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ABSTRACT

The Influence from the Characteristics of Mobile

Wine Contents and Perceived Value on Loyalty

Kim, Hee-Sook

Major in Wine Sommelier:Foodstyle
Dept. of Cultural Industry

Graduate School of Cultural Industry

Sungshin Women’s University

Release of Smart Phones including iPhone activates growth of mobile
age, at the same time, boundaries between industries are destroyed as
the service speed of Korean industry is getting faster, especially the
interest regarding productivity improvement and knowledge-service of
service industry are rising.

Wine industry also invests a lot of time and expense to develop new
mobile contents related to wine with this current market change, and it
provides wine information service through mobile wine contents of smart
phone without any restriction on time and space whereas it used to
provide the information through website.

The purpose of this study is to increase satisfaction of wine consumers
through various mobile wine contents development and quality

improvement of information service, and to pursue quality and quantity



improvement of future mobile wine contents.

Literate and actual studies were both carried out to achieve the
purpose of this study. In literate study, Study model was planned, and
hypothesis was created after theoretical data was built based on domestic
and overseas publications and data as well as preceding thesis regarding
the characteristic, recognized value, and loyalty of mobile wine contents,
and then survey was used to analyze the relationship between each
variables from the study model, measured data was carried out with

actual study which verifies the data by statistics process.

In actual study, personal self-administration survey was used to the
consumers who have used mobile wine contents previously, only 283
survey questionnaires which is effective and valuable to use as data

among the data from 7th of January, 2011 to 31st of January, 2011.

Frequency analysis, reliability and validity analysis, rarity analysis, t
verification, dispersion analysis were analyzed by SPSS 18.0 for Windows

statistics program.

There were technical characteristic and ubiquitous characteristics to
measure the characteristics of mobile wine contents based on theoretical
study, and functional value, social value, amusement value, esthetic
value, situational value to measure the recognized value of mobile wine
contents, general satisfaction, reuse, recommendation to measure loyalty
and influence relationship between these components. Also, The

characteristics of wine consumers were divided into demographics



characteristics and wine consumption characteristic to measure the
difference about the characteristics of wine contents and recognized
value, the result of actual analysis is as follows:

First, multiple regression analysis was used to analyze the relationship
that the characteristics of mobile wine contents influence loyalty,
ubiquitous characteristic in mobile wine contents influenced general
satisfaction, reuse, recommendation, and the technical characteristic only
influenced general satisfaction. Information search of mobile wine
contents is technically better than search through other medias due to its
characteristics, it is regarded that searching information in anywhere and
anytime positively influenced loyalty.

Multiple regression analysis was used to analyze the relationship that
recognized value of mobile wine contents influences loyalty, situational
value in recognized values of mobile wine contents influenced general
satisfaction, reuse, recommendation, functional value influenced general
satisfaction and reuse, amusement value influenced recommendation. This
means that availability, convenience, economics positively influenced
loyalty, and functional parts of mobile wine contents providing
information about wine positively influenced to satisfy consumers’
desires.

Amusement value of mobile wine contents only influenced
recommendation, it is because consumers recommend the contents to
others just to enjoy fun and pleasure with mobile’s characteristic as
mobile wine contents are not popular, and it could positively influence
loyalty improvement of consumers when mobile wine contents for

amusement value is developed in the future.



Third, T verification and dispersion analysis were used to analyze the
difference between the characteristics of mobile wine contents according
to the characteristic of wine consumers. Groups which showed similar
difference in technical characteristic and wubiquitous characteristic in
characteristic of mobile wine contents according to demographics
characteristics were twenties, students including college students. It is
assumed that young generation, especially men, uses mobile wine
contents to search information, and it is necessary to plan for mobile
wine contents development and base expansion as these above groups
pursue amazing and have strong exportability based on strong
adventurous spirits.

Next, laymen about wine, hotel beverage, and restaurant wine purchase
groups had similar differences at technical and ubiquitous characteristics
in mobile wine contents according to the characteristics of wine
consumption, and technical characteristic was for purchase for gift,
ubiquitous characteristics was for self-drinking. Various information is
needed for wine purchase and consumption behavior, furthermore,
mobile wine contents which have functional variable, availability,
convenience to search wine information should be used.

T wverification and dispersion analysis were wused to analyze the
difference regarding recognized value of mobile wine contents according
to the characteristics of wine consumers. Functional value was recognized
importantly in male, twenties, students including college students,
situational vale was recognized in male, thirties, workers, and amusement
value was recognized in twenties, social value in workers in special jobs

in recognized value of mobile wine contents according to the



characteristics of demographics. It is assumed that male, twenties, thirties,
young generation such as students and college students actively uses
mobile wine contents, these group could be main wine consumers, so
that it is important to develop mobile wine contents with regard of the
group. Next, Functional and situational values were importantly
recognized in layperson about wine, direct drinking group, group that
purchases wine at big warehouse stores, and social in wine lovers, group
which drinks at hotels in recognized value of mobile wine contents
according to the characteristics of wine consumption. These groups
actively use mobile wine contents to search information for wine
purchase, and it is important to provide the latest updated information
regarding wine and information that could help for wine consumption

behaviors.
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