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Table 1. The descriptive characteristics of respondents

Number of respondents

(%)

20s 109(25.7)

Age 30s 106 (25)

40s 158(37.3)

50s and over 51(12)

Sex Males 87(20.5)

Females 337(79.5)

High school graduate 48(11.3)

Educational Current student of university or collage 103(24.3)

Attainment Some college or bachelor's degree 217(51.2)

Graduate or professional degree 45(10.6)

The others 11(2.6)

Students 102(24.1)

Professional, office and related occupations 117(27.6)

Occupation Sales occupations 85(20)

Service occupations 53(12.5)

Households 64(15.1)

The others 3(0.7)

. Unmarried 139(32.8)

Marital Status Married 285(67.2)

Less than $2,000 80(18.9)

$2,000 to $3,000 75(17.7)

Income by personal $3,000 to $4,000 78(18.4)

$4,000 to $5,000 95(22.4)

$5,000 to $6,000 50(11.8)

$6,000 or more 46(10.8)

less 1 year 30(7.1)

1 to 5 years 94(22.2)

. . 5to 10 years 157(37)

Period of residence 10 to 15 years 82(19.3)

15 to 20 years 13(3.1)

over 20 years 48(11.3)

Immigration 195(46)

Students 109(25.7)

. . Working 44(10.4)
Resident motivation . L

Residence for Korean organizations 19(4.5)

Businesses 29(6.8)

The others 28(6.6)

Total 424(100)




7= Californias® Los Angeles (LA) A9 3159 tjxzel dF
EAIA2 Table 281 2o] webekth 32.6%° SRA7E F54 4 @ AsE
7P 2 FARClRk L SR 21.9%7F 71V 2 270, 16.3%7F A =5,
12.3%7F w4 9%, 6.1%7F 7€k, 5.7%7} otE¥4Y W5 29 spg

2 9% BAYOR 247 Sk

Table 2. Major skin troubles

Number of respondents (%)

Acnes 69(16.3)
Pigmentations (Freckles) 93(21.9)
Wrinkles and elasticities 138(32.5)
Atopies 24 (5.7)
Sensitive skins 52(12.3)
Scars 22(5.2)
The others 26(6.1)
Total 424(100.0)
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Table 204 yeRd d% Aol 9

24.1%7F A& wFo] 71 = gk

9 Aggs ge Q4 A

17.5%, 71 2 A-d3} &

7.3%, 71EF olf7F 0.9% o= ek

Table 3. Major factors that effect on respondents skin troubles

Number of respondents (%)

The life styles 98(23.1)
Exposure from ultra—violet rays 102(24.1)
Climates and seasonal conditions 59(13.9)
Genetic factors 31(7.3)
Excessive stress 56(13.2)
Carelessness for skin 74(17.5)
The others 4(.9)
Total 424(100.0)

11



a5 el gk #AkE Table 4 ¥ o] yEREow, o]Zg 5 A
HE® yepd 3 Figure 1 7 2tk o142 65.0%7F 95 #Helel st
ol | Wb, W3S 44.8%7F Aol qtta §Hste] iAo
A4 BAEZ ¥ EA JERT(X?=22.565, p<.000). EF o)
E=SFE U3 Age] fd #BAE =S o U o (X=26.877,
p<.043), AF 71z MEZ 1 A vvk AFAE] 73.3%7F IF e
#HAE YepoH yUdA AF 7 HEZE oF 50-60% xS HAHAEES

UER QI TH(X?=49.894, p<.000).
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Table 4. The level of interest in skin care

Very  Somewhat

Not very Not at all

interested interested Neutral interested interested — Total 12 p—value
Sex Males 11(126) 28(322) 31(356) 11(126)  6(69) 87(100.0) 22565 000
Females 83(24.6) 136(40.4) 99(294) 11(33)  8(24) 337(100.0 ()
)
Educational High school 5(104) 24(500) 15(13) 363 121 48(100.0) 26887 043
Attainment  graduate ()
(includes
equivalency)
current student  20(19.4) 43417 30(29.1)  4(39)  6(5.8) 103(100.0
of university or )
collage
Some college 51(235) 81(37.3) 69(31.8) 11(.1)  5(2.3) 217(100.0
or bachelor's )
degree
Graduate or 15(333) 15(333) 13(289) 122 122 45(100.0)
professional
degree
The others 3273 1091 3@73) 3273 109 11(100.0)
Period of  less 1 year 9(300) 134330 6200 267 0(0) 30(100.0) 49.894 000
residence  1to 5 years 17(18.1) 42(447) 23(245)  8(85H)  4(4.3) 94(100.0) ()
50 10 years 35(22.3) 52(331) 58(369)  9(G.7)  3(1.9 157(100.0
)
10to15years  20(244) 31(378) 27(329) 337  1(1.2) 82(100.0)
15 to 20 years 3(231) 5385  1(7.7) 0(0)  4(30.8) 13(100.0)
over 20years  10(20.8) 21(43.8) 15(31.3) 000) 2042 48(100.0)
Resident  Immigration 45(231) 74(37.9) 65(33.3) 841  3(15) 195(1000 39.136 006
motivation ) ()
Students 21(19.3) 48(44.0) 30(275)  6(5)  4(37) 109(100.0
)
Working 14(318) 18409 10227 123  1(23) 44(100.0)
Residence for 0(0) 12(632) 4(21.1) 3(158) 0(0) 19(100.0)
Korean
organizations
Businesses 8(276) 607 10345 134 4(138) 29(100.0)
The others 6(214) 6014 111393 3107  2(7.1) 28(100.0)

13



Total 94(22.2) 164(38.7) 130(30.7)  22(5.2)  14(3.3) 424(100.0
)

#p<0.05 #+p<0.005
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Table 5. The channels obtaining information for skin care

Mal

Televisio  Newspape The Advertisn~ Recomm The
ns rs internet g endation  others Total 12 D

Age 20s 12410 6065 5049 480 260 873 1090000 76943 .000

30s 65D B 170600 12013 23CLD 1004 1060000 ()

40s 152 B9 0020 BU7TH  LBE72) 1063 1581000

Msandover  16(314) 508 703D 508 132D 508 510000
Period of less 1 year 133 183 15600 00 12400 183  0A00 67697 000
residence 105 years LU0 192 2@ 10006 17081 704 %1000 ()

5010 00270 204  BA2) 28146 31097 1383 1571000

years

10to 15 A0 12040 11034 12040 240 204 820000

years

15t0 20 2054 323D 2054 170 323D 20549 130000

years

over 20 9188)  50104) 242) 363 2143y 8(16D)  481000)

years
Resident ~ Immigration P2 B9 R0A6H 21009  0EO 1166 196100 81526 000
motfvaion  Students 989 1002 4@l 546  WB&HD 12010 1091000 (%)

Working 60130 1&O 9 8182  90bH) 123 40000

Residence 563 563 00 2000 7369 00 190000

for Korean

organizations

Businesses 40139 6@ 269  9@10 5172 3003 290000

The others 136 200 6Q1) 4043 9D 6214 2B(1000)

Total 631600 720700 W@ 49016 18HH  BFY 4241000
4p<0.05 #p<0.005
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Table 6. Experiences of skin care

Never Once Total 22 D
or more

Educational High school graduate (ncludes 29604)  19Q96)  48(1000) 26001 000

Attainment equivalency) ()
current student of university or collage 76(738)  27(262)  103(1000)

Some college or bachelor's degree 116(:35) 101465  217(1000)
Graduate or professional degree 461D 31689  45(1000)
The others 5455 6645  11(1000)

Icomebypersondl~ Less than $2000 56(700)  24Q300)  80(1000) 41216 000
$2,000t0 $3000 486400 2713600 7501000) ()
$3,000to $4,000 49628) 291372 78(1000)
$4000t0 $5,000 576000  38400)  95(1000)
$5,000to $6,000 224400 28(G60)  50(1000)
$6,000 or more 8(174)  38(826)  46(1000)

Period of residence less 1 year 16(633) 14467 30010000 16423 006
Lto5years 58617  36(383)  94(1000) (®)
5t0 10 years 91G80)  66(420)  157(1000)
10to0 15 years 54659  28(34D  82(1000)
15t0 20 years 5(385) 8615  13(1000)
over 20 vears 16(333) 32667  48(1000)

Total 2400666) 184434  424(1000)

<005 *p<0005
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ot

= AF 5 AYH AF7|HS Table 73 2t AF7)3be] 1d
nuke- 20t)7F 73.3% % b weren, 1-59 AFAE 20t 37.2%, 30t
33.0% o= uYewt. 5-10d AFAE 40W7F 39.5% 7HF w@oka
10d-159 AFA= 40d) 52.4%7F 78 @okow, 20d oY AFAE
50th7F 35.4% = 71 BkthH(X?=103.42, p>.000).

flo

Table 7. Period of residence in the United States

50s and
20s 30s 40s over Total x2 p

Period of less 1 year 22(733) 4(133) 3(100) 133 30010000 103422 000
residence  1to 5 years 35372 31(330) 23(245) 563 94(1000) (%)

5to 10 years 37(236) 45(287) 62(395) 1383 15701000

10to 15 years 12(146) 13159 43(524) 417D 821000

1510 20 years 0(0) 5(385) 7(:38) 1770 1301000)

over 20 years 363 8(167) 200417) 17(304)  48(1000)

Total 109@257)  106(250)  158(37.3) 51(120)  424(1000)
#p<0.05 ##p<0.005
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ml ol AF sk ISl I ] Aol gl ol Table 894 #th.
ul ool AF Sk SIES w2 0§ wlitel AFol glvkEta S e Algtol
271%% 78 @okow tgo® = ARbo] HFelM 26.3%, a9E U= F
NI 11.7%, B0l floid 11.7%, Aol oA 10.8%, v 4

BAA 2.9%, 71EF 1.3% <ol AYgHEzs
e SHATE F vlE wolgta FHESilow, AujAanke]l A7t
B%(35.1%) 2 o2 $HIATH(X?=62.39, p>.003). &5 HZE 9
3,000 A& A5FRke] AZF ¥5E 7P T olfE HE ik o 9]
BE A53AMe BT Ee oHlgol #y AFPol e olfTtn

L3 tH(X?%=88.68, p>.000).

21



Table 8. The reasons that no experiences on skin care
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vlsell AF sk selEe] o8k % weld F92 Table 93 2k
AnkAQl Hee] #AS ol &= THAE 43.5%E P @wRoH,
o2 WPy vy gelde] 23.9%, BAW o v§ o] 12.0%,
237 6%, 7 W Aoy 7 AlEd e mjddyh AR
2.7%7} olgsh= Zo® gt JlE §3E 1.1%7F o] 8she Zow
il = 309 viRk2 ¥FI vF AgA 33.3%04 FE

2 AYdel s dwHel Fee) vr pelas 13
3

=
olFel Aol 222%% b Wkew Aol mers AW A4

o] 827 WUTH(X?=38.64, p>.003). Aol webrM= P A, g

=
BAS  47.7%9 SHAr F2 o oolgdttn  SwEgon vy
@24 (36.3%), Ankate] A (15.8%) FOR o] 43t} a1
SHATH(X?=31.81%, p>.000). A A¢E ARFAHA o] A7}

16.7%% P Wekom WME wR $a(224%), PEA U ¥
HA12.1%), BEE N AF AHAT.9%), 2TH(6.7%), 71EHI1.2%)
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s U AFse ddEe] FE2 we #Age FHE Table 109 #Uh
= W AFske SRIES Uit 3R e E 50.0%% 7HE o] whgtow
E Wast wAAE 15.8%, A= PRARA
QWS 13.6%, olZvl 2¥S 12.5%, HEPAIAE 4.9%, WHAL QS
0.5%, 718t #8& 22% wo= ol&sty Ye= AS=E Y. IF
HE A el upel o] gsk Mulae g, AWb gREepAR 9} A9 T4
vhARA = dRE "R #dE]Aea FE2 0 w9kow (70.0%) otEnl Y
H 917} AJA(40.0%) 3 A3 (36.4%) 0l weEdan St B8
ARl 9} 7IAE W™e #Ee R IRy 2 (27.3%) 2
2(27.3%) A Weval FHEekdn "HEepAA = Ve A (50%) 2
n g u 9F AYAU0%) = Wol ol&sitta lon. AgmpAbA =
50.0%2 A7 BAW U A dels Wity $HSFITH(X*=154.25,
p>.000).

(e}
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Table 10. The different skin care services by the type of shops

Specel
s o
msg Aod  gimn [mph Meda  Refed  The
s herapy ] Deaege n ogy ohers Totd 2
Tipesof  Stncaresdons B 33 13063 00 60D 00 205 801000 15457
dnare  Demucbgddis MBI 2O 1207 00 40D 00 24D 4000
Ses 4364 436d  3@73) 00 00 00 00 1131000
SmcaenBaaty  8@00) 2000 160 8@0D 1600 00 00 200000
sdns
SmcenKoen  106) 00 00 00 160  14H 00 20000
dybsans
(imjbeng)
Unregstered skin 100 2600 00 00 24w 00 00 50000
cae
Theothers 00 00 00 1600 1600 00 00 20000
Tod RBEH  B12H) NBY 949 KH03p) 1) 4220 1340000
pb=plth
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1o

o3 el ERel b Y wel A€ o]fi Table 113 Ptk v
gowlEe ok WPepiAE dust 4 2 oolfw ¥R A4
A (68.8%) B FA(26.9%) «ow ot v EF, ofmml oy
A5A7 AAGA8R T FA (3480 S AN Aty sEsar
=5 wpaAel 7 A welE skt olf WRel AW A s

75.9%, A7 Mol 10.3%, Hlvt 4 AFH7E 6.9%, F2°l 6.9%

ol
rir

=olglth. Fx vhabA anle 9RAd s A% HHe] 77.8%% 7HE
=R BHEvAA e AY wEE A 520l 44.0% = 7P Wk

Table 11 The reasons that choosing the different type of skin cares

Resaso

Ioedn— bemae maete
bemides tedty chesty earet  Thedhers Totd 72 p

Typesd  Csssmessgs BAE39) 10D 00 PALS) 332 WBnn  101& 00
dice  Swedhnose (=)
aumdhey 8348 7304) 000) 8348 00 231000
eSS 219 3103 269 269 00 291000
(yequprmeny)
LynphDraree (e 00) 00) 222) 00) 91000
Matdn 4(160) 4(160) 110 500 140 21000
Refexdogy 00 10000 00 00 00 10000
tedes 00 120 00 2600 120 4(000
Tod 10667.1) 1702 13(D) 439 507 1840000
p006#p0000
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m= W) AFekE @ele] 13 uF #ele] A &3Sk HlE2 Table 123%
Zoh 9% A 18] AEde vE2 50-70%8°] 30.4%% Mg Wk,
o2+ 70-100%(20.1%), 100—-150%(19.0%), 30%E(15.2%), 30%
°]3H(10.9%), 150—200%(3.8%), 200& °]4(0.5%) o2 eyt 45
HzZs 2000498 wwke 13 I #g AL, 30-50%(20.8%), 50—
70E(20.8%), 100-150%(20.8%)& A &3, 2,000-3,000=2 2
25 7K SEAeE 13 I9F #E Al 30-50= (40.7%) HAEE
A &3kt 3,000—-4,000€ 2] &~5AH= 70-100E(27.6%) & A =33loH,
4,000-5,00092 W A5AE 50-70%(42.1%)2, 5,000—6,000<2]
52+ 50-70%= (50%), 6,000% o] ASAE 50-70%(34.2%) =
LAt (X?=54.34, p>.004). AF7|r HEE AF 7|30 A= 13
A& B]go] EITH(X*=77.81, p>.000).

rsL'
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Table 12. The costs of skin care for one—time

One—time costs

$100  $150  $200
Under $30t0 $50t0 $70t0  to to and
$30  $0 70 $100  $150  $200  over  Total 72 D

Income Less 5 4 5 2 5 3 0 24 54342 004
by than 208) (167 (208 83 (08 (208 (0 (100.0) (%)
personal  $2,000

$2,000 3 11 4 2 7 0 0 27

to 11D @0 (148 74 (259 (0) (0 (100.0)

$3,000

$3,000 4 6 4 8 7 0 0 29

to 138 (07 (138 @16 (4D (0) (0 (100.0)

$4,000

$4,000 2 2 16 12 4 2 0 38

to 63 (63 @2  @Le) 105 (63 (0 (100.0)

$5,000

$5,000 3 2 14 5 4 0 0 28

to 107 @D G0 179 143 (0) (0 (100.0)

$6,000

$6,000 3 3 13 8 8 2 1 38

or more (79 (79 @42 QL) @LD (63 (26 (1000
Periodof  less 1 7 2 3 0 2 0 0 14 77815 000
residence  year (00 (143 (14 (0 143 (0 (0 (1000) ()

1tob 2 13 8 3 7 3 0 36

years G6 6D (222 B3 194 B3 (0 (100.0)

5t010 3 6 20 17 17 3 0 66

years @5 0D @03 @58 @58 @5 (0 (100.0)

10to 15 5 3 3 9 7 1 0 28

years 179 (107 @107 21 (2500  36) (0 (100.0)

151020 1 0 3 3 1 0 0 8

years (125 (0 @375 @75 (125 (0) (0 (100.0)

over 20 2 4 19 5 1 0 1 32

years 63 (125 (94 (156 @D (0 @D (1000

Total 20 28 56 37 35 7 1 184

(109 (152 04 0D (190 (38 (5 (100.0)

#p<0.05 #p<0.005
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13] 95 #e Azl ws w5 i &= Table 138 &2k A&
v &7 Adaglel FEF #E ol &Rl IEIE JfAEHTE SHE
72.3%% UEtET AE vl wEbM= 30 olste] Au|Ae e
SHAY 45%, AE ANAEHA & SHAVE 30%= F=E7F AsH
ek e, 30 oo ® AulA v o] FUFI Ao wHshA]l Feh=

ATE Zasts Aoz eyt (X?=71.51 p>.000). Figure 2-& 3% g
AU A2 7HAe wE gEAe] EHEE 53 HEE ndEsk Folth 30&
oske] MulAz 2.95HOE wRtHelA HE gl WHLEVE HERon,
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Table 13. The levels of improvement of skin by the levels of cost

Somew Not
Very hat very Never
improv  improv Improv  improv
ed ed Neutral ed ed Total 212 D
One Under $30 160) 9450) 4200 0(0) 63000  20(1000) 71.514 000
time  $30 to $50 5179 19679 4(143) 0(0) 000 281000 (+#)
COSIS 850 10§70 589 BEL) 140 109 000 561000
$70 to $100 4108 064D 135D 0(0) 0(0)  37(1000)
$100 to $150 6(171) 20671 9@.7) 0(0) 00 35(1000)
$150 to $200 3429 4671 0(0) 0(0) 00 7000
$200 and 1(1000) 0(0) 0(0) 0(0) 00 10000
over
Total 25(136)  108G87) 44239 1(5) 633 1841000
)
#p<0.05 ##p<0.005
H,00
3.00 -
2,00 -
1.00 -
00 - ”
Under | $30 10 | 350 1o | $70 t0 | $100 to | $150 10 ’LOdO
330 350 $70 | $100 | $150 | geoo | &
el
Means | 295 A.04 3.00 370 3.9 A3 B.00

Figure 2. The levels of satisfaction for skin care services between one—
time costs and ameliorating skin
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5w F EQle IRl a3rt yehd A7l Table 149 #Zt
LAAY &l ui g Aea 2-43 #g Jo] 1 IS HYThE
SHAY 34.2%% 7V wakow, S22l et A(23.4%), 4-63] ¥
F(20.7%), 6—-83] #E F(7.6%), 123] °]’F(6.5%), 8—103] (4.3%), 10—
123 (2.7%), 71ek(0.5%) o2 &37F Yebgtoha g3ttt 135 v &
e 93 Jid Z AR 30E oldte 6-83 #E FUF 40%=E UHE
E=oka, ¥F By 13 Bfo® 30-100ES AEde= SHANE 2-43]
#g F 5dE Byva e r, 100-150ws AEste SEAE
123 ool F aE Hoythy At Ed 150-200ES

sk oA SAA] b dARTE s 57.1%  Ehan 1A
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Table 14. The period appealing expected effects

The period for expected effects

10to Over
A 2td 46 608 Swld 12 12 Th
once  fimes  times  tmes  tmes  times  times  others Total 12 D
One Under$0 4000 550 3050 8%0 00 00 00 00 2000 114409 000
T 0080 70 GO 4M9 160 200 00 00 00 80000 )
e e0fo$0  UEG0 BWME 201 108 00 280 108 109 3000
ZOSt F00SI0 61D LD UKD 4109 4109 00 12D 00 0
SI0000$150 829 0 0 00 26D 109 0% 00 3000
S5000$200  4BTD 00 1049 00 00 2% 00 00 70000
$200 and 00 10000 0O 00 00 00 00 00 1000
over
Tota BHY BB B UCH  8W) 52D 1269 1) 1840000
<005 #p<0.005
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Table 15. The ethnic groups of skin care owners

Owned by
South
eastern The
Korean White Asian Black others Total 72 D

Educatio  High school 18(94.7) 000 16.3) 000) 000)  19(100.0) 61.08 .00
nal graduate (includes 0
Attainme  equivalency)
nt current student of 14619 106700 3(LD 000 0000 27(100.0)

university or collage

Some college or 81802  11(109) 6(:.9) 220) 1(LO)  101(100.0

hachelor's degree )

Graduate or 2271100 8(25.8) 132) 000 00 31(100.0)

professional degree

The others 2333 1167 1167 00 20333 6(1000)
Periodof  less 1 year 13(92.9) 000 000 000 171 14000 32621 .03
residence | to5 years 20656) 11608 401D 000 128  36(1000) T

5t0 10 years 49(742)  13(19.D) 3(45) 000 115  66(100.0)

10to 15 years 21(75.0) 201 3(107) 2(71) 00)  28(100.0)

15 to 20 years 7(87.5) 0 10125 000 00 8(100.0)

over 20 years 21844)  4(125) 13.1) 000) 00 32(100.0)

Total 137745 3001630  12(65) 2(1.1) 3(L6)  184(100.0

)

<005 #p<0.005
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717ke] @9 FAE AYstE olf= Table 169 vebt Stk gkl I %
gl A ARAE@7.2%), #EAE vRARAL 7] (26.3%),
Aol (24.1%)=o%  YEon, wHla  Fgoprjolele]l st IH
e Aes ARAP66.7RS M Ee AdEe olfE
SHIUTH(X?=71.23, p>.000). L3 PWHEE 57 =

gelol wgsks wF #Ade wEEs Re 29 A T MY =2

e o (Figure 3).
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Table 16. The reasons for choosing the skin care shops according to owners

Reason for choose the shops owned by each race

Langu  Speci firg Servic e Amen  Acces Rept  The Total 2

. oyees sof .
ages  dlfies gl es e ties  shlty aons others
Operated ~ Korean 3 B B § 4 2 3 9 3 137 71232 00
by Gy P 6 6w W W% W 6 2% (009 0
White 0 Pl 2 2 2 3 1 0 0 30
o 6% 6™ 6m  6m 00 63 (0) 0 (1000%)
Southern 0 § 1 0 0 0 0 3 0 19
east 0 G 6% (0%) (0) (0) o %0 0 1000%)
Asian
Black 0 0 1 0 1 0 0 0 0 9
(0%) (07 (G00%) 07 600 (0%) (0) (0) 0 1000%)
The 0 0 3 0 0 0 0 0 0 3
ofhers (0%) (0 (0 (0%) (0) (0) (0) (0) 09 (1000%)
Total B 6 8 11 7 ] 4 12 3 184
(et O O T O O A N O N 1 I T
#p<0.05 #p<0.005
h
4
3
2
|
8]
SoLth
Korean White st Glack, The others
A
The Levels of Satisfaction 362 307 366 3 3,04

Figure 3. The levels of satisfaction for skin care services operated by
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0 H
in
i ” Okoean
£
ik | e rm Orsta dn Lo Eog Errif’ye s T
oae s oo e e S
gt = Ae

Ko 3% 39 38 363 ) 34 400 | 3R | 36 3@
LB O YA (A

B T T + T - 1 T
Okorean
E ; Tre ) Tre CuElty | g
Locaton d Arnospher | Hydene Amanties Tre CLeity of whie
e Eq iomert
Konean 349 339 339 348 347 3R0 3R0 |

b
C m T | T | |

J ‘

A A

100 Okrean

o "y
Curation of Clstcmer
SEnicE Reldlions ¢
Korean 302 348 370 318 370
Wi 575 a7 AT AET AET

A is the results belong the personal factors; B is the results belong the physical factors; and C is
the results belong the policy factors

Figure 4. The levels of satisfaction for skin care services operated by between
Korean and White person
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LA Ao AF3te= slso] 9% #g &
2ok BARERE AT ARECA datsl o Qe EEEA Al W
Au| el gk S

eHAE 48.4%=
Elgtom 20% ©]A4o]
26.6%, 10% ©)st7} 18.5%, A3 HESHA &= SUARtE 549 o7

SHAY] 73.3% < vIsel AFEA 1 d vivto® YEbgtH(Table 7), 48

HEE 57.9%9 94 SHEAE ¥y "8 20%7F He SAEE
_]

Auatn Suay, o4e 515%7F wel e 10-209% FEo
Qe o) BARE ARATIL SHhele] AwHow Yol olgur)
H oBe FEd BARE Agss 2L ¢ 5 ddvh E=2# AF /7
Mz ARl 1 wlRkel $EAs AR AREA sheth gud
A97h Bekom 1 deld 20 W Alele] AFAE Ak FES] BAE(10-
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Table 17. The amount of gratuities after skin care service

10020 Oerdect

10%dite tretd tretcd
fdamuts  amut anout Nae Tretes Tod X pwe
Ag Ls 4021%  130G94% 80429 80429 0% 3100 3249 1
s 2200 BWY  112%) 1219%) 1219  481000%)
405 14(165%) 4% 21GL% 1029 1029 81000%)
Lsadower 4220 11611% 3(167%) 000% 00%  18(000%)
Sex Vs 163% 4e11% 116790 3(158%) 00 1900000 1748 ax
Fenes A O B0 ) 2029 16510009
Patdd  kslyer 5% 1719 000%) 86719 0% 1400000 10727 00
rshre  1odyeas 40119 0660 11060670 128% 0% 361000%
5o10yeas B2 BEP 140129 000%) 105%  6601000%)
10t15yeas 5179 166719%) 000 000%) 0% 28(1000%)
150Xyeas 000%) 4600%) 3E75%) 000%) 1025%  81000%)
over Dyers SI56)  12875%) 146330 1(31%) 005 3200007
Tod A8 AW 49066%) 1064% 211%  18401000%)
pO0#p000b
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Table 18. The respondents’ demands on customer cares by skin care
shops

Roudg Specdoffers
msicae aEls apm  ousdg  Tedes Tutd 2 P
A X5 8(2429) 261%  5052%  16685%) 261% 3310009 240
Ls 2000 13719 8% 142929 0(0%) 4310009
405 20:0%  10018% 5%  2059% 6(71%) 810009
Nsaroer 1660 3167 8% 63D 000%) 181000%)
T BO3A% B2 &% BB 8(43%) 184(1000%)
p0b#p0006
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ABSTRACT

The Study on Actual Conditions and Satisfactions of

Skin Care Salons in Korean who Residence in the United States

Lee Yuhyun

Major in Skin care and Obesity Management
Department of Cultural Industry
Graduate School of Cultural Industry

Sungshin Women's University

The United States is the one of the country that many Korean
residents have lived and they tend to seek the better life through the
living in there. Therefore, the skin care is known as the biggest
competitive industry in Korean society in the United States. At this point,
the present study has concerned about their actual skin condition with

focusing on residences of Los Angeles metropolitan area, California, and



this study will be used as elementary data when the Korean skin care
industry advance to the United States. In the study, 424 surveyors who
are over the age twenty had attended, and answered their the skin
conditions, the actual condition of skin care salon usage, and the
perception and satisfaction for a skin care then, obtained data were
processed by statistical method. First of all, 37.3% are generally in the
age of 40, 79.5% are female, 51.2% are university graduate and office
employee or professional career is the highest occupation. 67.2% are
married and their monthly income is between USD 4,000 to USD 5,000. 5
to 10 years were the highest percentage (37.0%) of living in the United
State and the motivation of living is immigration (46.0%). 32.5% of
Korean had answered that wrinkle and decreased elasticity of skin are
their most serious problem. And 24.1% of them said high level of ultra—
violet ray caused this problem. 65.0% of female and 44.8% of male
interested in skin care. The education levels is related to the interest of
a skin care and when their living period in the U.S is less than 1 year,
their interest of a skin care is shown as highest. Friends’

recommendation is the main channel getting information of a skin care
(25.5%) but there was differences related with their age. Participants
have an experience on skin care (43.4%) and it has correlation ships
with an educational level and monthly income. However, the expensive
price of skin care is main obstacle for their experience (27.1%). General
style of skin care salons are used by Korean in the United States but
there are some differences which are type of salons by age, sex,
educational levels, and monthly incomes. The improvement of skin

defects (68.8%) and the rest (26.9%) are the major purpose to take



general style of skin care (50.0%), participants generally spend USD 30
to 70 for a skin care service at a one time but there were little
differences by monthly incomes. Participants answered they had
improvement on a skin after a skin care (72.3%) however the price of
service does not effect on it. The highest level of satisfaction is on the

White operated salons although Korean operated salons are mainly used

(74.5%).

Unceasing interaction and consultation are preferred customer service
demanded by participants (31.5%) but there were little differences by
their ages. According to the results, Koreans in the United States
hesitate to take skin care services because of high price even if they
have interest in it. Moreover, Korean operated salons should be out of
place when young generation who are friendly on language, English
would be main body of economy. Therefore, Koran operated salon should
improve all of fields such as the reasonable price of service, the specific
publicity, opening up a luxury markets and organization of customer care
for survive. These are also considered when Korean skin care industry

finds their way to the United States.
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