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A2 g oA w7

A1Ad AEH ARUE wd Ay AT
1 A%A AFUEY 4 9

(1) d&4 AFrUEe A9

AwUE e= &ole #Hol?d cummunisZ=F-H 2 =l (Fernback &
Thompson, 1995), o|RAL A= v cum¥} 9 F2+= 279 munusd
A ow AwHE S VS TidEel AE oFge vke® 9 dh= A
@ Es TiQlEe] oA ew A e HHoem B F Sy
(Rothaermela & Sugiyamab, 2001).

Tonnies(1877):= &5 A}F8] (gemeinschaft) ¢t ©] &) A} 3] (geselschaft) & & o
o)k AxHE, XA (ocality)ol €13 AFHE, A 98 AxHE=
obal mAEE AFGALE Ol = A gAdE VIvre R ShA Al dAlS ¥ et
Aol ARUHZE T3 AS A3 ATHA R, 2002 A Q1-E).

Durkheim(1893)2 7| A4 dAdiet fl4 dAdigls odd-& AAsdA 3
7 F4AE &} FjAbdALE o] vl E Tl Ay
T3 VAA e F
SR TH A, 1999 A 2]

Hillery(1955)= #A

1

SRR ERAR R

iy

offl
o
=
>,
>
(ld
ol
&
BN
N
2
o
offl
o
f
g
_0|L
ki
30
4=
ki

®

L
BEAE, e A Tt 84E0] FEALE ARRHA ee s

Karp, et al.(1977)%= AFYEE AYst= 424 X&HAQ A3 A
‘IT

214 (sustained social interaction), 713 e} 7}A] (shared attributes and



values), 3FAH x4 ¥ 7H(delineated geographical space)s St}
Poplin(1979)2 AwUHHE “AJA oz A e 400 e @9”= A9
stAA 53 A A E Eo]WiA sAEAX AFUEHE oJEFom AR
S 2 Q1zke] arystel o3k QIzbRAY ©AE SRdtE s Ak st
Il Atk
Nisbet(1962)& AHFYEZ A
o AEFY] A E olFE AAMAR #HA m= FATolgla A3, Minar
& Greer(1969)+ “F&2AAES 7Hx &
7 AL AAAA QAP e olw st 2FA] ra A AR A 5k

.

—|~
)

Muniz & O'Guinn(2001)& %7 A3 stase AFE 23 A2 AHY
Ele] 7ldo] Ul A (modemity)ol 28] 335 Q0SS AAFTL ARYUEES F#

Aok AN eR Fad o4, et dE, =94 o %-de AT

McMillian et al.(1986)2 4lelste] <o A 3 d=o] Aol e =

7 o) Z Eole i AyFe AR ARUE 92(a sense of

community)°] k= 7d-a AAEAIL, o= AwHE 3ol AxHE] o
o=

s 2 wAe 44 5 257024 &% dmembership 1 ATUE o

g =7l A5, dFH (influence @ YU Eo] AMRAAA FR3aL =7
744, &5-9 B3 EE

= ZEZF(integration, or fulfillment of needs: 248 %
2 Aolgtal =7+ W), AA4 i3 (emotional
connection : 3| YEo] AE ALH o] vt 7= AR R FAATL )
ATH
A7l A &3S sl AFUH e =7+=

7 7 (houndaries), B4 2 <¢HA 7H(emotional safety), 2<7F 2 2 Al 22 (g

rir
[N
A
o
o
f
o
lo
i)
&

sense of belonging and identification), 7l1¢1% FA(personal investment), &

o] HAAA(a common symbol system)Zhis EAS zhar Qv &~&7to| g
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oo BAA fUle FHE AL A5E 2w pAde] ALl F
A8 wel B4% Fuwth ARUE AURAse 4 ARUY oy

(PCS : physical sense of community)el]l t3l d7+Z %8 F/d #AS 5
Aoz FAAE AFYEZE 7HA = A4S A9 Yt (McMillan, et al,
1986). ol# gt daAFo 7|23t AFH AFYEL A <HZl1-1>3 2

o] foFs] B 4 9% Aotk

o

<E 1-1> ABA ARV B3 39

AT a4 = g °l
Tonnies 1877 | &% A} 3 (gemeinschaft), ©] 9 A}3 (geselschaft)
Durkheim 1893 | 717418 dAdst #7154 dd
443 A9q g9 geA FE FoE /AT A3E deAdes e
Hillery 1955
AT
Hed BAE FH7 95t AEHY A E olF FAHd #A £
Nisbet 1962 _
Eike's
Minar & Greer | 1969 | 5&A4S 711 &5
Karp, et al. 1977 | AEHQ AHEH dad, FHE 799 7R, 389 199 F3k
Poplin 1979 | AGHoz A A& =HdAM Y G
McMillan, et al. | 1986 | W¥AH, 939, &5 BHA=, B4 A TH/
uh 5 7} 1988 | 71 s H T A AEA AAHF 2FYHoln] s TBAS FH A A
Muniz & O'Guinn| 2001 THE o2, ot AE, =894 oF T

25 0 w000 FAske] A A,

(2) ABH ARVIEY 7Y
AFIE WE FFE Savig Mg sl AAsta Qv e
A oma AFUES A9d ARUE, Fwd AFUE, 293 v Es

2]
AwYE so2 Aed & vk



Moor & Myerhoff(1975)e] <]at¥d 1971 w1 =21+
A Je] A A ZA we Al 7R dEE AFHEE 5753
t AA R o] xgtde] 7] H =(kibbutzim)4 EAFE (moshavim) 2} 22 A &=
3 95y AFYUHER thSozE= ofze] 7Y x7Hchagga), 22 (huichol)
I ol AL rAEE e AAR R &2 dEAQd ARYEHE,
nprlmro 2 1968 @A~ SHAES woodstockdW@E, 33 FE(hippie
commune) s ¥ Z-2 Ag Aol Hetd. FF4¢l ARHHER E73%
t}. Kanter (1972)°l of &g AFUE, A3Fe AwY

Bl
9 #

B, Aopade) o) Fe ¢ AFUHR ERegoy o€y Anse
Zo

w3t AEA AFYEE Hillery(1955)00 o84 AA = A= AR E <]

Poplin(1979)& =94 ARUEE offl 54 Favt A A APE
e Bagvd Sahs AFES BA9 Aquality)] Wekel AFEHE A
%

A dhEe]l AAS A% FH(identification) s F3t9 e A&



afoolde] s @ Fme A&l oF Aew uwEA18YL ARUY
AT A ARUE, 22 ARUE, Zelxe £A%7F 2 FA49 0. 2
deta gol A9l uitE AHE Adss AA
Mgt sl o9 2ol ARUEE Aol Nejden A4w o
FeA nre Bi Aeld, £u4 3549 470 Zadonz 73
FulRAzt Hesara 2 5 o
AEA AR dF £

o

<E 1-2> A4 AFdE e 79

Ay A= T i
il s | 1A B ARUE/AER G Qagensel ARIE /
e w8 Aeld 7RI
Moor | | SEA AFUE/FAE Qo AmE ohy AR/
& Myerhoff 9 A, J3AH, A4%8EH AFUE
Kanter 1972 | FxZ olfdl o3 ARFUE/ A3 F AFUE/ AelddS s AFUE
Poplin 1979 T3 A=A AFYE/ =895 ARFYE
k3 7r 1988 AGHME/EE) AE AFYE/ F5RAUA AFUE

AEA ARUL S 42 R9S FHoE g AT AgshelA 977} o

Ttz fESoste] A - o]y

4943 ZE ozt a9 bR Fol dugel Fa FAGW aHnz

AEA ARUE 43 FAHAAL AAAA FFolghe drnrhs A%
]_

deoz AAHA7] witol(Kanter, 1972), &4 2 #4, 5
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ZEA g AGAAE 278 AfA Tl dEbd A5 ARUES Aee

1S <HE 1-3>3} o] A 4 2t}

<E 1-3> d54 AfUE deasl

AgA | dAm A4 ow o d
Bq/ A5 TE A8 A AR/ A/ 4% 2 2ad o4/ 24 9 v
Ross 1955 | ®7/ d9aEe UM/ 24 B M/ 235/
Ase] B/ A9 9 Aa/94 2 %3
A
brams |y ors | gume] aseles Ba Aste] A/ Austel 4717 Ase Ay dn
& Maculloch
Kanter | 1972 | 749 #u/ Awe] 252/ 4408 9
Nisbet | 1962 | QAR AW/ pRA 2ol TuR B/ A £h= Ake] AEA
WEd | 1988 | TER 5949 o4/ TEANLG/ DY 2 A9/ TEA
FAE | 199 | A%A GAGIAE §0, §78 Sa) A4 f

AR L AEE000)9] =RelA $Aske ATFAst AR,
A 2A 7 AvdE a4 A3JAA
1. 7} ASdEd dF 49 94 9

(1) 7Hd AFHE 9 4

7H4 AFYUE(On-line, Virtual community)= 7H3A3E el EAw AE4
ARUE S EAol A3s o] dFd AfHHAAY A4 Afe =
© EUl 5o AR vEY A fste] WA gvh. dEAoE A
= Al F9E FAom FAHol o, A et ujs=d ofn 2
AbgEe] gtou AN 7|l BAst w} Ao AFUE S A dAxpA e
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a2 AAEE ARYUY ds b A 28eel7] diEol(Amstrong & Hagel
M, 1996), At&E2 gatdgelyy AR5 o= A8, AA 2, g4 &
T WA 9eke] vheks AwuEel ofskal 9l

Hzx9 7P AFYE(virtual community)E FA19 7]1ed A ol 23}
HEvHe] g7 Aoy 2ol BEES FHCRE § AFUEATH
Rheingold(1993)% 22] A A "The Virtual Community(1993)’ A 7}4F# H4

& “UPSE oA AtgEe] AHH R BRI A A4S YFoR
G = A BAGAA v AR AATR Aefstal HarE oA

A7 A o] A(Computer Mediated Communication : CMC)Z th&}s}w 352
AAFAE B3 s AFUEHE FdA8 Yok AYolgtar 3T

Fernback & Thompson(1995)2 “#A & FAE 7FA 3 Az AA Y
T o| A WHEE = A E(repeated contacts)S BEE O E TPAFE 7ROl A W

i

o] 2 A3 A #A (social relationship)” &= H.¢kc}

Hagel M & Amstrong(1997)& ‘Net Gain' oA 7 AFUE S “Alde] 9

ojvt mAE mgEA ARUAel A Aulxe] Fito] EAstE AFHE i

Mz 3F] T2 F7Hcomputer—mediated space)” 2.2 K 9%t}
Williams(2000)= “CMC(Computer Mediated Communication)E A9 38}=

AFH WA s Esto] =Sl AMgEo] AEAEsteE AWTe R, olA#

(200002 “&& WAANE 7HAAL AE ARG S AMEES] AR Al WES

A7 Benjamin(1998)2 “AA A A e 7HAA BF aad ek, SaE Tt

Cowan, et al.(1998)2 AFYEE “HAA - 34 - ¥4 - A8 - JdojE H
HA S g 713 E AFsta, FUEF AFUACAY] e FgE 28 = 3
= oldAel vb AH e Har’glal Farrior, et al.(2000)F “FH e} oot

& sotal, TF BAAE ek, A28 4 AL, Eae ek, A

_14_



& A3k, Az g §98 AWEH, dAE 717 A5t AlEE] =
ol #747o= Zyi Aeolsut
gk A AFUE LY BAER ofve, X dd AR BHAHNA V|HE
& e AR W FEA, 2w FAEAE FojR gakabgel o
EYAE AE37] H3ted AFYEE FAs7IE )k Ticoll, et al.(1998)2
ol g AWUEE ‘e-business AFHE(EBC)# W3l ‘Pt A&
Algen s FRA, fEQA, FARATA, 2¥lAEC] AU L el
AAA dAE Agshs YESR R FelsAn 99 pol frre 4
7 AR gt o= A1Ed Aogs 9 FTRE F48% 242 w9}
skt k. dael ol sk s ARUEel gE Ao <El-4>9h 2ol
4249 5 vk
<FE 1-4> 7 ARUES A9
AT A= 3 ©l
Aolm|zso] 2ol A 17bE AR B dstel FRE| we Atgol
Rheingold 1993 A% A FFE M T F123] 2 A INEL EES $g
] ol Aol A Edete AFEE AEA
Hagel I1 | | 1980l A3 44T Auzs ARAClAE BHE BFe AATD
& Amstrong 7 (computer-mediated space)
L. AA AAE 7 AA 2R FHdE T, FaE MR FaE Ao,
Benjamin 1998 259 79, Ta9 27
Williams 2000 2ol o o) of dEFEe B3] foiRE AAREY FHw
Cowan, A4 4, g, A, dHolE 2 gdS $ VI E AFst i
et al. 1998 AFUA AL e JHE o= 5t o]dZQ e HHe B1
ol et al | los | BETH AL vgem se EA ARdA AN ATA, sl
ool er e eulst o el AAH WAE S MEAS
Farrio HHE e ololtlolE FH3lAL, T BAAE FHEH, A2E 44 3 =
amj” 2000 | &% TaE, A9e adn, AF 2L L9 Adae, BAE 7197 98
o o ArEel Wolx 87

AE 1 AEH(200008] =EolA

ol
ol
ol
)
re
-
X
N
N
2
ol
=
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(2) 7V AFHE S FARSE &0

w3 UM ARUES fAEE o2 dAxE AFUE (electronic
community), <2¢  AHFYE(on-line community), A3  AFYE
(symbolically constituted community), 3% 74 El(imagined community) &
o] St}

7 AR Y E (virtual community)s 919} 2o] thkdt fojz ALEH AN
oW A E Fall & Aol oa mel AbgEolY FE Rl Av I
AFHE = 2 ARUE 9 o] A3 Aloks wEw dA 9 ol AAE 7}
A AgEe Ado|t, F FEY FHAv) old T ol E niygoz I}
AR ol viAH
2

A A (physical) &7+

O

aHEE Py ARYEE A4 AE WA s
@ R FRAE BAE 5)% WAz o
(lace) BRE 44 W& ARUEE F5Ed PIARINE 294 /)
guvks oo o o bage oF BRI F8F 8ol

»

o ST
= X

o

[‘

<E 15> M ARUE Y fALgo]

& o] 7 A
7 ARUE Reid, 1991; Rheingold, 1993, 1998; Baym, 1995;
(virtual community) Amstrong and Hagel I, 1996; % &74.1996
<& AFYE Jomes, 1995; Farrior, et al., 1999;
(on-line community) Rothaermel & Sugiyamab, 2001

A2 AFUE
(electronic community)
A AFVE
(symbolically constituted community)
A ARUE
(imagined Community)
A5 AEA2002), 28 AwUE Sl B A v A

BAA Ad FAe FHoE, ML QA FFER A} SFAER,

Rice & Love, 1987; Champy, et al., 1996, ==, 1997

Cohen, 1987

Anderson, 1983

rir
of
oft
=2
riy
ot
re
-
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Q) 7 AwUE Y w9

P AvUEE dsd ARUE S 2ol AgF, dEd AvYEHE &

4 & oglor, Rgor wzmyrsy Ay
(200002 AEUle] =i EA HA AFYUE L5 AFYE HEHZ, 9

=4 AFUEY F 7HA FHE dAsca 43890
4 1

Kim(2000)2 AwUEE A

YE & Az EFsa e, ot Ao A9Y AFUE o A sHA =
o4 Awuyel E3to] 7lssirtal dekdh

A4L20000 FA AFYE, A9 AwUE, videl A" AFUE,
B-to-C AwYH, v=2Y2s AFUHZ E73HA 7]Ee] 7 ARUEHE
B-to-C A UYE 2, B-to-B A7HEE A=y AFUE R & 733t

Bolhuis & Colon(1995)% 7HdARUEE ¥ F4, MUDs(Muti-User
Dimensions), 7Hd g, 7Hd BA] 522 133

7HE AwdEel #d AgtelA AFAd JEE& 3 Amstrong & Hagel
MI(1996)2> ATUHE 7} HHA1A F= Fojal & g A ARYE, &
T ARYE, 3 AFYE, #AATHE Y W 7R E e

0 oEdl 9sk| W kA BEA F Shue BER oW 2 A

todl 7HA ArdE = et 2

AA, AW AFYE (communities of transaction)™ HAEZAQ AHFY
obU AL, AFUE FoAAE 3He] oitugte]l FHya I A3 A
o] g2 Yol AT ARE B 5AT ANE d=d AR
gl AlFoly Aulze] wujet g RoldtA el FaL, Aol #
E A A ol ddeE] FH, gybdl Ax 9 HEo AeE 7Y

ofew AEECl AHE F Jvh AW AFUEHE 243z 7]do] WEEA
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ojy
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<E 1-6> 714 AFUEY] 73

AFA | A= & i
. Ay ARVE/ FAL AR/ QTFEA 25 ARYE/
fm B0 g2 2g pum

AMSIONE o061 Aw ARUE) B8 A ARUE/ B4 ARIE/ DA AR
& Hagel I

Bolhuis el gazmel JRUE/ MUDs 7 FUE/ s 75/

1995
& Colon THEEA AR

ol A & 2000 | FARUE MEHAZ/ g=F AFUEH

24 ARVE/ A ARIE/ wde] A28 AFUE/ BtoC AFIE/
EESEPREE RS

=

o

&l 2000

25 1 A5 #(2000), 77 HE ERE A el A% A Ak,

w3 A 2002 7 AFUEE D wEl auR T4 AFYE
ot 71 A AwHEE FEAY. 2= 449 ARYEE 543 75
el AlESEE, 2uAk T4 AddEE A 7154 El (geographic
communities), {17 A AR E (demographic community), TAE 7
HFY ¥ (topical communities)Z TE3H, 7Y T4 AFYEE FHAAE
AR Y E (vertical industry communities), 7]l&® AR Y ¥ (functional
communities), X 9¥ #FHYE (geographic communities), AFE 7 H Y E

(business category communities)® -3} %1 t}.
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<E 17> FAL G b AR 2

=
s

N
HN
A

A A EAFUE (geographic communities)
A EATHAFE (demographic communities)

- FAAAFJE (topical communities)

- BHAATVE (community of interest)

A1 A - BAFA T E (community of fantasy)
e - BAFHFYE (community of relationship)

el - A FAFYE (community of transaction)

4

27 5 ¥ (portal communities)
AL AR El (pure play communities)

- 917 A} 3 8 A H B (social-demographic communities)
A LAFVE (support communities)

- BAAFYE (broad subject interest communities)

744
EESS PN

=g

- B4 7] H Y E (niche interest communities)
- AAY AFYE (commerce communities)

~

- A AR A FYE (vertical industry communities)
]

71 B (functional communities)

o 12
N

oy N,
Y

1
}

=]

=

¥ F1HYE (geographic communities)

i ARV E (business category communities)

2 12 off ¥

>

AE D FEE002), ekl ARUE 5ol Bn Yo AL | B AT

A AN FHe FHOE ALUNL Ut A WAL A9
2. 71 AAwdE A3 a4

o] Au 82 AEA AwHEAA A4 B FH
alo] AAE I Ad=d HEY 7MY AW

o] gl ubar 31 thH(Benjamin, 1993).
Benjamin(1998)2 7Hd AwUE Y T4 dzteolH, AFUYE Y X&H4 #
A f8A ez AAE 9 Hxete] #EA, AASE B3 Aof
1A Bl vkt 5o o]dk AbE A ofs: e Fojol ok WeRd A o]

oJFol Aok Frta stlrh EF Y ARUE B g, 494

e

_20_



FRET BAT T AARAT AT FEA, A AFUANAEG BB

)
FAH &0 SFA, ol HUYA, Aol Fholl e ARl e 2o Tk o]

TZ 5, Baym(1995)E 3 e v, 947, &, 3% 43 5
S, Bolhuis(1995)& o 9], 33k Azole), ALY AFYE A2t o

A, AZPEE, FEEEe] A, AAH] Sdel Wi wiy, #@4% s

1y

McWilliam(2000)2 35 #A Ao tisle] Favks = = ¥ /%, &

Cohill & Kavanaugh(1997)& = 94 7}A4AH Y E]l(community network)$)
Blacksburg wF&-9¢] AHUE WEZ B3 dAFolA 7<% A7} ofd <l
Zho| gk W, AAS A3 A2 Wi, 2o o3 AgurtE 1802 Ko

Fe f94, A4, $49 A5, ARUEY A9, FaEE 4 48 39
4

oAl ook wWe e, A2 2 I 2A(og-in), AFYE A4
71 o] obd ARUE AA HF o A A &S AT
Kim(2000)2 71 ARUEHS d+4 F4e fste] 54, Hd, 9y 2=
99 o3k 4y, dA8, oME, EwA o4 &Y I1E %4 F9 ofF 7}
A 291E AABEAT 3, e AFUEE S84 AFHE S 2Hol
T, B4, ARUE HARl - 7l 8 AHE ndg drgstelof stk &4, A

THE 7FA9Ee] A A 94l dzg Fx2E FSskeof gk Al

A, W Z2Rde ALHoz uelEste] TAYL FuFoRA AT



A AU, WA, AATFEE A shelok ok A, @ Wsle) 44
N ARVE gstan o e ARUE @Al 964, 79
o4, gAW /1A% Agstelor s At FlAEelAE ARUE AWL
AgomA N FHASH #Y wFe sk Aol Fastth oAl
A, B BEAES goldha, it AUAES Ads, Folsta, AR

S 9B s AU B shelok Fe on gt

2ok AAAA Ak o} EA, BT ARUE S4o] BA Aol
WuEe] o3 9aFe 75 % £odo] Aasn, o]F B el %
HEoh GogsElel thE ARUE kel 3L FA ok .

et El, AFHE vES A = A
AqruACld S, o=d AFUE A= SA0A B o)), diildss &

g 2R Hoten, £ A ARYEH 25 EF 58I AnYA A
°] FR3ThaL Hel.

Ticoll, et al.(1998)3= Hl=U 2~ AFYEAAE udd 13 Ad 2 &%
o] a3t stk v=Y A ARYE A= A= B B Ea
old#el7] wWiiel e e, 2 £F H Wde %
e BAs] AdAe Bde] el Aasta, AFSHe dAe] A

of %E g4 fuAE FAL AAstel £dsiclo s, A7) 9S

fl

=
i
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<E 1-8> 7MAFYE S ATl

a7 | 9 43 8 4
A4 2% BEse] BAY/ Aol WEY S

A -
Benjamin | 1908 | 7A€o waele] Fel/ )/ WA B AR iE/ A% A
AR ool g ol

s/ A dAd/ K 4/ Ay 49 AR/ A/

Cohil 1 19T e 210 w0 W)/ A Login/ 71 20| ofd Azole] 1%

deol/ FA Folel/ FAAS ARHE AA k] A/ A7EA/

Bolhwts | 5 Sogae g/ guA 2wl aa wey wug

n AFYE UEYY 4Fa AR/ FEAN/ Q7] FERE/ AR Al
) x47 AL i;Eﬂ rﬂx_j':
| oy |t AEA RS 9F ek 8 ARy o
n FEA AFeL HA A, B/ W 22d/ ws ARz/ 5715/
W g BE FY ondel B
4 24/ AmeTR/ AHEY SEH Fol/ wEgst WY =y
Km0 2y 245 wiE Aele 45 oS A1g AR AsgrEey
4 FE BYA AWES FEAA Fol/ nSpz YA v
Farrior, et al. | 2000 - -
ARUE 243 AHE Aolel 43 0|9 A% FAH AxehrEA
Baym 1995 | ¥ o9 g/ A #A/ 45 74
LA G5/ BES AF Gz ouFol/pAs) U5t 37/ 2/
McWilliam | 2000 | & 749 9 254 Fooqd 33 oqF/ g4 Mg/
ARUE O Adze] AL GHT AR}

Ticoll, et al. | 1998 | =4/ 74 AR/ 74 &8

B, FUE del B/ gesd Sae 2999
HEE 0 s aame oae Ad Aes BQe e d9w 93 A/ AUAQ £aF
Qe T As AR/ AAAS el ARUY 5
Hagel 1 | o0 | S5 244/ 520 o8 2u=sl Ahas/
& Amstrong RAA D BFA RIS AUA N

AR D RSE00009] EENA Fgstel ATAL A,

Sl

3. 71 AwHH e EA4AAA
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Z719) v AR, Wb FAG e mFY HZol= AtelW Wl=u s AR

(cyber business community)?] F84o] ZFx% 3 gt}

<L™Y1-2> 7 AwdE Ed A

Eee] 24 Edge) d% Effge] nat
(Genrat ing traffic) (Concentrating traffic) (Locking in traffic)
AFE ] EA] — | 33 BAIE slsto]
3|e] HAE festa

gk 212S ERAA Al g
AFUE 9)2S 1%
SRR AnENES 9

25 1 HAeEk 91(2000), [HAE AxEADA eI 77U ZFAE 7, A AT 4

o

vl=oll Al o2k ARUE Y &g, ¥ YA RE FH dEgs A=
AL Hagel M & Amstrong(1997)2] A A 'Net.gain-expanding markets
through virtual communities’o A Z#& 3t 7% Q= 714 AFYUE S dA
3l7] ¢3le] ‘A 3Hcommercial-oriented)’ & FAstAA R EH &AL & 4 glvk
Alzrol s Wk 7 e Al A e S Alwsts A A
ZIFEEfe] 7SAE 7 Sold Aolth =8 AYAQd AR Y B4 e 3
AEdA 7HA e Aue AdE ATTFomA AAA Fo& F53ta
AEZFTH fojA= 9 g &
2A THEALE Y Rste HS FAEA H9 LS ol#E Jlo VHAE

B0l Aolul, 13 wAH T FFG AN ABehE APAE FIAE
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AfvEel 43408 Priste 20 FUAAE g8 2 ] £9

el olde s o =, A, B8 et ¥FE Sal AFolu A
2ot ddd ARE e g v 9dez2A 8] Jhesith A, v

F gk oAA, 1%

A3 A % AR 49 24 W

1. wj A Add o] &

mf A A el o] ZE(media selection theory)li= wiA FRE o] E(media
richness theory), AF3 4 247+ o] #(social presence theory), At3]4 A3 2}
4 ©o]&(social interaction theory), AFg4 AHM Z=2ZMA o] E(social
interaction processing theory) §°| St} ol wWA FLE o] &3} A3 A

AAG olES HE AE AuT AEA ARUEL GARE B o]
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WA FLw o]EE CMC7F UlW A% WAl wiske] clojrt ok ol
ok o]y wWie] ojAbaEe] FRAe] WlEd wAZ 1A gy
Daft & Lengel(1986)9] ©13t9 Au Fame soul oxjas Adel 4+ )
217, 2ojo] Aol FowE HrtEsE adlo] @rh a#nE WA FEQ
= wAE JeEgE <a2g-2>ex UeyE nigh ge], uuAE

(face—to—face), A3}, WX T W& 52 JMARA], HAAEA, A FA

a
o

9 AR wA FLEv Ao

<Z1¥ 1-3> Daft & Lengelol €3 oA F2% 7

al al
}g_
B2l E‘li A3 U3
g AR e
x| 3
2| 4 Asz Y3
o
o
I EER I EIRE P
7 %
= 2 Ay e
% 2z 2 34
S
vy A% £EE2 BE FHEA
A A
. 2T g e AN Aad Bad .-
we > o

Z+F : Daft, R. L. and R. H. Lengel(1986),
"Organizational Information Requirement, Media Richness, and Structural Design,*

Management Science, 32(5), 554-571.
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ole] wiale] ojulY Fe] CMC7F 2388 wiAl F857 @A vk 74
of A7|H o rtaF AollA FHAAL AR B H Q1A FAF
aE g Uk

Markus(1994)o] 23t A A1 WA ALE FejolA= wA] F8& o]F
< dHAo] glon, A Ai olude FRIAE HILIAE e )
Aeta F33a El-Shinnawy & Markus(1992)2] Aol x 24w do] A
Heol wgk Al ofughe AAAA Tk FolA olWdHEY FLE TAV ¢
Tl AAHAA R, AF A At ojrdoe] B AI v AES AT
HA mA Fek o]E& AAT & glvhal saiTh
Zuboff(1988) Aol FH-golels Yrje F3 8oz A4 ws
e Al Bk AREAS ol tial Akl olWdy AFHE T 3 Y
59 CMC7} &5-sktkar shglth

Lee(1994)= AA, A&, Adw78, A3 754, dHd, 59 89& 7HA

oA dee AEd 2% oude B3 gsdgozse ik

o

(2) 312 AAztol 2

AFE| A A A7 o] E(social presence theory)= AFUYAClA Al AA=Z o
et AG FAMSG ARE ou|ste, CMCx w7 Q125 o] g HEH
ofe] wrd=® <Qldto] 1 FHAo] FEHA I vk AxmuACld A HAR
0] AwuAelAd duagel A FoldttE =4e A4 dAades A
olgtal, Wi = Huzgow A= v viAl vste] shgtar, v Aol

W, Al2A S Fe e weleld FUE ASE £ o] W Euvha s

=
Burke & Chidambaram(1999)el 2]3}¥ ® Al =x|ol st Z7}4Ql &wo] 3l
E oludel e ALs A Aajgro] wHA QAo XX qE HE R Tjo] A A
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(3) At3 4 FEAgol&

A3l A A F g o] E(social interaction theory)S CMC7F tWHHZ w2 o
H)glo] FlEoj A & Wolal vk AME A HE AR o] ES AMHE ALl
o] tistoll A MEL AwuACIA WAZE AFEEtE AAHER Slolw AR
istoll FAdd ¢ A T 7 de= AEE AYeS=d CMCZF FHado
7heshal, gk Agl ek AlZke] Alefol A Hlojiu} w2 Abghel Al 7hA = AL
A EAgo] stk Aol A wiAl Y A e Wolal vk o] # gk ALS

a

o] 28 Carlson & Davis(1998)¢] ¢]&te] AA 2 AFZ 2FgF 9] o]

—_

ISR

B, AHEA AR ZEAN olE, A3 TX ol TY A AR FEEHAU
.

7h A BE AR o] &

A 5 AEF2] o] E(symbolic interactionism theory) AF# Ao 2 w4
S

glo] FoTo| 93Tt o] F o)X= Zo| o} Trevino, et al.(1990)e] <]
stdA, oAl dee] gk 9= A A e 81EH, A, AR 9,
A 2o YAtAE Adlde] HETMed 2 A2 59 FEA Aok T ¢

Fo29sel oste] AV B vggd 29059 dFE ayIHA FaL

1

O

o

L ARE A AW 22 AN o] E
ArE A AR Z2 A4 o] E(social information processing theory)oll 2] &}H

At s A8 Fads ue AEHoR IAE ASol7] wiel, W
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E5= AT oA] AHEElans Fadt #AVF AT ez gag Sl vs)
o FHHEojA A oFEviar FA3 R Carlson & Davis, 1998). Chidambaram
(1996)° ot #A A Fdzto]l HFyel & Ad=He= 152 4

oAl AF AT dAe dAAs THANA A ARE FE

i
o

Al

o,

al

ic]

%] T-%3} o] & (adaptive structuration theory)S CMC #A| 7} €17k
T A wEolHY] Wi LE AW A5 RS 9 EA

g g ARESHA HE, Ae HdelAe 23 Ve EHEs 9

e 7 RAolekal 3 tHCarlson & Davis, 1998). =, CMCE wiAle] 54

& aryske] degh A Bk ofyE 17he] ghsel] o3k Aitehe oo

oflt
=
lo

.

2. WA o] § 3} %Fol &

nj Jj o] &3 ZF=0]E(media use and repertoire theory)S HEHOZ wjA
vjrjeje] o] &of A& o] ghARE vro] SgHste] Bty e ojd] g
AMZF Ao o] &84 &8& A= 783 /Md4 &5 Ale 3k Kaye &
Johnson, 2002; Papacharissi & Rubin, 2000; Lin, 1999).

o o] MEL wHojr} FAMEE o] fAEo] o MEF WHolE o] &
kA, B A o] &= Alol #Alo] VlEolHA Fret &4 FFolEo] Al
ool oG A A&HE=A At kvt oA APE wrjo] o]& &
7] AFAHE EURE Y 548 vhdste] dyn)d wiA e gE 554
o] &l 3 & or HdeEo] oju|d R, AN GG T H5AE

758 o] &34 Tt Ferguson & Perse, 2000).
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Miller(1996)

E

17490] 4tol
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=
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o2 Eighmey(1997)+= 254 7px
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1.
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ojy

—
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X

3

I

174, WA/, e AbaL i,
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=
LRERE

A 3]
= se), B4, AEAow nod o

gl
Al
L

o
T

[e)

L

, A,
7§' J

&3]

oH s

-

A} A A A o] E(social identity theory)dl &]3H AlHE&

Flaherty, et al.(1998)
3. AHS A A A o] &

Zxy
EREERR

bz

"o

H

—
o

n=
bz

B

o
A

=

;‘(ﬂ ﬂ_ fsiz

:F-

o)

=

A

*

Fol glowf Al A

d(Argyle & Colman, 1995), o]¢} o] A}

=

-

1.

gel e

=

=

7]

3
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B9 FAYS 7

-
1.

F

.

tHGouldner, 1960). ol Al H.9]

A7}

b

3
T

fan EdE HAas

S

oy

W 3ho]l 2 (social exchange theory)o] A

7l
£

nhgow A3

=
=

o] A

AT

Al E A eH(Blau, 1964; Kelly & Thibaut, 1978).
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A 44 AAAG ol E

1. #AWAD 9 74

A A v} A © (relationship marketing)S 1980 th 58] 2wtd] -7} o] Fof

A AR FA= gk WA A - A oR e vAE H, AL

B, B4, BeEol AR g8A dAd FHE A9 didFdd 27

_1

AAAR ] F23 ZHo|tHDwyer, et al., 1987).

HAAI D ol ek A= Tl A-deiA BA, MEH A 729 e, A
A, A, Anjxs w AR, AFQAF T4 oy WA Fas ot
(Sheth & Parvatiyar, 1995). Gronroos(1990)+= #AIVIAIR S F7IAE9 5%
P QAHESE AARAAE 58kl A skl adstal FEkels Aow A4
4=
Berry & Parasuraman(1991)2- @7 wiAIR S A ABAE 71, 7/, FA

3= Aoz AHoslar of7|A] AL Au Al 315l Kotler(1991):= vlok3h

N

off

o

3, o) Fald wekw} ofgolWon e Aty T

N

dee] AAAR S AAEAEH TH V1R FE(EdS g e R
W3 wAR, Al AR (E] A Re]), A3 eHARAIAE A A,

HEVAY AR ol g3t
Shani & Chalasani(1992)+= #AVHAIR & dAIZHel] A Hosgo =z 74
TS5t

s 714 R1A9 AES Be AW wAse VEALE FA%n
%

3 2o 549 dEg g3 HEIIE A540

bt
ol
)
o
rir

_36_



#Holzt 33t

Morgan & Hunt(1994)= #AvWEAR ol &k @A ] ol &2 @A, &3
A A, Tl #A, 5 BAY] A7HA] WFE dre] el wEs §
o] BAE Fysta Jdstal fA skl ks vHAE JiE o= o Al7EA
HARAR A A H A W FoRrmA S AEE Fa vk As
A Zekal e weke] FojA= aEeof shtkal SR

ol#] gk AHolEel A HojFZo] #AmA R Y
e 94 vEYA #e= o= 7|dd 1A e A AdE oy
g a3 AAE el dYE 2ddn

2. 28Q%9 aAAD

QYU &7 shellA A 2]l Alo]lE o) Fm kgl ohv e} whA R 9
Ay hde] mavtAR A diid AR R doE = Rl st
dAl e AHE B wpAY e AEEr)E e ske] anzisbe] @Al YA
o] Tt AR, 2002 AAA-E).

B3 Peterson(1995)2 AW A7F wpAIR A @A FaLAL dhi= o] F= Q1A
A A Mg A BEFE agdobsty dAle Anxe XA Ade

Wol Abgstut AMA Aol BAZE A&Holal WY e o= T

o

_37_



3. BAVARGA ZAG AA] +9

Clark & Martin(1994)°]

#AE ¢

BE BAAES) 471K @R
SRR

ARV FHE o} magg,

(1) BARARATIE o) w5

1) E2-4 #A (first-order relationship)
;A7

d

(focal firm)3h 41719 B4 W) GAASTe) BA=H 347
soggAe] BA, B d5

A, 713 Al 71dste) BA 5

KeN
o =

O

kel #A,

Eiasg

a407915 AAALee] B

Fl
s

Al (second—order relationship)

AS g A7 AW FAAE

ko] AR FHA A,
s Aet AAA, FEAkel Az, AAAeE A 3h, QAR St A7)
A GtAT R BA T& ETTL
3) A4 @A (third-order relationship)
471 Wl #A, FEA Ee aAEAE e dA, AAAN E= AR
AME 7ol A

, AN Wl e AT RE (H

2 AFHEY Ba= AfUE Fol dth

4) £3+4 A (relationship marketing community)

719 3 o - 9] RE BAAE 9n| gk
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<3 1-9> AA A E (relationship marketing)2] #7)

=+ A W & 71 7 4 H

- HomepageW community

M 71 (focal — firm) = ) : )
axA BA SN B ) A + Community of Production (Sawhney & Parandelli, 2000)

- Community of creation (Sawhney & Prandelli, 2000)

A= #A
e el ] - Value-Added Community (Means & Schneider, 2000)

AA7dE At a4 - Third Party Community (Scott, 2000; °]& <, 2000)
olzkA #/A | 1Y BA U FARES - E-hub (Kaplan & Sawhney, 2000)
kel @A - Value-Added Community (Means & Schneider, 2000)
+ Community of practice
(Ulrich, 1998; Wenger, 1998, 2000)
+ Consumer Community
(Hagel T & Amstrong, 1997; Dellarert, 1999;
Hagel I & Singer, 1999)
PR FAALS Zb e W RH - Consumption Community
el BE Jhedt #A - B8H 2848 e R e FF &

(Jannowitz, 1952; McGrath, et al., 1993;
Celsiet, al., 1993; Cova, 1997)
- EYHoR A B A3 I35 &Y
(McAlexander & Schouten 1995, 1998)
+ Brand Community (Muniz & O’guinn, 2001)

- Relationship Marketing Community
(9F9 ¢ 291, 1997, A&7 3, 1998 4F Y, 2001)

=

AR D AFEE002), ol AFUE E4e] B 43t

DA AY FRS SASE, Aedsa 9

g,
rir
of
oft
=2
riy
=
re
-

L%

2]

Fegoah wAb Shel et

A54d =9 ol

g

Y(commitment)& ARFA o & Aol gk Held AL we AYE
A&sHE dF oz Ags ol Wrh(Anderson & Weitz, 1992). 3172 A o 4]
B8 T vl A7 wA o (Sheth & Parvatiyar, 1995) €Yl
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ofell Al A=

> F

A ]

Berry & Parasuraman(1991)&

o

o}

=3

™

-

714l o

ke
T

}51 3L Garbarino & Johnson(1999)

HETE 5

[}

—
o

A % (loyalty)

W5

- (attachment)

7_51

ol

A8 2% (belonging) ¥ 7S Al#

0]

A4r

o] g =

==
=

Sheth & Parvatiyar(1995)+= 2H] #}

-

s

—

23!

P wAY A

21(1999)&

=
1- O

s
TEHY 2

o)
o}\é]T:r:

beA EARUE g

2 J83

o

53Tt

S

c} o

i

¢
FeA Aol g The

S

Fal

S

o ooz Ao

z T
o},

o

Gundlach, et al.(1995)2] 1ol 4|

} 9 (temporal dimension)S X3¢

Z

R, A7H

=4

l(instrumental commitment)oll Al B1=7 <] = (attitudinal intention)

9} mlge] AA4 E<(actual commitment) o2 A A

A7 78 Aol E &

s

S AAA = <) (economic

K

99 §

1=
.
e zt

Young & Denize(1995)2] <10l 4]

A4 =9 (social commitment)

-
1.

commitment) ¥}

Aol & wf

EeEA

54

S A o

k<)

o g ojw

Wiener(1982)
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Wg A 4y FA

“il”
AZgowd 7o) A%AA AWsle] Qo] w7 wiolr

o

(Reichheld, 1996). &3] €3 728 AHl=

= 2= Hge] V€ S FAshE ANy ou) AR ¥ == Aoz i

Bt 554, 134, &

W (Reichheld & Sasser, 1990) 274 A4 %71 5

25-85%¢] o] AlFe A L= Aoz 245
£33 vpAR A ES) (commitment) > FE2 71 7F #A A4 HEA

?l #Ae ddTEeaE Aol SH(Dwyer, et al, 1987, Berry &

Parasuraman, 1991; Morgan & Hunt, 1994; Ganesan, 1994; Gundlach, et al.,

1995; Young & Denize, 1995; A1<&2 1997). a4 @A o Jojxm E4L 3

T4 A3dE et 7| Al(mechanism)® FFE B2 wiAY 7L FQ38HA th

Folof 2 wAolt),

o] =RoAE E9S 44 W AR FHE S FAEE Y
dov x4 Zue FAETE AFH Au2E AE AR E e
Z Holx Aoz AxZE  EH<(calculative commitment)d} A A EH9
RE=NYe)

(=}

(affective commitment)® 53 A =He] =ATE= Foet Ex)
=

A Fal AFS Aulzo] FdehA) e Aoz B
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s99) BANAE daaEsw A9, AFUE dxEd 2 oE A, A
FaAE B AR 2 AYAF, NE, Hd Z2ad el dE

B ARUE B, AFUEIY, JUEEY, duH, QL 9]
ARUE B GFS rNEske AAR, A5t H9) BANAE TH
A, WA, dEued, #5712 ARUE R, 22ekel vl line

meeting), 7NN EA] o2A AFHE =dl dFs MA=TE AFE248

iz

=& 93A Clark & Martin(1994)¢] 273 47+4] @A 73
T2 AREste] 71t e dAll M= ABATES T AHE J1d
e @AM = 7ol AFdhs JAaErd A, AFHE dALEE
2 oMlE AH, AFEAE S A 2 AEAE, AolE AlE, 34
L] geeh s Waeh A E el Fddte] dACMAME A=
saiA vEbE AruE e, ARUE S, AERSAAY, o, A
A Aol FEasd o 33t g date] A= BA vHAE o] &
o] ZAZE Hi= Wil @Al EE F 3k
el E, Frrehd, &er|zt, AvuE rE, L]l vE, JASdR S
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ARUE] HAERE 8 oHE JHE

AMEzAE S 18P B ARAE
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A2A ANER W WG =54 Ao

1. 7124 A

D 7193 39 2o dA ¢ =9

7199 YAatas et Abdd Fojd TRl AL A A5 AR o] E(social
interaction theory)el]l e]3l] AlEE Alole] thalo| A AMZ AFYAA
WA ZE AbESEE AAEER Stols Al® digke] Fold 5 A s
LR HA o] CMC7F o]l 7hedkal, gk A el ek AIREe] A efell A

Sloluh B2 Al AXE AEA FEAG] stk FA Qe

o,

TEuE by ARVEE UE RS Sae) ATH Fold HAele
B9 el Fod Molr ARUE LIRS ATl @A Aotk
F Aol Agshe GFE AR E BRCGIAR, Wy, AvLE, o

A Auz, HARAET $)el a] ARULS) FoIE 2%7E T/

&

F =
HEsh= S8 SHA717] A8 & v 5533 Anjag dEs Alesta
A& v A uE GRS ddEo] vkeks A Abelol A g i
e Zol olE ARUE L9 WAFOE Aopof = Zlojvh wEkA
HE #elabs AyEe] dukdel 9 S-S 3 AdE serstal
F 2o olF el fledst ARUE @A) Apole] v=w WA S
& whEar g feEof o

oldl M= PxE Fa ARUE $9AE d95e) 23 GBS A%

L
3
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1 A3
o] ¢l ol A

F ) e s o gg B3

& T} A3

A

-
1.

71 71l H

o

—
o

A gkl &

FoHGruen & Summers & Acito, 2000).
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1R oA E & HAE | ¥4 HAE
A4 ARE A7 93 157 49.1 495 495
e BAE 9% 89 278 28.1 776
o 7kel Hugdes 93 61 19.1 19.2 9.8
7he) 5 AETwE 914 5 16 16 98.4
=2 BAR o1 FT 3 9 9 99.4
71e 2 6 6 100.0
A 317 9.1 100.0
] 3 9
0-571¢ 62 194 21.9 21.9
6-1571 ¢ 92 233 325 54.4
b 16-2571 ¢ 59 184 208 75.3
713k 26704 o4 70 21.9 247 100.0
A 283 834 100.0
T8t 37 116
50% ©lwk 33 119 118 12.1
50-1007 w =k %5 78 8.0 20.1
100-1504 13 5.6 5.8 25.9
T 1502004 8 2.5 2.6 28.4
2007 o] 4 224 70.3 712 99.7
A 313 97.8 100.0
T8t 7 2.2
13] ol& 40 125 126 126
2-33)] 9% 306 308 434
4-53) 67 20.9 211 645
HAt ,
e 6-73] 48 15.0 15.1 79.6
83 o4 65 20.3 20.4 100.0
A 318 99.4 100.0
T8t 2 0.6
A 320 100.0

71egh RS Auud Xy ARE Av] 98 7F 9% 7 Bge
o, dABAE fal 27% To= YEET 7F47IRE Awnd 6-1571 2 0]
7ha we 28% AER Uetwgth FEE AdEw 2009 o)Ate] 70% AE
Uelgth G 35E Ay 2-537F 50% A EE e

_67_



]
=
JJI @ e T )
Bl | =g o g ~ | o
m| =X | S o | &
K
il
]
= o o
o — O A Ip) — A
Fldlel = 328 S| 8
| =T A S m| o g
;OL
o
Bl ol < | | | @ S
e e e I S = B S S R S B =]
m | F | S & o | B & S
B
Hiclglsl=z2 S8 S|« 8
o — — o — — o o
NI
— | m|'E " || __ i _ i
mﬁﬁﬁ}ﬁwoururﬁwo
= — =
VL < | =< | = VL ol o o% | TR | R n-
< oo |~ X
— | | | o~ =
— | | o 6
on
R =
< T

eEEl

5 O
T =

ko] 80% A== JEeERGT. AWA

B 3417k
HOo7) 61% AE=Z ZAFE Q).

A9

o
7

k)

e

j2)

_68_



2. }\]ﬂ)((—)] 1=1PS|

<# 33> AFyZ 74
iy BEHA Cronbach's a
FH7EA 5.3842 1.28572 784
A5 H 9 45820 1.27211 915
-3 e xgda g 3.9361 1.46003 841
g elAF 45441 1.05181 674
M EA 4.8638 1.42670 754
s 46124 .89336 764
HEE9 44702 1.09428 845
=% P52 3.5079 1.59341 870
RLE L 47320 1.22774 743
YAAE T 4.6057 1.82875 911
H e 47821 1.38796 832
N 4.4023 1.06563 697
714-314 7N 8} 42038 1.29070 753
71435 45221 95031 754
e 47366 1.11670 887
o 2] 46217 1.09299 912
HAaA 49303 1.09356 799
A H U E EEE 49403 1.14353 900
A1 47233 1.12227 822
A H U E 47557 89286 633
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2} g]lo] HA £Akel

<HE 34> 7|43 3 Y ke A ik 2084

99l1 2912 9913 Q914 2915

. b5 791 011 147 072 027
b4 741 ~.040 291 025 124

I b6 120 711 019 131 ~.070
b7 184 752 465 406 176

b9 015 142 809 ~ 087 015

s b3 ~.031 142 721 072 199

b10 283 102 676 ~.040 ~.029

bil 439 175 580 211 207

s b13 056 063 125 846 110
b12 389 192 263 743 ~ 067

Al o b2 076 -.083 102 183 816
M}i{’ %TEM bl 079 090 024 123 721
b3 064 135 086 018 637

A A 2.375 1707 1,681 1.336 1.059

9% Bt 1827 13131 12.93 10.661 8.143

% A 1827 31.401 44332 54.992 63.135

eyt on, slaEjH e Ao wAbgo] 18%= 7 A uEbgew, 17
Zho] ) 13%, A1F 12%, ME3 10%, oA lAESwe] A9 8% w02 ety
o AAAQ g gk A 63%= e
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<& 3-5> AWHE Y e dAC e 2024
8211 8412 8413 8414 8415
c9 .796 123 010 239 .208
cl3 729 268 213 -.052 191
c8 700 241 065 332 134
= c7 .646 318 070 175 298
ZFIE 444 cl4 .619 183 423 145 -.204
cll 267 238 .330 138 132
cl0 A82 .086 133 028 113
cl2 A26 115 664 241 224
c21 065 .788 127 207 192
A c22 .256 772 063 .230 142
c20 .298 697 173 164 d12
cl9 407 122 764 112 -.029
=k cl8 .324 105 .655 -.016 -.001
cl7 .069 193 537 223 .208
cl6 .226 375 125 733 -.012
Helg cl5 -.139 .320 184 .614 A35
cl4 .044 -.047 163 506 081
c4 181 181 098 172 157
c3 121 138 168 182 .640
ARFUE & cb 183 167 181 181 570
c2 057 064 054 125 A26
cl 057 284 327 128 A14
AA 3.44 3.121 3.037 2.755 1.833
% 2t 15.637 14.185 13.804 12.523 8.333
% 4 15.637 29.822 43.626 56.149 64.482
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A vhebton], ARUE e ASe] wako] 15%2 74 A ehsd
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4. &HBA B4
<G 3-8 AN 3] A 34
e Ars |0 = o L= &l o =2 =4 3] 2] k) ) o A~
=4 | 1 ].450|.216.453|.473|-.01|.360|.379|.614|.662 | .299|.238 |.308 | .268 | .227 | .446|.463 | .611 | .567 | .468
AE 1 1.247].394|.374|.171|.269|.307|.448 | 556 | .244|.084 | .287|.303|.235|.394 | .316 | .420 | .341 | .352
o = 1 |.457].492|.236(.290|.296 | .440|.699|.192|.240 |.169|.195| .185|.242 | .489|.242 | .347 | .386
217 & (k) | (i) | (o) | Cote ) | G ) | G ) | G ) | oot ) | oot ) [ oot ) | (oo ) | (oo ) | (eok) | (ieok) | (oieok) | (oieok) | (o)
ol 1 1.615].203].359.381|.636 |.848|.280|.261 |.178|.335|.229 | .368 | .602 | 477 |.573 | .566
= 1 |.288(.472|.482|.677(.722|.328|.276|.343| .424 | .312|.430|.634 | .556 | 549 | .554
= 1 |.113].158(.086|.216(.056|.013 |.174|.212|.148|.063|.080|.079|.021 |.093
A 1 |.189].411].624|.224|-.00|.151|.236.122|.225|.397|.350 |.410|.293
A4 1 |.573].448|.565|.751 |.673|.750| .643|.489|.480|.447 | .425| 410
A5 1 |.740| A16.350 | .384| A24| 453|134 864|776 775 .76
39 1 1.349|.265|.285|.379|.279|.456 | .687| 583 | .657 | .613
27 1 1.328|.325|.262| .264.311|.366|.362|.321 |.317
SRS 1 1.340(.298|.253|.314.291|.270|.252|.238
) 2 1 ].443(.353|.357|.271.358|.342|.208
HE (o) | Geox) | (o) | () | () | (k) | (k)
e 1 ].542].318(.374|.327|.320|.341
. 1 ].4401.386(.273|.2701.341
i (k) | (o) | (k) | (k) | (ko)
a9 1 |.501].539(.437|.471
o 1 |.581(.603|.588
1 1.629|.525
el (k) | (k)
Ehsk| 1 gfjﬂ)
1

A1
Wol BYEE 5] Aske Bld RARAE AN A% AAA L.
2 ARETE A dewey dAHoR FoaE pli0l FEolA vl
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se-39 R AFns Hrtety] AT x* BA”, xPol o
3]

[e]
o
GFI, AGFI, RMR, NFI %9 7]%&& o]&3 Ay AAndge AH$ x?

368.76, p=.000, GFI = 955, AGFI = 917, RMR = .043, NFI = 9111, NNFI
9249 AGE etk AuREAR FEIGAFY Gl e
AgatA et mgel glolA A AL ¢ 5 vk /19

A 7o Aol PP EE = YER

1. 71913 3o AAZ £ A= 9F

<1el 3-1> 71903 s ke) wA ARAS v

0, .89
4.61, 3.33 AL E e
1

-.07 %

4.78, 1.92 ¥ 2E¥ 09 - HEd 29 1.64
.1
4.73, 1.50 i Ege] -2
-.01 )
.0 63%34 %?:11 1.97
4.40, 1.13 Al F 24

705
4.20, 1.66 A 9 3 @ 0, 2.38

Chi-square = 316.901
df =11
P = .000

_77_



BN
T

3-9> 7113t B date) A=A

<i

b= B~ B - I B o o A T B T = s e}
O | D H Py LS| ©| =
XN | D TR S| = Q
Al @ R Il
LIzl gl d| 93 Flgle
Sl H S DRI =2
S|l S|l s | Pl ol
|~ e|l 2| @ | | ©f
e R | 0| 0| e | Bl | w
Zlzldlel@|lel & gl
2122885882588
Cleg| 3 n|lnel = 72| s
| N || N =]
Wl Y|l el Y
R B = o s B O B I o S I
b =2 2 F | S|V xn|S|0| w0
1l | || S| 2| =S| I = =
T > T e T = o T = B~ U (< 20 [ S [
Ll eIe el eel <2<
Slo|c|lc|c|lc|o|lac|o|c
Llololo| ol = vl =
T Q| N | R 2| NN || o x®
FIQ| S| DD d| Q| D] 0| ©
Elola| Bl Elo =2 3&
JlElglelg|2lel=nlel 2B
n Ll D29l dls| Q=
m|S|S|ls|ls|s|T| S| T o<

o1 o1

el el

iy Mo

iy "
o
Mo | E| B | W | W | Mo | E| B | W W

e e
dl | | G| T e
| AR = | AR
FIE|IH|IR | T B AR

=249 (E=0.049,

7

g 492 Aouw

3

o]

1.69)0.2 e

CR.=

il

(E=0.09, CR.=2.40)Z e}

Z A4 (E=0.15, C.R.=358)Z

7

SRR

Al
=

[e]
HA+E

%3 %59)

1A=

hns

I

B = 9] ol

HAl e

FEelA AAOR Feols

B} ol p<001

g 2 Al (E=0.27,

A

CR.=553)Z W frolaE p<00l oA 2= A

AR HEE

ZA9(E=0.04, CR=1L17)E YE}

7

DR |

Al
=

il

il

EIPAER )
CR=-153)2 uYE}

il

KR
=

:

2.16)2. 2 YE} foaF p06h oAl A A H

(E=0.13, C.R.

_78_



wolsd dee & 5 Ak
Sl vhebyr Aw v dAAEFRE] AUn Fold el Wit
= HAS 2(2002)8 A=
29e BEA, 458 $gor T wgvhe Folel vk ATAe
Adze 2 Q77 uzUs ARdduches 558 440 AR #a

d7ol A ARUEe ol grlel ol=e] s 5
glonz EEd F¥E wel Atk 9 ZEnd welsh A8 WMEs A
mi wzys ARt 558 449 AR

o

I
0y
©
8
\Rj
o
2
Y
A
%)
©
rie
k)
Ity
>
<
o

_79_



2. ARUE S QAo BAS ol WA= Jak

<29 3-2> ARUE S Hae] B ARAF =Y

0, .61
4.74, 1.24 4 g
.00 Q3 1
4.62, 1.19 9 4 30 3 Hed 29 .55
.0 1
4.93, 1.19 g4 9
.01 )
4.94, 1.30 g 9 4 =17 1
715
4.72, 1.26 Al F1 0, 2.49
Chi-square = 728.337
af = 11
P = .000
<E 3-10> AT} FAvte] ArAR
a2 Estimate SE. CR. P
o 0.031296 0.039538 0.791544 0.428626
o 4 0.351834 0.040396 8.709627 0
A4 = | =2y 0.183189 0.040375 4537201 5.7E-06
24 0.088799 0.038611 2.299871 0.021456
2 =1 0.169727 0.039342 4314122 1.6E-05
7 g 0.004845 0.079333 0.060639 0.951607
o 4 0.072521 0.081565 0.839115 0.373941
Hel A4 = | ¥TEY 0.101854 0.081523 1.249394 0.211521
24 -0.17131 0.07796 -2.19737 0.027994
2 =1 0.150491 0.079437 1.894456 0.058165
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AgAEe] Gge MAE Ao dudons ARUE deunon
RUERd 9gg 2 5 golvia Azt

3. 33 A3l AAY E4l VA= FF

<2¥ 3-3> 3t e #A A=A 2Y

5.38, 1.65 FH7HA]
0, .57
458, 1.61 | A3 HSA
1
off-line
3.94, 2.12 . .31
meet ing =3 29
4.86, 2.03 MAEA
P52 BY | 1
4,54, 1.10 IR 1
4,14, 2.19 T 2 Q 0, 2.18
21.72, 480.05 7+l 717k

Chi-square = 368.762
df =22
P = .000
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CE 311> H% 199 A2AS
%] Estimate SE. CR. P
TR 7FA 0.145219 0.03309 4,388622% % 1.14E-05
e H e 0.033522 0.033444 1.002324 0.316187
exaelnl g 0.171182 0.02914 5.874568# % 4.24E-09
Ao EA 0.163319 0.02982 54767864 4.33E-08
el Al = 0.350472 0.040449 8664584 0
T =2 0.022839 0.028996 (0.787656 0430898
7t 713k 0.003292 0.002055 1.601778 0.109205
TR 7FA -0.28638 0.065003 —4.40568 1.05E-05
e H e 0.147561 0.065699 2.246009% 0.024703
exaelnl g 0.215698 0.057243 3.768098 % 0.000164
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ABSTRACT

An empirical study on the factors influencing
on the community performance
: focusing on the relation types in virtual community

and their commitment

Sung, Yo Je
Department of Business Administration
Graduate School

Sungshin Women's University

With arrival of 21st century information societies, the internet would
inevitably become a means of the transaction and the public relation. The
internet initially was used for exchange of information but now is an
important means of electronic transactions. The virtual community played
a leading role in the development of transactions with relationship building.

At the starting phase of the community, the virtual community passes
the developmental process, it collects the members, and afterwards it
creates a sense of community and adheres to the community with the
relationship activation due to the members.

The method of customer -collections and building of a sense of
community is revealed by the preceding research. This study is focused on

the activation of relationships among the community members.



The objective of this thesis accomplished the empirical study firstly,
the effects of the relationship between the enterprise and members on the
commitment secondly, the effects of the relationship between the
community and members on the commitment thirdly, the effects of the
relationship among the members on the commitment.

The preceding research investigated traditional community, virtual
community, and the relationship marketing theory. It also hypotheses
through the preceding research and analyzed the hypotheses.

This study is accomplished by people who participate in the virtual
community. Questionnaires were distributed to 350 persons, of which 326
were collected. Out of 326, the data from 320 respondents who were
actively participating various community activities were used for the
analysis.

For the analysis of reliability and wvalidity, SPSS 11.0 is used, for
hypothesis testing, AMOS 4.0 is used.

The results are summarized as follows :

1) In the relationship of the enterprise and members, the enforcement of
community festivals and events along with the site’s confidence affected
the attitudinal commitment and behavioral commitment. The customer
participation through the market research and the availability of
information affected only behavioral commitment.

2) In the relationship between the community and members, the sense of
community and leadership and the availability of special information and
the community confidence affected attitudinal commitment.

3) In the relationship among the members, the personal trust and off-line

meetings affected attitudinal commitment and behavioral commitment.



In addition, the comman value and personality afected attitudinal
commitment and the heterogeneity among members and the scale of

community affected behavioral commitment.
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