FH4

o

S0l = =8 AE(M=5.02)d

ol = Mt (M=519)3 WHAHNM=513)14 F= Fwst= 4 Foll=

r\:l

HAM=484)3 =8 2B (M=474)¢ A F= Fvlet= 49 F
ztol g EATHE=4.90, p<.001). Aol = stz (1/=4.98) 0 A

1o
rot

FolEE Aol =8 2Eo(M=451), eyl W E(M-458),

[ X

=

A= WE I (M=463), BHAFM=462)01 - F= TFujats 7o} 9o
3k 2ol 2 WP THF=5.26, p<.001). AAA NN = WE A (M=492)7 WA
A(M=492)0| A Z=z Fulsts Aoo= =8 ~E(M=452) ] Fz

TujslE A9 Fo% AolE HATHE=256, p<.05). dHFAAM=
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o AolE ehtd etk FAYAAE WAYMARNA FE
Fojshe AelE AYAMASDNA 22 Tojshs Aot fole 2
o5 HATH(F=241, p<05). FTHALANAE= N3 (M=484), BA=
HE S (M=4.82), BAIH(M=480)14 F= Frjdts dFoles =9 =
A(M-44)N A F2 TFohstE ATt fAF AolE WATHE-04,
p<.01).

tr

<E IV-8> Fu] Zie 2 FQ ¥HA(EA)EY HF 2o ANOVA

5 ¥ q =) A A A
e =34 3] &4 A+ oA #A4 R & F A4
¥5 iF iv B ] ETL g S
Bty B Ry B p{ BF gj B g{ ¥ JF B 4
G ¢ ' ab 4842
wsh A 5.372 83 5192 81 4.98 93 4.92a 93 526 84 4.90 93 96

(n=317)

A A A
(n=133)

a
5.372 90 5132 84 4780 106 4922 105 534 89  4.922 92 4.80 1.10

33 :;L 5.10ab 96 4.91aP ]7 4.63P ]7 4.78p 80 502 91 4.82abc g8 4.82a 80
T . R .
(n=77)
C ab
(jd_%gﬂ; 5158 94 484> 106 462" 113 4722> 92 505 103 454c 100 460 94
S b
“:11 5.02b 73 4.74b 77 451 101 452P 79 520 65  4.58bc 77 446 89
(n=50)
1 . - b
OX] 53 é] 5108 g0 492ab g1 458> 94 4718 95 510 92 4.72abc g7 452 90
AL TS = - . K
(n=146)
A 5.26 88  5.05 84 479 98 4.83 94 5.20 87 4.82 91 473 .96
F 3.76% 4.90%#* 5.26%+ 2.56* 219 2.41% 04+

* p<.0b, *x p<.0l, #=xx p<.001

(a¢} bx Duncun A5 ZF A3 (a>b, abye aste b= Aol7t ¢1S.)
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(F(5, 750)=6.73, p<0.001), A= FA(F(5, 750)=6.73, p<0.001)elA
olgt zkol7b ATk BaA= A& (F(5, 750)=3.15, p<0.01) =3 9
Aol 7 gt

nale Al Al A= (G, 750)=7.72, p<0.00D)3%} =9
A=]

ol

TAA ez B of Zol M= M3t (M=4.81)3 WA M=4T7)A A 5
2 Fujste Ffole =8 2ES(M=396)NA F=E Fuste B¢
Folgk 2olS HATHE=7.72, p<.001). ZQol A= HAH(M=4.55)1 A
T2 s Ao =Y 2E(WM=38)dA F= FHlst= B4
Fo8 HolE  HYTHF=496, p<.001). BA= FAdAE W@AH
(M=5.40)3} W3 HM=537)e1H F2 Frjsts Aol I aFE
(M=501), BA= FEI(M=495), =8 2EJ(M=472)dx F= v
st Aok fod 2ols EATHEF=6.73, p<.001). BAE X EA ol A
v WARAWME520004 F2 et dfole JdHY 235 (M=4.82)
oA F=2 Fulshs A9 Fo8 AolE HIYTH(F=3.15 p<.0l).
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<E O IV-9> Fuf Ao 2 T8 HJAdEEAWS) Hr Aol
ANOVA
=] /q A \re 3l /\1 Z HFS = - P
RCEIN REON nAs B A5y
N o % . = . 7
e i 35 e 35 iy 35 s
WEH S 4gle i 4k 119 537 103 515 97
(n=317)
A yq7a 112 4,552 1.21 5.407 1.06 5.202 1.01
(n=133)
a= ,
HElg 4680 1.08 4.452b 1.07 4.95b 1.01 4.962b 1.04
(n=77)
A cd 1 b 05ab 5.01ab ‘
( :HSH) 4.20¢ (1116639) 4.36% 1.22 5.05 1.06 1.02
=9
2 0 3.964 pevs 3.85¢ 1.27 4.72b 91 4,962 9
(n=50) i
[SIR=RE
533 g 4300 1.09 4.10be 1.19 5.01b 111 4.82b 1.05
(n=146)
3 463 113 4.39 1.20 5.20 1.07 5.06 1.01

* p<.0b, *x p<.0l, #=xx p<.001
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wsk AE P v &(FG, 750)=11.10, p<0.001)¥ B2 35 (FG
750)=33.43, p<0.001)oll A 23 AolE Y2 ALt 7H = F
A (L5, 750)=3.94, p<0.01) =3t 23 2o]7F S EAsA T

TAAeE BH JHA T T dfole sk (M=4.81)
TFuisteE Aol APAAM=336)4 F=2 Fust= A9 o3 A
ol8 RATHF=394, p<001). AIE Ful w & A i
(M=284)1 A = Fujats 4Sos AAdM=218)d4 F= Fus
v A5 JEd £ EW=1.60)2 =8 2E(M=166)d4 F=

g9k frold Aols WEFMTHF=11.10, p<0.001). EF L
o A, AHUW &£F=(M=323)°0H THist= A-Fol W33 (M=1.87)
BAdE=E HEI(M=1.88), AJFNM=197), =8 2EJ(M=224)d+ F=Z
Taets Ao HARM=1.35)A F2 et A9k Fold Aol
2 U th(F=33.43, p<0.001).
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<E NV-10> vl Zael mE F8 WASTH 1, Al e )
&, Wt 3l W xFo] ANOVA
7HA F T Y A& vl v & e 8l

ull 5} ab b b

(n=317) 4.63 2.94 2.27 1.36 1.87 1.16
u‘iﬂlﬁ a b c

(n=133) 4.81 3.00 2.18 1.38 1.35 38
B

FE A 446%™ 2.27 2.84° 1.82 1.88° 1.10
(n=77)

=2k . . N

(n:HS ‘j) 3.36 2.06 2.03 1.72 1.97 1.24
=g

2E 4.298b¢ 2.93 1.66° 1.06 2.24P 1.20
(n=50)

Qe

o 3.69> 2.38 1.60c 81 3.23° 1.90
(n=146)

A 4.38 2.78 2.13 1.38 2.07 1.43

F 3.94%** 11.10%** 33.43%**

*, p<05, = pl01, =k, p<l.001
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<E NV-11> Adol e gy
Model x? DF
; ADF Ax? P
714 2y 738.02 226
=4 Y4 744.60 238 12 6.58 .88
TE TYA 763.61 243 5 19.01** (g)(z))
2d= 34 -> Hd= &4 751.43 239 1 6.82** 01
B =
Aaa > ANA we 7486 239 1 26 61
AA A kS ->  Bd= 54 756.67 239 1 12.06** (8)(1))
B = _
AAA ->  BAE 34 74890 239 1 4300 04
®, P< 05 =%, P< 01
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FAHeR BW nAs A ARALR AAH wgo] HAE
Ao MAE FFS A (B-67, p<001)o] WA (4-35, p<.001)H T} T
=+ =

e BAlE ] BAlE FA 1A

<E NV-12> Ao wE HA2ZA S

e o1 4 e
° B SE. B t B SE & t
= 3l 3| s .
S o Wkt 120 om0 om0 west |7 o7 87 1692
al q = ) .
B o 28BS 0 o e arst |31 08 35 A0
S8 o Sh | w260 396 | w4 a1 61 655
vaE | ngs
S iy | 05 85 14| M 07 9% 1383

# p<05 #x p< 0l #xkx p<.001
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7.00 4.63
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(e} o (e} o o (e} o — — — — — 71 72 73 74
Z%‘ ot 1

a3

577 617 A1

627 627 43T 6071

54T 59T 45T 69 687 1

A8 55T 310 61T 560 68 1

AT 56T 43" 55T 507 597 5801

457 53T 38T B4T 4TT 59T 627 791

54T 48T 327 39" 550 45T 367 s4T 510 1

517 46" 200 AT s2toagt a1t 57T 560 7501

agt 467 37t T s 2t aet 8t st 62t ST 1

ABT A6 337 41T 48T 49" 47t 59" 61 58 OLT et 1

ATT B0 30" 46T 45T 46T 41T 627 61T 54T 567 550 587 1

517497 357 43 55T 52T 407 55T 52 620 627 86T 57T A4 1

517 48" 320 45 550 51t 49t B30 930 s4v s2t s4t g9t ALT 62T

ATT AT 277 AT 49T 48T 48T (B3 530 a9 55T BT 56 ALT 620 sot

(5317 (5337) (5547) (5137) (-618"1

507 50 37 48" 527 55T 50T 54T 56T 50T 517 &2) 48" 53" 59T 70" 627

-23 -20 -20 90 -23 04 -8 -24 -31 -52 -67 -40 -37 -50 -20 -21 -23

==

76 93 .39 .31 72 51 65 07 .07 .39 .59 24 19 31 63 .25 .29
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ABSTRACT

The effects of brand authenticity
on brand loyalty and sustainability

according to brand types: focused on niche perfume

YU-JEONG, KIM

DEPARTMENT OF BUSINESS ADMINISTRATION
GRADUATE SCHOOL OF

SUNGSHIN UNIVERSITY

This paper considered that the brand management strategy for
achieving brand sustainability is brand authenticity. And the effects of
brand authenticity on brand loyalty and brand sustainability and the
moderating effects of brand type were tested. For the testing, a
measuring instrument was developed through the in-depth interviews
and questionnaire survey of 33 hands-on experts. Questionnaire items
were determined on the basis of the developed measuring instrument,
and a questionnaire survey of 756 consumers aged 20-69 across the
nation was conducted. The results of empirical analysis showed that
brand authenticity had positive effects on brand loyalty and brand

sustainability by the mediation of the emotional responses of
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attachment and commitment to brand. Further, consumers gave high
marks to perfumer brand in the niche perfume brand. From this, it
may be said that consumers currently have more liking and trust

towards segmented and specialized brands.

Brand sustainability has emerged as a strategic issue for
companies to survive in this age of infinite global competition. Shin
Chul-ho(2005) argued that companies aiming at sustainable
development, not short-term profit making, were increasing in the 21st
century. Here, the sources of a company’s sustainable growth are
trust built on management transparency or ethics, and the reputation
of a company respected by the public as well as diverse interested
parties. A respected company is a company that has won trust by
fulfilling social responsibility for the survival and development of
society to which the company belongs, beyond the existing values of
profit making and employment creation. In the future, ethical
management of the global standard will be a company’s core
competence as transparent management and trust management
guarantees thee company’s long-term profits. In addition, a company’s
product brand will have to adopt the long-run brand strategy in the

face of an age of brand inundation.
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The rapid development of technology has reduced differences in
quality among products, and makes further price competition
meaningless. In competition among brands as well, however, a number
of brands emerge and their competition for consumers’ loyalty become
fierce, too. Thus, competition for consumer loyalty is leading to efforts
to enhance awareness and defend market share through conducting
aggressive marketing, omni—directional advertising and short-term

promotion.

In turn, consumers also came to have more sophisticated needs,
and their own consumption behavior of selecting and evaluating
brands began to become conspicuous. Moreover, with the advent of an
age when individual’s immediate access to brand information and
lively interaction are enabled by IT development and increased
interactive communication tools, it is becoming easier than the past

for consumers to grasp the truth of what brands are really about.

Owing to different marketing environment, different communication
environment, and changed values of consumers compared to the past,
brand authenticity came to attract more attention today. This is
because consumers are showing a strong tendency to pursue brand
authenticity as they came to distrust the commercial intention of

companies’ marketing and desire to select reliable brands.
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For testing the effects of brand authenticity, this study
investigated niche brands for which taste and sensibility are
emphasized in the prestige brand market where consumer involvement
1s high. Further, the niche perfume brand type expected to lead the
future market flow given the current perfume market status was
selected as the target of this study. In addition, the in-depth
interviews and questionnaire survey of 33 hands-on experts were
carried out on the basis of measuring tools and study hypotheses
developed by reviewing previous studies 1in terms of brand
management strategy. From this, it was possible to establish concepts

whose academic formulation had been still poor.

The findings of this study showed that differences between the
existing perfume and niche perfume were Ilegitimacy, tradition,
originality, scarcity, and naturalness. It was found that the niche
perfume brand type had the brand tradition of perfume, and contained
perfumer’s expertise based on the legitimacy of chiefly producing
perfume products. And characteristically its valued originality rather
than popularity, had a story on the inspiration of fragrance, and didn’t
compromise cost for commercialism. Further, it was defined as
perfume that pursues the naturalness of raw materials, and is
produced by a brand or a perfumer that consistently adheres to the

brand’s own philosophy.
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Then, the attributes of brand authenticity were structured, and the
outcome variables were derived. The attributes of brand authenticity
were structured into two factors of tangible authenticity and intangible
authenticity. First, the tangible brand authenticity was assumed to
comprise tradition, originality, scarcity, naturalness, and consistency.
Second, the intangible brand authenticity was assumed to comprise
honesty and public relations. The outcome variables of brand
authenticity, which was structured into 2 sub-factors and 7 attributes
like the above, were assumed to be 3 factors of emotional response,
brand loyalty, and brand sustainability. To be more specific, first, the
emotional response to a brand is commitment and attachment. Second,
the brand loyalty comprises purchase intention, repurchase intention,
positive  word-of-mouth intention, and continued interest. Third, the
brand sustainability refers to the sustainable growth of a brand due to
the continuity of others’ favor, increase in others who favor,

purchasers’ continued purchase, and continued increase in purchasers.

An online survey of 756 consumers aged 20-69 across the nation
was conducted from March 3 through 14 to test the hypotheses of
this study. For the analysis of the findings, statistical programs SPSS
18.0 and AMOS 18.0 were used. For the identification of demographic
characteristics, descriptive statistics analysis and frequency analysis
were conducted, and #test and one-way ANOVA were carried out.

After correlation analysis between variables was performed, the
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testing of a structural equation model for the research model was

conducted.

The results of this study verified that brand authenticity has
positive effects on emotional response to brand, and brand loyalty and
brand sustainability. And it was found that brand authenticity had
positive effects on brand loyalty by the mediation of emotional
response, and that there were mediated effects in emotional response,
brand loyalty, and brand sustainability according to brand types. In
addition, multi-group analysis regarding brand types and gender was
conducted, and it was found that there were differences between

groups in the research model.

Currently, consumers consider tradition, expertise and originality
as differentiating factors of the niche perfume brand type, and
perceive the niche perfume brand type as brands of high authenticity.
Further, it was found that consumers gave high marks in authenticity
to the perfumer brand type as seen in the cases of perfumer family,
perfumer group, or perfumer’s private brand. From this, it could be
confirmed that today’s consumers have liking and trust towards more
segmented and specialized brands. Consequently, it was predictable
that a creative brand based on expertise in a specific area would be

more marketable in case of releasing a new brand or importing a
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brand. In addition, it was found that brand management strategy
should understand consumers’ segmented needs and deliver a brand’s

unique expertise and creativity.

This study intended to find in authenticity the management
strategy to enhance brand sustainability. According to the findings of
the study, if consumers perceive brand authenticity, they show
positive emotional response to the brand, and brand authenticity exerts
positive influence that leads to brand Iloyalty. Irrespective of
categories, it will become the basis of brand authenticity that a
product brand is faithful to the basic value, that is, product quality,
and informs honest information. Therefore, it will be important to use
storytelling and arouse sympathy in such a way that consumers can
understand information about creativity or professionalism contained in
a product brand. Also, it was found that consumers are seeking
reliable companies and honest products faithful to the basics, and that

an authentic brand faithful to the basics will have sustainability.

This study has academic implications in that it attempted a
significant research in the area of niche perfume brand, research about
which had been scarce, and has hands-on implications in that it

suggested brand management strategy appropriate to the stream of
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times. The business goal of a company should be sustainable
development, and the goal of brand management should also be
sustainable growth and development for a long time. The very
management strategy that enables this will become a way to make
the relevant company’s product brand have authenticity. It is hoped
that the results of this study will provide new implications for
diagnosing a company’s own product brand and make a substantial
contribution to working out its management strategy for brand

sustainability.

Key words: brand authenticity, branda attachment, brand commitment,
brand royalty, brand sustainablity, brand legitimacy, brand tradition,

brand originality, perfume, niche perfume
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[F-= 4] & ANZ d%

<HE 1> AA SEE A A9 R (29l

A< 2010 2011 20124 20134

4 86,901 89,094 91,255 93,466 96,152 2.9 2.6
oAl o}/
~ 67,713 71,156 74,864 78,803 83,313 5.7 53
o7 %
Y
61,789 64,319 67,348 70,189 73,340 45 44
F o]
==
T_ i 5,474 5,828 6,191 6,575 6,968 6 6.2
o} 2] 7}
A 221,878 230,896 239,658 249,034 259,772 4.3 4

#*Zt&: Datamonitor Personal Care Market Data, 2015(Oct), 3=H AXA X ZA 2015 &
2] B R 1A pp3. (Datamonitore] AEE o] &3t U 4F 3 T2 ARE BHY
sk YoYE AWdun] F7F&oln, CAGRS 937 F718S v )
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<E 2> T8 I s E AR (gl wiwk wre], %)
20124 20134 2014
er w0 ase D07 mse V0T gse vov
1 u] = 37,107 155 37,957 152 38,773 149 21
2 T 22,219 9.3 24,289 9.8 26,742 103 101
3 A 23,033 9.6 23,277 9.3 23,464 9 0.8
4 59 14,820 6.2 15,135 6.1 15,497 6 2.4
5  Bgd 13179 55 14,084 5.7 15,229 59 81
6  ZFx 13754 5.7 13,982 56 14,252 55 19
7 T 11,249 4.7 11,582 4.7 11,969 46 33
8  olgEel 10,089 4.2 10,208 41 10,414 4 2
9 2 Ao} 7,255 3 7,669 3.1 8111 3.1 5.8
10 Eia 6,331 2.9 7,102 2.9 7,427 2.9 46
1 z=d9 6,735 2.8 6,777 2.7 6,859 2.6 12
13 9% 5,380 2.2 6,021 25 6,749 26 121
12 HxN= 5,880 25 6,154 2.4 6,475 25 5.2
14 AAv 5,476 2.3 5,622 2.3 5,802 2.2 3.2
15 S 3,995 17 4,105 16 4,209 16 25
FA@TAN) 239658 100 249034 100 259,772 100 43

=R

Datamonitor Personal

Care Market Data,
SR ALNA NS Y 2015 FFEFAY AR IA ppd.
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<3 3> AA ﬂ%L% Al xo]- ‘lgl‘gét;g. TE 1 (GH9): Wil e %)
2012\
3 20083 2009 20109 20114 A7 =
e 1%
Skin-care 68,331 71,020 74,095 77,076 80,160 31.0
Hair-care 46,074 47,466 48 878 50,609 52,431 20.3
Personal
. 37,950 39,469 41,179 43,008 44,997 174
hygiene
Make-up 33,670 34,894 36,333 38,017 39,683 154
Fragrances 28,758 29,656 30,631 31,879 33,275 129
Male Toiletries 4,322 4,465 4,615 4,769 4,919 19
Feminine Care 694 731 772 813 849 0.3
baby personal
1,817 1,869 1,926 1,987 2,050 0.8
care
Total 221,617 229,570 238,428 248,157 258,364 100.0
*Z 2 AT EFE Y3 #«3| @A 5 Data monitor Personal Care Market Data, 2013(Nov)
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<3 4> AA sEE A FEE TR 2 (as: we g, %)

20143
+3 20104 2011 20123 2013 NATE (%) YoY
Skincare 69,627 72,565 75,663 78,904 83,475 32.1 5.8
Facial care 46,300 48,411 50,587 52,940 56,172 21.6 6.1
body care 10,984 11,290 11,635 11,899 12,332 47 36
Sun care 6,924 7,260 7,642 8,056 8,680 3.3 77
Hand care 3,911 4,048 4,203 4,362 4,584 1.8 5.1
Make-up remover 1,507 1,556 1,597 1,646 1,708 0.7 3.8
Haircare 45,347 46,874 48,434 50,103 51,849 20 3.5
Shampoo 17,499 18,168 18,815 19,527 20,268 7.8 3.8
Hair colorants 10,016 10,426 10,869 11,308 11,777 45 4.1
Conditioner 8,508 8,875 9,248 9,656 10,079 3.9 44
Styling agents 7,709 7,768 7,843 7,933 8,020 3.1 1.1

Perms and
1,616 1,636 1,658 1,680 1,705 0.7 15
relaxers

Personal hygiene 37,569 39,157 40,637 42,137 43,616 16.8 3.5

Deodorants 13,472 14,200 14,752 15,314 15,901 6.1 3.8
Soap 13,489 13,928 14,451 14,991 15,508 6 3.4
bath and shower 10,608 11,029 11,434 11,832 12,208 4.7 3.2

#*ZL 2. Datamonitor Personal Care Market Data, 2015(Oct)
PSR AMGASTY 2015 FFEAY EAA R IA ppb.
YoYE Addiv] FhEelw, CAGRS AT F718S 9ov g
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2014

3 Ll Ll d d
T 2010 2011 2012 2013 NAFE (%) YoY
Make—up 33,448 35,015 36,220 37,756 39,224 15.1 3.9
Face make-up 11,916 12,362 12,750 13,196 13,683 53 3.7
Eye make-up 9,648 10,090 10,439 10,843 11,284 4.3 4.1
Lip make-up 8,469 8,817 9,102 9,445 9,808 3.8 3.8
Nail make-up 3,415 3,746 3,930 4,273 4,450 1.7 4.1
Fragrances 28,989 30,132 31,322 32,515 33,721 13 3.7
Female fragrances 18,594 19,325 20,101 20,877 21,638 83 3.6
Male fragrances 9,013 9,395 9,765 10,147 10,572 4.1 4.2
Unisex fragrances 1,381 1,412 1,455 1,491 1,512 0.6 14
Male Toiletries 4,350 4,502 4,640 4775 4,933 1.9 3.3
Male Shaving
. 2,470 2,567 2,659 2,749 2,846 1.1 35
Preparations
Male Shaving B
1,380 1,935 1,981 2,026 2,087 0.8 3
Aftercare
baby personal
1,813 1,875 1,933 1,997 2,072 0.8 3.8
care
bath 514 535 553 574 592 0.2 32
Lotion 378 387 396 406 422 0.2 3.8
Oil 326 340 353 368 386 0.1 49
Shampoo 285 297 310 321 334 0.1 4.2
Powder 310 316 321 328 337 0.1 2.9
Feminine Care 736 775 809 847 881 0.3 41
Total 221,878 230,896 239,658 249,034 259,772 100 4.3
22! Datamonitor Personal Care Market Data, 2015(Oct)

PSR ANGNS A 2015 SFEALA BAEIA ppb.
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<HE 5> =l FAE AR (e v, %)
T2 2008 20094 2010 2011 20124 20134 2014¢ YoY (S()AG’E)
BE
T 5104562 5,534,191 | 6308416 6,589,797 7,022,077 7,624,181 | 8177819 7.3 6.7
EE
e 5,456 5,947 6,231 6,962 7,765 - -
Ak | 4,720,063 5168589 | 6,014,551 6385617 7,122,666 7972072 | 8970,370 125 10.5
(ot
) 5,202 5,763 6,321 7,280 8,017 - -
22
TFE 409,286 530,985 690,211 891,478 1,202,383 1,412,229 | 1,895,872 342 287
EE

597 305 1,067 1,290 1,800 - -

2e))
T4 793,795 896,587 984,076 1,095,658 1,101,795 1,064,338 | 1,103,320 3.7 2.9
(ot
a9) 851 939 978 972 1,048 - -
7o
) -384,509  -365,602 | -293,865 -204,180 100,588 347,891 792,551 - -
-
(o _
ae) -254 184 89 318 753 - -

 Aa A gEH e SHEE AAAH AR AL/ FEsE AP Fact and Survey Report, ZF 9Lk,

RS RAMANEY 2015 SAFAY A RIA
(YoYE Aduu] F7h&olw, CAGRS QAT 784S olngh/ ARHRE Ad-5%+59/
FEY WP &8 AL Y] Adxd AW VIE FHE&S AR

— 274



£
=
td
rr
0¢)
PN
Lo
3
(@)
g
12
o
lo
fl
2
rf
=
=

201439 = sEEAE FA
125% Z=71glow, o]l =W GDP 5718 (B.9%) ¥ A%< GDP =71Hs
(1.6%)ET =2 o] ¢, o sFE4E F= A =9 GDP oy

0.60%, A=< GDP tiH] 2.19%°]™, 1 H]so] Addiu] z+zt 0.05%,

0.21% <S7FATH (=B A4 %18-€,2015).

<E 6> =l ALY div] sgEakl S Bl S (2912 o191, %)
T8 2010+ 2011 2012+ 2013 2014

= F A 2HGDP) 12,653,080 13,326,810 13774567 14,294,454 14,850,780

Az FAA 3,517,706 3,795,210 3,880,101 4,036,567 4,102,142
shgEAks T 60,146 63,356 71,227 79,721 89,704
5] =} 3E == 0.48 0.48 0.52 0.56 0.6
[ R e PR . . . . .
Al
] Zﬂl‘{] =
H] = - °©
- WA ] 1.71 1.68 1.84 1.97 2.19
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o] 1409z 714 wol AMES o, I

<E > UEE AEFF AR Ao (9] wwkgl %)
20141 CAGR
Emry 20109 20119 20129 20139 e (10~14
o YoY )
% 18591 24944 14302 12711 14027 104 68
& 13410 16088 7215 9471 10,245 82 65
Y 2 1005 37 - - - -
g ) 7 7 7 7 7 7
L el 701 638 46 1,748 3034 735 4.2
WEks AlwT
A 33030 42725 22301 23930 27306 141 46

w AR UdSgERS, gAE AMAA AR, 4 AR, dHRAMANEYD 20159 SFEAY FA W IA pp.69.
* 20149 AF WAL AEF YAl 2oz At 60% FtHon, ULEAE el 2
Wty 574%7F 2748 Aoz UEhd
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<E 8> AF AR AEF A= AiFo

(9] nkgl, %)

20143 CAGR

Fuy 20104 2011 2012d 20139 gt (10~'14

YoY
ol )
HREHE 489 1351 1823 1391 2190 574 455
I Fhe 364 1,39 1,580 960  -39.2
AH WAL AEF

A 489 1715 3917 2972 3150 60 59.3
* AR e ERY, gE AL A5 4 Adr/ R AN EY 20159 FEAY EA R A pp.2.
£ F 120100 SR EW AT gl BE H4E 4Bl SelPol meh AAYAE AEF (WO EAE) T}
N fHow Fg.
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