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<GE 2> =7hd S E d® (2018'd~2020) (k) winbee)
20184 20194 20204
&
=71 | FE | SHE | I | FEY | SHE | 218 | FES | SHE
19 | %% | 2016 | 37.5% | %% | 2443 | 21.2% | &5 | 3,046 | 24.6%
291 | ¥F | 1035 | 74% | &F | 790 | -23.7% | ¥FF | 615 | -22.1%
39 | w= | 420 | 168% | W= | 431 | 04% | 9 | 549 | 58.7%
49 | aw | 257 [ 3249 | aw | 346 | 344% | W= | 485 | 12.6%
591 | WIEW | 146 | 18.4% | WIEW | 194 | 32.6% | WlEW | 228 | 17.6%
et | B2 11050 | s1age | 108 1132 | 7se | 108 1200 | 619
AAA | 4,934 | 25.7% | AAA | 5,335 | 81% | AAA | 6,122 | 14.8%

¥ A2ZEA 0 BAH RExE QWA 2021.4.26.

7] SO & Az 3 AlER A Ad v 21.5% #HAadY w3k

d 21.6%%E 715 @ olf, 201792 3.6%, 2018 14.7%, 20199
4.9%°) w25 Eol AHHQ GFAE olofgith 20209 AHAAL =
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A2 7158 Advu] -6.8% AARAT ke Fe TH e,

22) FARAANE, 2021.6.22., 2020 &= FEY 7F A2 AA 39, 20219 Ae 71’
www.tradetimes.co.kr
23) CMN, 2021.6.30. “3}&% AR m=2u ok 16 944" | www.cmn.co.kr
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sH 26,400 24,256 25,208 26,072 28,616
A9 97,270 94,597 97,170 98,609 108,150
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<E 4> Z2Y Fo37} FEF A R (k] #wk ehey)
T 2019 2020 2021 2022 2023
o] = 93,258 90,909 91,867 94,106 96,628
= 70,197 75,345 86,942 96,716 108,016
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AlAS @Asty oS ¢ 4 3, Hair Care(17.6%)2 Colour

Cosmetics(16.6%) 7} Az 7 HE oldct AF Fdd¥E=z 2yrd

Skin Care % Facial Care(25.5%)7} Z}A|sk+= Al&o] 71 5 & 4+ Q)

E
b

I, 1 tS £°2E Premium Fragrances(7.1%), Shampoos(6.6%),
Facial Make—Up(6.5%) s°l ¥& °lo}7}a STt

Addn] 1 F7rEo] 7 2 5389 4%, Salon Professional Hair Care
ZHLY 2 74% AA S7Hle= & 7 deH, I a2 AW E Facial
Care(6.8%) Z18]3l Lip Products(6.2%) 52 «=o% Z7F&°] &3t} Skin
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AEHAAE 7NECZ sta vk 2uu HEFC] BARITE FAEE
HEL =A% o= FD&C Act(Food, Drug and Cosmetic Act) £}
FPLA (Fair Packaging and Labeling Act)o]t}. 3t 32+ ZAe A
HoodukAel o1& Aeta gled ol AW FYHS CFR(Code of Federal
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Zlro 7 e Ho] FHAZS HojyA ok AMoa zpA|FCl slo]= S A A

3l 9+=dHl o] Cosmetic Labeling Guide ©|tH5), & 7lo]l=x w|= HE
9 A" el wet AxRGATE " Q98 Aol fisl] A B Aol
st At JS B sPdE o] sk A =& Aleethas) &

el=A ATem UE AR GRS <E 9>F B3l FsAh

44) dskstAdEd 3], (2020), “vlFFEA FYAMEY
45) dskstaEg 3], (2020), ‘v =FIAFAE’
46) u]= FDA €9 o]%], https://www.fda.gov/cosmetics, AN L=} : 2022.3.1
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# 8> 21CFR ¢ FDA #& 3h5 A4 W&

T3 =

Part 1 General Enforcement Regulations

Part 2 General Administrative Rulings and Decisions
Part 20 Public Information

Part 250 Section 250

Requirements for Drugs and Cosmetics —
Hexachlorophene

Part 700 Subpart A

Cosmetics — General Provisions

Part 700 Subpart B

Requirements for Specific Cosmetic Products

Part 701 Subpart A

Cosmetic Labeling — General Provisions

Part 701 Subpart B

Package Form

Part 701 Subpart C

Labeling of Specific Ingredients

Voluntary Registration of Cosmetic Product

Part 710 .

Establishments

Voluntary  Filing of Cosmetic Product
Part 720 Ingredient and Cosmetic Raw  Material

Composition Statements

21 CFR Part 740

Cosmetic Product Warning Statements

Am A dEEAEEI, vimrEEA FAAY (202D

,27,




<¥ 9> Cosmetic Labeling Guide A% =

Laws Regulating Cosmetic Labeling

Legal Definitions of Terms

Principal Display Panel

Prominence and Conspicuousness

Language

Type Size

Identity Labeling

Name and Place of Business

Net Quantity of Contents Declaration

Cosmetic Warning Statements

Cosmetic Ingredient Labeling

— Prominence of Ingredient Declaration

— Identification of Ingredients by Name

— Order of Ingredient Declaration

— Declaration of Color Additives and
Ingredients Present at One Percent or Less

— Declaration of Fragrance and Flavor Ingredients

— Trade Secret Ingredients

— Cosmetics That Are Also Drugs

— Color Additives Added Sometimes for Color Matching

— Incidental Ingredients

— Multiunit or Multicomponent Packages

— Direct Mail Cosmetics

— Off—package Ingredient Labeling Qualifying Conditions

— Additional Requirements

* A2 =2 : https://www.fda.gov/cosmetics/
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(2) 319, I @ Ast 2@S Agate] 39 EE 290E do
71e e
(3) A®, B, 28 Aol A7), A4 Ao], FFolof ®
T A EAL, g, deldg, Ak BB S wAs o
g3te] AaRgs GAEAY F AdE s AS
(4) FeAelA el Pol SoiA A g2 Fojs} MAYFoR
zao] 2ulA 9e fEdts A4
(5) 39 ARE dxste] Ve A AEFS Helets & W
dom auA 2918 FEsh: A
A 192 L6 B SlE Ee ASd ¢ fle As A A, SAAE,
GEEAR] 20, dolA2E, g0 § PR 204 2AE FE
qe se) | e AT
(7) g 9z 75l g UYL Sato] AAZ A x
AA GAL 2TE S LA G Gee e A%
(8) #d A F# FE FA g AXA &S FA, BF 5
¥ obd 2 5% #d U @ gol= Agste A
(9 =7F 718, AR, 871, g VT T T 3
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et 49
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AS AA gRAG I Fae g FAZE o] B 4 = g
e EU 34E383]9 Guidelines on Cosmetic Product

Slom & Ttel=el A AlFati Sl F8 TAAES <& 11>

<% 11> Guidelines on Cosmetic Product Labelling

=3}

&

1

Introduction

2

Quick guide for cosmetic product labelling

— Which products?

— When?

— What?

— Where?

— How?

DO DD DD DN
|
OOl |0 (DO

— Particular cases

w| |

Specific guidance for each labelling requirement

|
—

— Name and address of responsible person, country of

origin

— Nominal content

— Date of minimum durability

— Particular precautions / warnings

— Batch number

— Product function

wWlwlw|wlw(w| w
|
| O |01 || Do

— List of ingredients

4 Related horizontal labelling requirements
4—1 — Aerosols
4—-2 — Flammable products
4—3 — Nominal quantities
4—4 — Packaging and packaging waste
5 List of references
A7 ZE 3 : https://www.cosmeticseurope.eu (2020)
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53] spgEe Faet - e, FHALI S ol wet ¥E VS
AYsty Qe=d), FHYYL3] 7Pl =9 1S w2 Technical document on
cosmetic claims oA & F53 TLAS 2= 6709 7I=& Al7Ist o

o o]t vheat gt

— 3= Fael #s EU &F 71547
Legal compliance (% =)
Truthfulness (AF4])

Evidential support (2%

Honesty (B&4)

Fairness (&74d4)

o Ok W

Informed decision—making (JH.o| dZtst A AA)

dnrz o7 yfo] ARgst

__C[L
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Marketers should not make broad, unqualified  general
environmental benefit claims like ‘green’ or ‘eco—friendly.’

Broad claims are difficult to substantiate, if not impossible.66)
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A shampoo bar named ‘eco shampoo’ is packaged in a cardbeard box with
green rainforest imagery and inner non-recyclable plastic film. The ‘eco’ claim
is based on the product being more compaci and using less plastic packaging
fhan traditional shampoo. However, some of the raw materials come from the
Amazon rainforest and have been shipped via freight to Europe, where the
bar has been manufaciured in a large factory. The final product has then been
shipped to the UK for final packaging. The ciaim ‘eco shampoo’ is misleading
as it creales the overall impression that the product has a positive or no
negative environmental impact, despite the adverse effects of major elements
of the product life cycle.

If the company wants to make a claim about the environment, it may be able
to make a more specific claim about using less packaging. However, it would

need fo avoid giving a misleading impression about the overall environmenial
impact of the product. /

f) Claims must be substantiated

3,122 Most environmental claims are fikely 1o be objective or factual claims that can
be tested against scientific or other evidence. Given the requirement
that claims must be truthful and accurate, businesses should have evidence to
support them.

What this means is:

3.123 Some advertising claims can be purely subjective or hyperbole. In those
cases, consumers may recegnise them as such or treat them as advertising
‘pUIT that they do not take literally. Consumers are unlikely to expect those
claims to be based on particular evidence.

3.124 The claims businesses commonly make about environmental impacts are
likely to be different. They are likely to relate o ascerfainable matters that can
beassessed against the scientific or other evidence.

3.125 Businesses should therefore be able to back up their claims. They should hold
robust, credible, relevant and up io date evidence that supporis them. Where
they compare their products or activities to one or more competitor's, that
evidence should cover all of them.

3.126 When investigating potentially misleading ciaims, the CMA or other enforcers
can seek evidence from businesses to support their claim(s). If enforcement
action ends up before the courts, the courts can require a business to provide

e

<I1¥ 6> 9= CMAY Green Claims Guidance

A5ZE3 © www.gov.uk
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Example 4: A marketer’s package features a seal of approval with the text “Certified
Non-Toxic.” The seal is awarded by a certifier with appropriate expertise in evaluating
ingredient safety and potential toxicity. It applies standards developed by a voluntary
consensus standard body. Although non-industry members comprise a majority of the
certifier's board, an industry veto could override any proposed changes to the standards
This certification likely conveys that the product is certified by an independent
organization. This claim would be deceptive because industry members can veto any
proposed changes to the standards.

Example 5: A marketer’s industry sales brochure for overhead lighting features a scal
with the text “EcoFniendly Building Association™ to show that the marketer is a member
of that organization. Although the lighting manufacturer is, in fact, a member, this
association has not evaluated the environmental attributes of the marketer’s product.
This advertisement would be deceptive because it likely conveys that the EcoFriendly
Building Association evaluated the product through testing or other objective standards
It also is likely to convey that the lighting has far-reaching environmental benefits. The
use of the seal would not be deceptive if the manufacturer accompanies it with clear and
prominent qualifying language: (1) indicating that the seal refers fo the company’s
membership only and that the association did not evaluate the product’s environmental
bath

attributes; and (2) limiting the general benefit

express and implied, to the particular produet attributes for which the marketer has
substantiation. For example. the marketer could state: “Although we are a member of
the EcoFriendly Building Association, it has not evaluated this product. Our lighting is

made from 100 percent recycled metal and uses energy efficient LED technology.™

<19 7> w= FTCY Guides for
the Use of Environmental
Marketing Claims
AR7ZEA - www.fte.gov



4. Checklist for marketers

When making environmental claims on your products or in your advertising. you should check
the following

 Avaid Using terms like 'safe’ and ‘friendly’ and unqualified pictures or graphics. At best
they are unhelpful and encourage skepticism; at worst they are misleading.

" Spell out exactly what is beneficial about a product in plain language that consumers.
can understand.

+ Link the environmental benefit to a specific part of the product or its preduction
process, such as extraction, fransportation, manufacture, use, packaging or dispesal.

 Make sure any claims you make about your product can be substantiated. Think about
how you would answer a query tegarding the environmental benefits you are daiming
abaut your praduct. For example, what scientific authority could you use ta justfy the
basis of your dlaim?
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ABSTRACT

A Study on Environmental Claim Regulation of
Cosmetic Labeling and Advertising in Korea and Major

Developed Countries.

Jimin Kim

Cosmetics Major

Department of Convergence Beauty
Graduate School of Convergence Beauty
Sungshin Women’ s University

The global cosmetics industry is developing into a future industry
through various convergence with other businesses and technologies
even in the COVID—19 situation. In particular, the future value due to
the development and development of various innovative products is
also expected due to the diversification of cosmetics sales channels
following digital conversion and clean beauty, one of the wvalue
consumption trends of cosmetics. The size of the domestic cosmetics
market is also showing steady growth. Although the growth of
cosmetics was expected to slow down due to worsening demand due
to the global pandemic, the domestic cosmetics industry grew to the
third—largest cosmetics exporter, led by the so—called K—beauty—led

global cosmetics trend, and recorded the largest annual export
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performance of $7.5 billion. The innovation and value of cosmetics
clean beauty also play a role in this transformation and development.
Although clean beauty has already been popular in major cosmetics
advanced countries such as the U.S. and Europe, clean beauty such
as eco—friendly, naturalistic, vegetable, and upcycling is emerging as
a new trend in Korea as more and more consumers are thinking
about protecting the environment. However, in the process of
incorporating these new values into products, products advocating
various environmental values are pouring into the market, and as the
messages of these products are communicated to customers centering

on highly diffusible digital channels, issues are also increasing.

This study examined the current unfair environmental labeling and
advertising regulations in Korea for proper environmental labeling and
advertising activities in the cosmetics industry, and compared the
environmental labeling and advertising regulations that cosmetics can
be applied to major advanced Google themes. In the process of
developing and advertising cosmetics, the concept of regulations to be
considered for the prevention of greenwashing, which 1is still
unfamiliar and difficult in the domestic cosmetics industry, and

regulatory factors were compared with developed countries.

The results of the study are summarized in three ways:

First, the cosmetics industry should join the eradication of increasing

- 102 -



cosmetic greenwashing. Looking at the cases of the Fair Trade
Commission's  disposition of domestic environmental labeling
advertisements, there have been no cases of imposing fines on unfair
environmental labeling advertisements in the cosmetics industry.
However, as can be seen in the recent case of customer
misconceptions about I'm paper bottle advertisements, cosmetics are
an attribute of trend—in clean beauty, and they are increasingly
advertising content or container sustainability, which will increase the
possibility of misinformation to consumers. As can be seen in Yang
Seo—yoon's previous study on the regulation of cosmetics, if
cosmetics are currently subject to administrative disposition for
violating advertisements, it 1is expected that the number of
advertisements for companies and products will increase
exponentially. Therefore, all cosmetics industries should advertise the
environmental value of products based on legal standards so that
consumers can judge the correct value, thereby establishing a clean
beauty area for mutually reliable cosmetics and growing the

eco—friendly market for cosmetics.

Second, specialized environmental indicating advertisement guidelines
are needed for environmental factors transmitted by the cosmetics
industry. The cosmetics industry is a field where various technologies
are combined with the development of technology through
convergence with various industries. In addition, as the global

eco—friendly and sustainable trends affect the cosmetics industry as a
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whole, various eco—friendly technologies such as green chemistry
technology and packaging technology are being applied to cosmetics in
the raw material area. However, domestic regulations and guides
related to unfair environmental labeling advertisements are not
subdivided by industry, and are guides for common industries, so
detailed guidance on environmental factors specialized in the industry
1s insufficient. From the perspective of cosmetics developers, when
producing environmental advertisements for new clean beauty
cosmetics, regulations should be incorporated based on guides that
are not specific to the environmental display advertisements of
cosmetics. For example, the Cosmetics Act presents the types of
empirical data necessary for specific display and advertisement
contents through public notice or guidelines, but the Ministry of
Environment does not guide the types of empirical data for display
and advertisements to be submitted. However, it should be objective
and scientific evidence, but in this case, there are difficulties and
ambiguity in voluntarily proving it because the responsibility for proof
lies with the person who marked and advertised it. It will be of great
help to the cosmetics industry if an advertising guide for each type is
derived for the environmental marking and advertising of cosmetics
that will increase exponentially according to the new clean beauty

technology.

Third, the cosmetics industry needs to pay attention to the regulation

of global environmental labeling advertisements.
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K—beauty is the world's third largest export after the United States
and France, and the export countries are also diversifying to China,
the United States, Japan, ASEAN, and Europe. Like Korea's unfair
environmental labeling and advertising regulations, foreign countries
have regulations on environmental labeling and advertising, and
Korean cosmetics exported abroad are subject to environmental
labeling and advertising regulations from each foreign country.
Although Korea's environmental labeling and advertising regulations
are similar to overseas environmental labeling and advertising
regulations. As each country has stricter regulations, there are cases
where the innovation of clean beauty innovative products is not
demanded when exporting. Cosmetic companies have developed the
ability to review global labeling advertisements based on
pharmaceuticals, functionality, and consumer misconceptions, but the
review of such global environmental labeling advertisements is a new
field and lacks review capabilities. It is necessary to develop a
checklist through research on environmental indications and review
legitimate environmental indications, discover the advantages of
Shenzhen's environmental indications guide, and participate in domestic
guide improvement and development so that future clean beauty

innovations can meet global customers efficiently.

In order for Korean cosmetics to grow in trust in the clean beauty

market, which is the direction of development of major cosmetics in

advanced countries, Korea's environmental indicating and advertising

- 105 -



guidelines and regulations should be subdivided according to the

direction of cosmetics development.
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