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Influence of the Evaluation from Make-up Artist Brand's Equity
on the Purchasing Action and Satisfaction of Consumer
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Since the 1980s, as China and other underdeveloped countries started the
industrialization based on their low-wage, labor-intensive, South Korea's
fashion industry has been a demand of high value-added.

However, until recently, the local clothing and miscellaneous companies
based on the domestic market are threatened due to the continuous
expansion of the imported brands, local cosmetics business has only to

expand into foreign markets. It therefore, the study on make-up artist



brands show fast-growing in Korea will be a new actual proposal for the
development of the fashion industry.

In 2005, since the launching of the first make—up artist brand 'Vidivici’ by
LEE Kyung-Min, make-up artist brands have been fast increasing their
market share based on home shopping channel in the domestic cosmetics
market.

But, because the previous studies about make-up artist brands just
clarified the effects of demonstrations by make-up artist on TV home
shopping channel and the mutual relationship between a make-up artists
and a cosmetics manufacturing company so, research for what make—up
artist brand has discriminative cognition for consumer comparing with
general national cosmetic brands is fundamentally important and for what
factors of make-up artist brands could lead this kind of quick success has
also the practical value.

As advanced industrialization, specialization as the number of brands are
scrambling to compete in the market, 'brand equity’ theory that evaluate
comparative brand value was emerged from the 1980s, and is now even
most often used. Thus, brand equity theory can be the most appropriate
academical method to compare brand value between make-up artist brand
and general cosmetic brands.

For the quantitative research, from 20 years old to 59 years old female
adults who had purchased make-up artist brands and general cosmetic
brands on TV home shopping channel were included in this survey.

Quota sampling was adopted in the areas where the main commercial place
in Seoul and 356 questionnaires were analyzed and those of insincere

respondents were excluded. As to measuring tools adopted for this study,



the importance, evaluation of the asset evaluation attributes of make—up
artist brands and general cosmetic brands and consumer purchasing
behaviors and satisfaction for make—up artist brands were measured by the
5-point Likert Scale, and additionally, the demographic characteristics and
practical conditions were measured. As to data analysis, the factors and
reliability were analyzed to classify the level of asset evaluation attributes
and the independent sample t-test was adopted to examine the difference
between make-up artist brands and general cosmetic brands in terms of
importance and evaluation of asset evaluation attributes. Multiple regression
analysis was conducted to examine the effect of asset evaluation attributes
on consumer purchasing behaviors and satisfaction for make-up artist
brands .

First, as a result of the consumer’s perceptional difference for each brand
equity between make-up artist brands and general cosmetic brands showed
significant differences that, all other factors except for awareness (perceived
quality, images, preferences) in a make-up artist brand consumers highly
evaluate than general cosmetic brands. This result explain that even thought
make—up artist brands have low recognition cause of short history but they
got a success thanks to superiority of the other factors than general
cosmetic brands.

The factors that consumers regarded as most important as to asset
evaluation attributes of make-up artist brands included ’‘image’ and
'perceived quality’ in the order, and then 'preference’, 'recognition’.

The research findings were somewhat same from those of the existing
preliminary study that revealed ‘image’ as the most important factor on

make-up artist brand assets.



Second, as a result of examining the effect of brand equity on purchasing
behavior according to consumers’ evaluation, the make—up artist brands
equity factors have positive influence on purchasing behavior is relatively
high compared to general cosmetic brands. It turns out that 'preference’
have meaningful effect on purchasing behavior(purchasing cost, number and
intention of re-purchase, preached to the people around) while 'recognition’
have negative effect on that.

Third, as a result of examining the effect of brand equity on satisfaction
according to consumers’ evaluation, the make-up artist brands equity
factors except for ‘recognition’ have positive influence on satisfaction. It
turns out that ‘perceived quality’ have the most strong influence and
'preference’, ’‘image’ in the order.

Fourth, all of the factors of buying behavior for make-up artist brands has
significant positive correlation with all of the factors of consumer
satisfaction. The highest correlation is between purchasing number and
functional satisfaction. It explain that as long as make-up artist brand
purchase behavior is high the consumer satisfaction is also high. This result
suggest practical strategic informations to industry that the most strong
factor can lead consumer’'s satisfaction is function, than design, price and
effectiveness.

Lastly, age difference of the make-up artist brand equity evaluation
factors through simple descriptive statistics analysis did not find significant

differences in this outcome.
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