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ToE B AL 7Y 50%E 71E 5 e A= AL -
A7l 2H A7 A ARG T2 & AFLS 0% 3714

& BHY 5 dvtn Bk

62) AJA-LY Ibid, P42
63) http:/ /www.advertising.co.kr/uw-data/ dispatcher/lit/ fulltext/ serial /SK000564/01.html <2004. 5. 10 H&>
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o= AArHAH glolM tus F43 ATARoIY. AZGAYS
grjsh AAe aiAel. FHE TAAL TASE stk &
A g 2Al JsE FHutke A4S B FISA JdH
T Aol Beol YEHATh HAAT Feel g3 AT AYe

NRE AAE TR FAFE AFeE 4 BHAA Fuo)
o 7lgel AA nhARS AdseE Aol 294, ey, 42

Y A4S FES ZFCF Tk B AF olv[A ok AFe SAHS

% Ve TS 95 AAAES
44 || whseld - A%es wu ) E4 - nds - geel -
o Al FA/£B2, ARATHE 25,
A || w2 ASeeel 30, 5% / B4 A4S
“uf] A v ste] A g
AfmA | w94 8 gRree]l Be R0 A% /7 oA B
oy 9 Al B A5
ARG wast 94 8 ARaEel wE S A%L AT/ S AT
AR Caal k)
Aud | | wha 94 - ARew) v A9/ $4 - nac
2opg | _cel Al A/ DaElrA 34

[E 51] FoHAe] fFEe

S Qe HEe ZUANT ANRE EolE HeE s
2 2uA YFAME Fo W22 WolFm BEHe ZHAZCH

Ao g auAe] HEES AAFE dTste ARFolu oA

=
i
r

raAguAg, , ©423 24, 2003, P122-123

Ibid, P125
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T8 FAZE Hd. 4HATE AHE FEets dA= A 9y,
A Az, A wkE, AR riARCR olojx AlFdA ARE 5
28 AT Yk A1FLE cle e 2uA g g Izbge] W
3= A YstA dotsta B sord Aol

5 AA riARer Ad 719 A

I glem olmA FUsH([E—1L : Identification)]

BEW 7199 AdEL AHBIR S

66) ABtYTA A AL AT A, WAL, Pl6s
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= -~
£ i "MEM"* Milk Chocolate
S f“’m“"”“'ij "M&M's"*MiNIs CHi¥blate *MEM's™ Crispy Chocalate MEM'S™ Pesnut Chocolate

(23] 59] M&M<] HA = et 2071A 9] thekslk A

zmne sasts Aol Uz 7%, TAQ, FAHA BAE, 4
d APEL gl zas) & 29AoE HAeA P 94

swatche:

www.swatch.com

the.store

| US Shop Online
(US shipping onk)

' » Japan Shop Online
(Japan shipping only)

[Z2& 5-10] Swatch Group2] A&
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1. /8

B zAbE BI @A 2ol Color7t wlRE &y B2 of
S zAfolnh B ARE AEok] WE 2 AFY Hit HIE
M) AAE, 23 BAS¢| Logott Symbolol A dds|elaEs 2

ol U o B A ek = TR ekl AFEL A
Astel 4A 2HAEAA ABA ANHD A4HEAE olnr]
e ARl

N
o
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o
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=
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;L

oX

2 A 3 71 mligstn M Azzie] o Flsk A 20

AgHE T AL dFAst HAFAEES U AN 4

ol}ll
ro

i)

Aoy A4S A HeZEFZ(Convenience sample)sntyy
S AHESte BES TASIE 2APZIZEE 2004 49 19U F-E 30

67) W EEFZ(Convenience sampling): AR} A o4 753 Ak
&3 Aol b A ZEO A7E FUsie dEAe] EAE 2
A9 Al ZAHpilot test)oll A A1-&-H
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ﬂllﬂ
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e
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WA 1207 (100.0%)
2, Ao 204] of v Ay
o] Akl ek 60, vAdeAk 60

[ 61] F2 74

2 AT E Azl ad Be gAL s 303 $9
AA AulzAE AASETh 1 AT 48 2R 429 N

il

offl

A1z B2 A AR dig 7hed A HE AAEFLE
o AEY AFEE AFES 5 AATH

B A AESEWES Ao R
= APl FEAY FETAH B SHEFHAE HAANNLE A=ZE
T AN FEE ZAY HE, AFE 35t SPSS/PC+Z = 13w
£ AHgstd 24 Agsien, As B4 A" HHeEE Ad
(=91)& =(Ordinal Scale) & AL8-3tFTh ALY ATE 95% A5
Fo A BB 3= +25%09|t}.

68) SPSS(Statistical Package for the Social Science): FH s Hokoll i3t dojy <d3(data entry), H o]
€] zl(data management), Hole] FA (data reduction) B FAEAH(satistical analysis)S = F
AL ETEA, @A 718 detd ez AMEE 1 e FAHAI At

69) MAAE: LAk EABAE HHF= SEEY
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Color 7 T 4 | suE
w71 R) 6 5% 5 3%
t} 3 (yR) 0 0% 0 0%
=3 (YR) 0 0% 0 0%
A (FY) 9 8% 5 3%
= 2HY) 5 4% 3 3%

A (gY) 4 3% 4 3%
AE(GY) 8 7% ] 1%
Z A (yG) 2 2% 3 3%
== 2)(G) 1 % 2 2%
%2 (bG) 1 1% 1 1%
A =(BG) 1 1% 0 0%

H}h Al (gB) 0 0% 4 3%
512 (B) 9 8% 5 1%
24 (pB) 9 8% 5 4%
1} 2 (PB) 14 12% 7 6%
W 1 2(bP) 4 3% 8 7%
Wk (P) 7 6% 3 3%

HedakrP) 3 3% 1 1%
2}(RP) 8 7% 10 8%
14 (pR) 11 9% 6 5%
314 (W) 8 7% 12 10%
3] 4)(Gr) 0 0% 9 8%
A4 (BK) 10 8% 25 21%

e 0 0% 5 4%
Total 120 100.0% 120 100.0%
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1. AZ)/AR/ZA/7]A
1. A& 7] 7]

Ag7)71¢ LUz E WAI(83%)> AAYZL67%)> AHE]
(47%)> BA27137%)e To7 JFurl 78 2ol AU WA
T A BE AU A FolE & U= HEHA A7 FEA A

dHeg = HgEc 2 FA g gE EA4=

-

¥ A Al e
'8 HAE '8 HAE | W JHE | W HAE
100 83% 80 67% 56 47% 37 31%

S0 HA(B4%)> LGEB2%)> LE(6%)e] £=o
94 dold $E2 BAY F2 I A% 3

=S Hol AL WAE(296%)> HA(204%)> 312 (14.8%)e %9
2 BEXE Holil t}.(xResponse total 544) I t}hgo 2 =& H
== B9l LGE W7H344%)> BA(188%)> AA| /3 (15.6%)9] %9
2 BEXE B (><Response total 324)

ol#ig Aut= HAJ/LGY HEAQ 2avt EF/HE ASdE #
oF I W ZHz Jal(296%)/WA(344%) 0T AR E T YPon, T

srel @A, B4, S AL ARY, FE 59 1FHA PLY oy
AE2 e Rolg d4el st
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2 4 HAle =9
= ik ERUAR E X
Brand Code o oAl E = S 9l
73> 3] > =]/ 3] A
L G| 1 32 | 32.0% °
(34.4%)>(18.8%)>(15.6%)
} 1| 2 54 | 54.0% A=A A
P A i Oo
" ° (29.6%)>(20.4%)>(14.8%)
>/ A A
a =| 3 6 6.0%
== (50%)>(16.7%)
G E | 4 3 3.0% wa/a4/ A4
' (33.3%)
= /5 A 5
% | 5 3 3.0%
e (33.3%)
g H =] 6 0 0.0% :
of uf L} | 7 0 0.0%
71Zefel =] 8 0 0.0% s
A
HEUE | 9 1 1.0% "
FE (100%)
7}
W | 10 1] 1.0% bk
(100%)
Total 100 | 100.0% :
(% 64] YA BH= Soba; B
@ 341 BdE E¥%
He| x| 2 51.0%
HIEHE [ 1.0%
o [3B.0%
GE [37]3.0%
Y4z TB6.0%
4y 154.0%
LG 902 132.0%
0 10 20 40 50 60
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5| 4 (Gr) B 114.8%

Bl A (W) | R 20.4%
X3 (RP) F11.9%
22 2HbP) 20379
= (PB) 16 B 29.6%

# & (pB) 7 1 13.0%
u () A 7.4%

HCHAY (gB) O 1.9%
W ZHR) 2 3.7%

[ 62] WAT BAE A YR ZEE09-34)

2. 3717

G771 e H HE&-S TV(91%)> tIXE7be 2k63%)> TIA
ST (34%)> DVDEd oo/ EFIH eH24%)e] £22 TVZE 91%
U AAskE A4S B TVE 92717 35 3 245, HEA,
e, Avl 5o duidEds FEHoR AFsty] dEd BANE

A7 2o Aoz YA
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A g 2A} s = A
244717) 2 TEE
T VvV 109 91%
DVD=1¢] o] o] 29 24% Sample total : 120
VTR 28 251
EEE R 21 18%
EREREL il oA
BRI 76 63%
A2 29 24%

TVe HIE FSEHH[ES HHA £U(312%)> /3(26.6%)> THPX
(11%)8] 719 €22 4247t 7HF =& £¥F 2Uo UnA g
HA= S gz Ao 28 BEXEE Holx Qo

AUE 19603 AA Hzxe ERA2EH TVE Dojste] au]d A
Aol A

vt 46%e] 243 ZolE Holx o
Z BRI e AdEE A SN Es oed 20 4ade
3 (50%)> AA147%)e] o=
t}.(%Response total 344) I ooz AL 3)2(44.8%)> FAY
(17.2%)> 21 4(13.8%)2] £ E= Bolx It} Response total 294)
G771 s AdT7Isks 28 AFY 543 BA=9 Ao

5ol SHASAA AAEHAHS 7ledol FFH. o= E

£ 9 Silverg9 GrayZels} EHE9

LogoZtetel -2 Blueg] E807 o] & Ayl UYL ZHog FE
& o]zt

sl

=9 4A4 OA8 &4
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@ TV Eil= S5
T 4 HAE 9]
AT ANAF 2mo
Brand Code 3 HAE BA=E A4 =4
sz | 1 12| 11.0% S >
(33.3%)>(16.7%)
Y o s | EHAR/AN/ARDE
-~ | (20%)
L G| 3 11| 101% > 21
' (36.4%)>(18.2%)
SN ! 29 | 26.6% B> A>3
= o) . (63
(44.8%)>(17.2%)>(13.8%)
q | 5 0 0.0% .
A Ul 6 34 | 312% >4
(50%)>(14.7%)
w7}
JvcC ¥ 1 0.9% =
(100%)
ylo]Q Lol 8 0 0.0% .
A =] 9 0 00% :
e
2~ 10 12 11.0% &> 41
(41.7%)>(16.7%)
1
of W 1 5| 46% A8> 2
(80%)>(20%)
D.BOSS | 12 0 00% :
Total | - 109 | 100.0%
% 66] TV HA= $0A 232




ottt ST 4.6%

el
m
I>

12 1 11.0%

Jvc [

>
e

i 31.2%

oz
0z

£

I 26.6%

a7 I 10.1%

=Aut TS 4.6%

uprfay

12 I 11.0%

5 10 15

20

40

[ = 6-3] TV B =

52 52} (rP)
5 2H(bP)
4 (PB)
244 (pB)

u} & (B)

] N 14.7%

B 50.0%

T 2.9%

B 2.9%
21 5.9%
] 8.8%
2 5.9%
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HAAES Fh2 B Tol IWEF FbHYGE B 4 U
5 Al 71 71
FOE A3 7]/ 7 A7)
E Hale E A ALE
115 9%6% 5 4%
Sample total : 120

[£ 6-7] 4717 §9A4 &2

HAE SHEME S0 A4(59.2%)> SKHH =(21.7%)> F

d/REZH(G8%)S] £o8 A Miwr FEdAE ow 2
A

/-\
I\.)

225%)> 220(16.9%)> @A/ FrRet/AN(127%)e] A= Ze
2 Holal Qlt}h.(%Response total 714) ¥t SKE & €3 LG= Z+2h
A (50%)> 3M(11.5%) Fx2 Holx glod F

18E ol AEo] HYHE Heoez FAFH AT (¥ Response

total 2644)

A]

fr
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= 4 HA= +4
T AR} 2O
Brand Code = SAE BAls A4 59
Ab A] 1 71 59.2% A>3 A>3 4
(22.5%)>(16.9%)>(12.7%)
L G| 2 6| 5.0% A
' (50%)>(33.3%)
g = 3 0 0.0% -
=1 S o M
w7 o} || 4 3 2.5% Sk
(66.7%)>(33.3%)
vEZd | 5 7 5.8% Ag>uad/
' (71.4%)>(14.3%)
F2aal| 6 7| 58% e/ A
(28.6%)
AP = 7 0 0.0% .
) Al 3] Al
skerge] | 8 26 | 21.7% A2
(50%)>(11.5%)
Total . 120 | 100.0% .
[E 68] FUE BA= $ua 22
@ FillE 2x=
SKH e & 26 I 21.7%
fea 7] s.8%
meze 7] 5.8%
L 7| o z 2.5%
LG [B] 5.0%
A A 71 A 59.2%
0 16 2‘0 3‘0 4‘0 5‘0 6‘0 7‘0
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@ FHE B M EX S
S =2 2.8%
A (Bk) =21 2.8%
3| A (G 12 B 16.9%
B A (W) g B 12.7%
A X|(pR) =] 1.4%
= 2HbP) g B 12.7%
Lt M (PB) 6 B 22.5%
2t % (pB) g i 12.7%
T} 2H(B) 5 ] 7.0%
=E(bG) T 1.4%
(YY) =21 2.8%
ZA(rY) T2 2.8%
wzHR) OO 1.4%
0 2 4 6 8 10 12 14 16 18
[ZE]= 6-6] FUE BHAH= MY SEA BEXT(19-4H4)
4. 537171
L38r7) 7)o ok A SEHES HE MP3 Zdgololrt 66%2 7}
A =o Bys Roth th2oz MP3 CDP7F 63%< H|Z3dl B3
Holz 9th. EMAez MP3 Z#oloje} CDPe sl Stho)
A =dgE AL AdHYloly PCEAl o]&AE0] e So8 ¢
2% & W AF ol&ste FH7] W =2 BHEE Ho
AL 7 AR H o Z T
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A F-ZA} "9 A
2324717) ks Hils
MP3= - o] o] i 66 %
MP3 CDP 76 63 % Sample total : 120
LA/ A E BB 46%
S Al olH 31 26%
ol 3 18 15%
2L oF 31%
2 3 A 22 18%

MP3 Z#o]oj] BAE Gooll i ofola]m(67.1%)> ThtdH (114%)>
H(101%)9] oz ololg|Hrt /Mg =2 £XE H k(¥ Response
2 FaYgA ctolg My AL
o] =& Z AT Hold ey oz MP3 Z#oloje AFo FEA

,,
C
c
=3
~]
\O
Ny
o,
N
N
>
N
i
o
d
0,
o,
Sv
2
>

Mol 39.6%=2 HHSAUTH ololgH= Yol A= A H
AF2HFHEAE stolH AT o|uXES AMESY HIAE= omAE

T3t e Aoz HoHTh
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Brand e 9 HAE nAE A
] 3] A>714
ofolglHl | 1 5 | 67.1% (39.6%)>(9.4%)
Al 2 ) 1 1.3% o
> 3% (100%)
] ] HpeAl /1
7 1| 3 2 2.5% (50%)
. 3| A>21 /4]
A A 4 8 | 10.1% (75%)>(12.5%)
. 3] 4
W Aegoll 5 1 1.3% (100%)
ALXME | 6 0 0.0% :
A5 7 0 0.0% :
. 3] A/ 31
A = o8 2 25% (5(4023
B 2 o 0 0.0% :
olabel= | 10 0 0.0% :
o] o
L 5 A ™
2rge | 11 1 1.3% (100%)
0 e | 12 0 0.0% :
A ggle]| 13 0] 00%
3 2 14 0 0.0% :
g = 2~ | 15 o 1.3% Z}Z";
e (100%)
- : w7/
dhtad | 16 9 | 114% (22.2%)
v o] ¥ [ 17 0| OO '
+-4dA4| 18 0 0.0% :
2
L G| 19 1| 13% (100%)
CEEEN 0 00 '
JNC | 21 0 0.0%
NEZZ | 22 0 0.0%
Toal | - | 79 | 100.0%
[£ 6-10] MP3 E# oo} Bl Sgx 2%




@ MP3 &

golo] BHiE BEg

M 1.3%
ey 11.4%
m 1.3%

M 1.3%
21 2.5%
M 1.3%
— —
2] 2.5%
m 1.3%

10.1%

B 67.1%

0 10 20 30

40

50 60

olo
it
i

Fi
kd
ki

214 (W)

[

I o
o
'}
=
3

oy of [

2} (bP)
Al (PB)
1 & (pB)
u F(B)

Hf ct A (gB)
Z 5 (bG)

B 1.9%
a1 7.5%

N

= 39.6%

a1 7.5%
Em 1.9%

=2z 338%
e 7.5%
) 9.4%
=z 3.83%
3= 5.7%
T 1.9%

3 1.9%

B 1.9%

o 1.9%

=2 3.8%

0 5 10

20 25
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5. F1717]

TH71719 §HRHETE H7|wEB5%)> AT H oA @45%)> AR
A A (44%)> LEHAA(29%)e] T2 2 B AFo H|3| Hz|gtEol
85% < ¥E&=2 71 =A AASIAT FHI|7Y EAY HEE B

& SuAse BUe 2T A7SE ez nar.

e s @A
17171 8 HAE
A7l % £ 102 85% Sample total : 120
A o1 53 44%
227814 35 29%
7 1] W) o] A 54 45%
ASNAA 7)) AT 33 28%
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e
AL
1o,
e
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O A7 BE ¢
= 9 v 259 .
e ABAE 220
Brand Code ] HAE vz A 59
2 2|1 91 | 89.2% ng>E A
' (52.7%)>(26.4%)
3] A > 7
3 2.9%
e * (66.7%)>(33.3%)
Al A 3 5 4 9% ﬁﬂ>i%ﬂ$/%ia/%ﬂ
- ' (40%)>(20%)
2l < | 4 0 0.0% X
SRR
A=a49]l 5 1 1.0%
P (100%)
ZAFA || 6 0 0.0% )
w7}
1 1.0%
S (100%)
Ak 8| 8 0 0.0% :
3] Al
Fmj A 1 1.0% =
& 9 -
Total | | 102 | 100.0% | .
T 6-12] A7|wtE Bele oo B
[—3—1- ] T ] H = gl [e) 1
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@ A7

i

5 A
of af
LT

LG

1.0%

1.0%

1.0%

E 4.9%
E 2.9%

23

2 X (pR)
A3 (RP)
226 aHrP)

A
Al

E4(yG)

= BHY)
2A(rY)

w(R)

M 1.1%
2] 2.2%

L

i —X
2 2.2%
M 1.1%
M 1.1%

q 1.1%

03713.3%

| 26.4%

§ 52.7%

50 60

E(19-77)
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6. A2 7]7

A- 771 AAZ(83%)> BF71/AF71(37%)> & 717378 71(24%)4
To 2 odojHd ik Fee] 7 =4 2A|s AT

el = 71 7]
371/ 487 o1zl 7147471
E e E S AE E HAE
A4 37% 22 83% 29 24%
Sample total : 120

[X 6-13] AAE7]7] SEA =X

dqojzel BAHE FEE AAME AUo}66.7%)> LG(15.2%)> 4

A(141%)8] o2 QYolrt 7 =& B IE WU (3%Response
total 994) U ol= oojd et ol 71E 8, FUIHAY], olF

r'O
A,
)
rr
i}
2,
=2
>
H
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o}
7 3 2 20%
¥ = (100%)
g | 4 0 00% :
: o
A F 5 2 20%
T (100%)
] Al> 52 y!}
A o] 6 66 | 66.7% AAPspduy
(48.5%)>(13.6%)>(10.6%)
G E| 7 0 00% :
A | 8 0 0.0%
Total : 99 | 100.0%

[E 6-14] ofoj# Bal= @A}

Ae
kel

20 30

o
iy
o

40 50 60

70

[ = 6-11] el BH=E SHA

_75_

—
—Q

Ae
H




#H3E(BK)
| 4 (Gr)
B 4 (W)

E 4 (PB)
# & (pB)
= F(B)
HfchA (gB)
=4(G)
E4(yG)
o F(GY)

loi

m 1.5%
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a4 Bl 49
nAE A £
Brand Code tff} TH@_]E. o o ""H
AT/ 3 A
A a1 3| 54% &7/ 4l
(33.3%)
s=zax | 2 0 0.0% .
3
Qg = | 3 1 1.8%
=2 (100%)
24~ 4 0 0.0% .
ER P 0 0.0% .
AA /3 M/ AA
okuj A || 6 3 5.4%
B A /3 AA
B 2| 7 20 | 35.7%
] (20%)
dul~E | 8 0 0.0% .
A >ve>7H /o
gd x| 9 19 | 33.9% Ao >0 g i)
(47 4%)>(26.3%)>(10.5%)
/A4
B el 10 ) 3.6%
= (50%)
e g~ | 11 0 0.0% .
e | 12 0 0.0%
A = | 13 0 0.0%
B Al /918
gy A 2| 14 5 3.6% A/
(50%)
euw -~ | 15 0 0.0% .
LLIAY A}/ o1 X
L G| 16 4 71% &/ R/ AT/ AA
(25%)
} ) 3.6% i
A Al 17 2 6%
© (100%)
Total 56 | 100.0% .
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LG A ) 71%
WAY 2] 3.6%
dete o) 3.6%
oA 19 B 33.9%
g = 20 B 357%
Som =z EEESTTT] 5.4%
2 we 3 ] 1.8%
sha TS 5.4y | |
0 5 16 13 20 25
(2= 6-13] thE ] HAE SHA EXE

#HH(Bk) q = 20.0%
3| A4 (Gr) x = 20.0%
31 41 (W) q B 20.0%
28 (pB) 7 B 10.0%

weh(B) Tl 5.0%
spehA(oB) Tl 5.0%
EM(yC) el 5.0%
244(ry) Tl 5.0%
wzHR) T 5.0%
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= v v = AlA} 220
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H P 1 57 | 60.6% EIRPEE
o0 (33.3%)>(13.6%)>(4.5%)
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A4 2 8 85% <%
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w24 (R) ] 1%
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M AAL 220
Brand Code o] ¥ A E nE A £
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- 71> 5] Al
7 = g 2 27 | 30.0% >3l
(51.9%)>(11.1%)
M o= 3 20 | 222% G
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o] ©
27 4 1 1.1% AH
T E (100%)
1l Al
AL B |5 1 11% T
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E_ 6 2 2 2% ]:}%/71%;%]
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s PNt | g g 5.0 >l )
o (37.5%)>(25%)
s g | 8 0 0.0% )
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ER = 10 i 1.1% 2
I (100%)
Total 90 | 100.0% .
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gresy B 1.1%
EAR0A [T 2.2%
EAAHA 2 ] 8.9%
25 [To] 2.2%
Are B 1.1%
Sotel B 1.1%
ES I B 22.2%
# 2t 2| 27 B 30.0%
Zz24 28 B s1.1%
0 5 15 1‘5 2|o 2; 3‘0
(2= 6-17] ¥ 7 BHE S9A EXT
@ w37t BHE 48 BEE
& & (Bk) L ] 61%
2| 4 (Gr) ) B 136%
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e 44 (PB) 3 ] 4.5%
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KFC | 7 2 | 27.7% 0 >3 A
(76.9%)>(7.7%)
Sel | B 7| 74% T
(28.6%)
nER9 2| 21% /2
(50%)
7\% 7)1' ;S 10 0 0.0% :
o il 11 0 0.0%
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D EAteg Hdlz ok
5+ 9 RS 59
= AL S0
Brand Code 2 HAE Hle A 59
o] O
o) 2 1 1 4.3% b
7] 0t (100%)
4
w9 A 2 3 8.7% -
(100%))
a2~ 3 2 8.7% S
(100%)
Y el | 4 0 0.0% .
7z ol At 5 0 0.0%
G 6 12 | 52.2% >4
T ' (91.7%)>(8.3%)
S ANS 2= A0
AXAFo|TH 7 3 13.0% A>3
(66.7%)>(33.3%)
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¢ 9 na= SR AR mwiam|  waren
34 9 4 o} 44 36.7 5318  |[wpokal(gB), 23 (pB
35 of A ~ 42 35.0 1.595 a4 (PB)
36 H % 42 35.0 1.690 w7H(R
37 iy 42 35.0 3.023 4 (pB), HA4(PB)
38 S K 39 325 1.564 w71 (R)
39 [BM 39 325 1.820 M4 (pB), 22} (PB)
40 a9 = 36 30.0 1.527 - 71(R)
41 JVC 36 30.0 2194 - 71(R)
42 A Y 29 24.2 2.689 2 (pB), &2 (PB)
43 of n} 28 23.3 1518 w7 1(R)
44 5 o] = 28 233 1.777 Z2(bG)
45 AR 28 233 1.925 - 7(R)
46 = Al HE 28 233 1.964 w7 1(R)
47 oPFA 28 233 2428 Al (PB), Wil 2} (bP)
48 g & 28 233 2.464 v (PB
49 G M 26 PLY 2.000 ZH(pB), 24 (PB)
50 % 25 20.8 1.440 e gH(Y
51 W s 24 20.0 3.541 4 (pB), &41(PB)
52 X = 23 19.2 2.260 A4 (BK)
53 Y~ 20 16.7 1.700 wpt}2(gB), 717 (pB)
54 7 o) 18 15.0 1.388 w7 1(R)
55 o A & 18 15.0 2.666 A4 (BK)
56 ElE 18 15.0 2.833 w7 1(R)
57 # 2 17 14.2 1.647 w7 1(R)
58 F 8 @ 14 117 2.357 w2 (gB)
59 DELL 13 10.8 2.076 w71(R)
60 N ER 8 6.7 1.625 A (PB), i 2HbP)
61 A = 7 58 1.857 2 (pB), FH HbP)
62 w2 7 58 2.000 a0 (PB)
63 e H 7 5.8 3.142 A4 (BK)
64 B g g 6 5.0 2.833 w44 (PB)
65 2 7} E 5 42 2.400 - 73(R)
66 wER 2 17 2.000 w7 1(R)
[£ 6-29] A= M4 A SH A7 £X(2)
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ABSTRACT

The analyzing method of color influence to building

the Brand Identity

Noh, Ju-Yeon
Dept. of Industrial Design
Graduate School of

Sungshin Women's University

The brand identity, a commercial strategy for corporations’
existence, is one of corporations’ communication activities that

inform consumers of a corporation.

Moreover, the image of brand has had a merchandise power and
the management of such a brand image among corporations has
appeared the matter in hand because there is no differentiation
among quality and price of manufactured goods by equalization
and standardization of manufacturing technology in the present

state of income increase and market subdivision.

Thus, for maintaining a competitive edge from fierce competitions
among corporations, the corporation is required to differentiate its

brand from other brands through a brand imaging. And also, the



corporation needs to build a brand identity in order to inform

consumers of the corporation image effectively.

Today, the purchasing decisions by consumers are made through
the brand images of manufactured goods rather than the quality
of them. At the moment of purchasing decisions, consumers
appraise each brand and select an optimum brand by the image
on the basis of credibility and reputation of the brand before
purchasing in order to minimize a risk of purchase and maximize
a satisfaction. In this point of view, building a reliable brand

image is very crucial.

One of components forming a brand image is color. Color is easy
to percept even the situation which is hard to distinguish a shape
and has a characteristic that impacts to human beings without a
limit of space and dimension. In addition, as color has an impact
of delivering an emotional image to human beings, utilizing such
a characteristic of color expresses the image of corporation
adequately and makes a role to differentiate the corporation with
the others. When a corporation utilizes color as the brand identity,
the corporation should use the color of corporation coherently
toward all of products and media in order to give a definite
brand identity to consumers. As a result, color is an indispensable

component for business strategy and marketing of corporation.



Therefore, based on the significance of brand identity, the thesis
makes literature surveys and case studies about brand identity
and color, and do practical questionnaires to analyze the influence
of color to brand identity. For these surveys and studies, the
thesis researches the concepts and components of corporation
design and also, studies the background of brand identity, the
function of color and emotion, and the strategy of color
marketing. In the consumer questionnaire that is a core of the
thesis, the thesis studies the preference of manufactured goods,
the preference of brands, and the color recognition about such

goods and brands.

On the basis of case studies and consumer questionnaires, the
thesis in fact is very crucial in that shows the significant role of
color consisting of the brand identity and in that presents a
fundamental method to measure an effective Bl color planning.
Thus, the thesis is worthwhile when other studies will adapt a

similar method as this paper in forming the BI.
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