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ABSTRACT

A Study on Brand Loyalty of SPA Clothing Brand

According to Lifestyles of Female University Students

Ji-Su Shin
Dept. of Clothing
Graduate School

Sungshin women’s University

This study aims to classify the lifestyles of female university students,
examine the relationship between purchase behaviors and brand loyalty of
SPA clothing brand according to the lifestyles types, and identify the
difference of the brand loyalty and satisfaction of SPA clothing brand
depending on demographical variables.

As a methodology, survey was conducted through distribution of
questionnaires. As assessment tools, 5 questions regarding the use
experience of SPA brands, 12 questions regarding purchase behaviors of SPA
clothing brand, 7 questions regarding brand loyalty, 19 questions regarding
lifestyles, and 6 demographical variables were used. The subjects were 304
female university students living in Seoul and its environs. As data analysis,

factor analysis, cluster analysis, frequency analysis, t-test, one-way



ANOVA, and Duncan’s multiple range test were conducted using SPSS
program.

The results of the research are described as follows:

First, the satisfaction by female university students after purchasing
SPA clothing brand was classified into three factors including satisfaction in
appearance, satisfaction in quality, and satisfaction in price/brand. Brand
loyalty 1is classified into two factors including continuing loyalty and
convenient loyalty.

Second, the lifestyles of the subjects were classified into six factors
including pursuit of challenges, proactive interpersonal relationship, interest
in sports, self-centeredness, interest in IT, and achievement orientation. In
addition, the female university students were classified into three groups
including active—activity group, passive—activity group, and
achievement—pursuit group.

Third, the characteristics by group according to lifestyles showed
significant differences in clothing expenses, strata, and purchasing sources.
The passive—activity group belongs to the middle class showing low level of
clothing expenses and high rate of purchasing SPA clothing brand on
Internet shopping malls. The achievement-pursuit group showed a high rate
of lower class, middle level of clothing expenses, and high rate of purchasing
SPA clothing brand from outlets. The active—activity group showed a high

rate of upper class, highest level of clothing expenses, and high rate of



purchasing SPA clothing brand from shops directly managed by the brand.

Fourth, the high frequency of SPA clothing brand being purchased
showed Uniqlo, Zara, Forever 21, Gap, H&M, Valley Girl, Topshop, and
Banana Republic in order. Items purchased were T-shirts, jackets/jumpers,
pants, accessories, blouses, skirts, cardigans, one-pieces, and knits in order.
The purchasing sources were shops directly managed by brand, department
stores, Internet shopping malls, outlets, and foreign sources in order.

Fifth, the active-activity group showed higher convenient loyalty than
the other groups in brand loyalty depending on lifestyles. With regard to the
factor "satisfaction after purchase”, the achievement-pursuit group showed
higher satisfaction than the other groups in appearance of clothing, while the
passive—activity group showed lower satisfaction in every factor, in
particular, its price satisfaction was very low.

Sixth, senior students showed higher continuing loyalty than freshmen,
sophomores, and juniors, and clothing majors showed higher
continuing/convenient loyalty, quality, price, and repurchase intention than
non-clothing majors. Subjects with more clothing expenses showed higher
continuing loyalty as well as convenient loyalty than those with less clothing
expenses. Their price satisfaction of SPA clothing brand as well as
repurchase intention was higher.

Seventh, brand loyalty most greatly influenced repurchase intention, and

satisfaction in brand, satisfaction in appearance, and proactive interpersonal



relationship greatly influenced repurchase intention in order. Satisfaction in
price and appearance had significant influence on brand loyalty, the variables
of self-centeredness and achievement orientation had great influence on
satisfaction in appearance, and pursuit of challenges had significant influence
on satisfaction in brand.

Overall, female university students frequently purchase Uniqlo and Zara
out of SPA clothing brand, and those with more clothing expenses showed
higher brand loyalty to SPA brands as well as higher price satisfaction. The
group of active activity in lifestyle showed higher convenient loyalty to SPA
brands, while the achievement-pursuit group showed higher satisfaction in

appearance of SPA clothing brand.
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